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"Diversify  in  the  work  force  -  of  race,  gender  and 
thinking  -  is  essential  to  Knight  Ridder's  success.  Period. 

Tony  Ridder 

Knight  Ridder  Chairman  and  CEO 
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We're  local, 
coast  to  coast, 
in  newspapers... 


'  The  Philadelphia  Inquirer 
•  Detrait  Free  Press 

'  The  Miami  Herald  &  el  Nuevo  Herald 
'  San  Jose  Mercury  News 
■  The  Kansas  City  Star 
>  The  Charlotte  Observer 


Fort  Worth  Star-Telegram 
Saint  Paul  Pioneer  Press 
Contra  Costa  Newspapers 
Philadelphia  Daily  News 
Akron  Beacon  journal 
The  (Columbia,  S.C.)  State 


Lexington  (Ky.)  Herald-Leader 
The  Wichita  (Kan.)  Eagle 
The  Macon  (Go.)  Telegraph 
Tallahassee  (Flo.)  Democrat 
The  (Wilkes-Barre,  Pa.)  Times  Leader 
Duluth  (Minn.)  News  Tribune 


Alia  >  i 


Knight  Ridder  tops  this  year's  diversity  list,  according  to 
Carl  Morris  Associates,  with  four  of  its  newspapers  in  the 
top  10  and  two  others  in  the  field  of  eight  runners-up. 

The  diversity  list  is  part  of  CMA's  Year  2000 
Newspaper  &  Television  Diversify  by  Race:  A  Report  on 
Middle  and  Upper  Management  in  Newsrooms  and 
Business  Offices. 

Our  list-leading  papers  are  the  Fort  Worth  Star- 
Telegram,  The  Miami  Herald,  The  Philadelphia  Inquirer 
and  the  San  Jose  Mercury  News,  with  the  Detroit  Free 
Press  and  The  Kansas  City  Star  as  runners-up. 

Diversity  is  a  core  value  at  Knight  Ridae..  We  are 
committed  to  reflecting  the  diversity  of  the  audiences  we 
serve,  including  viewpoints  and 
cultures,  in  our  content  and  in 
our  work  forces. 

In  an  increasingly  competi¬ 
tive  marketplace  and  multicultural  global  economy,  we 
know  our  continued  growth  depends  on  our  ability  to 
value  differing  groups,  people  and  ideas. 

Diversity  strengthens  our  product,  enriches  our  work¬ 
places,  and  betters  our  communities. 

We  congratulate  all  the  people  at  all  of  our  papers 
named  to  CMA's  diversity  list.  We're  pleased  for  them. 
We're  very  proud  of  them.  But  we're  not  surprised. 
Because  our  papers  embrace  diversity  as  a  strategy  for 
success. 

Knight  Ridder.  What  a  difference  a  newspaper  can  make. 


Information  for  Life 


Belleville  (III.)  News-Democrat 
Columbus  (Go.)  Ledger-Enquirer 
The  (Biloxi,  Miss.)  Sun  Herald 
The  (Fort  Wayne,  Ind.)  NewvSentinel 
The  (Myrtle  Beach,  S.C.)  Sun  News 
Bradenton  (Fla.)  Herald 
Grand  Forks  (N.D.)  Herald 


>  The  (San  Luis  Obispo,  Calif.)  Tribune 

>  The  Monterey  County  (Calif.)  Herald 

>  (State  College,  Pa.)  Centre  Daily  Times 

>  Aberdeen  (S.D.)  American  News 

>  The  (Warner  Robins,  Ga.)  Daily  Sun 

>  The  Olathe  Daily  News 


...and  on  the 
Real  Cities  Network 


WWW. realcities.com 
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Readers  turn  to  your 
weather  page  for  answers. 


Be  ready. 


The  Weather 


ss.  •  f%. 

5^^-,,?  i-n.  i^JSaSWi 


jfc* 

dxii 

SSB^SS^Bt  ; 

!!sl 


I 


'tsi 


Get  weather  readership  and  weather  leadership 

with  a  IMS  weather  page.  This  stunning  weather 
page  includes  your  choice  of  50+  graphics, 
charts,  tables  and  data  options.  Plus  we’ll  paginate  it 
for  you,  saving  you  time  and  money. 

The  TMS  Weather  Page  is  a  turnkey  page  for  smaller 
budgets.  It  enables  you  to  customize  your  weather  page 
based  on  the  needs  of  your  local  market  ensuring  that 
your  readers  find  all  the  local  details  they’re  looking  for. 


TRIBUNE 

MEDIA  SERVICES 

www.tms.tribunecom 


For  samples  or  more  information,  contact 
your  TMS  Representative  at  800-245-6536. 
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LETTERS 


6UILTY  IN  THE  COURT  or ‘APPEAL' 

There’s  no  way  to  justify 

publishing  a  hoax  obituary.  So 
we  at  The  Commercial  Appeal 
will  accept  our  lashings  for  doing  so. 

But  it  would  seem  that  E^P  would 
want  to  get  its  own  facts  straight 
[“Back  from  the  dead  in  Memphis,” 

Jan.  1,  p.  31]. 

The  victim  of  the  hoax  was  cited  to 
wonder  about  several  actions  of  the 
newspaper  that  were  presented  as  fact. 
To  my  knowledge,  the  writer  did  not 
talk  with  anyone  from  the  newspaper  to 
ascertain  whether  these  actions  were 
facts  or  assumptions. 

And,  like  the  local 
alternative  paper,  E^P 
said  the  name  of  the 
funeral  home  was 
misspelled  when  we 
corrected  the  hoax 
obituary.  Not  true.  I 
guess  the  shot  at  us 
wai.  just  too  sweet  to 
risk  checking. 

HENRY  A.  STOKES 
MANAGING  EDITOR 
The  Commercial  Appeal 
Memphis,  Tenn. 


IT’S  ALL  AOOOTR-E-S-P-E-C-T 

Bravo  to  the  writer  of  the 

letter  concerning  age  discrimina¬ 
tion  [“A  case  of  age  discrimina¬ 
tion,”  Jan.  1,  p.  17].  He  or  she  expressed 
my  sentiments  almost  exactly.  But  I  have 
a  few  additional  comments. 

After  sending  out  close  to  500  resumes 


over  two  years,  I  have  rarely  even 
received  the  courtesy  of  a  response,  let 
alone  an  interview.  When  I  have,  the 
interviewers  were  rude  or  condescending. 
When  I  hear  from  human-resources 
professionals,  I  am  told  I  am  not  qualified 
or  over-qualified.  Therefore,  I,  too,  am 
chagrined  at  the  continual  pieces  in  E^P 
with  comments  from  editors  complaining 
about  the  lack  of  good  writers  and, 
especially,  the  lack  of  good  editors. 

Yes,  it’s  age  discrimination.  I  have  put 
in  my  22  years  with  magazines  and  news¬ 
papers,  and  am  still  willing  to  give  300% 
to  my  job.  With  nearly  perfect  scores  on 
copy-editing  tests  and  rave  reviews  from 
previous  employers  about 
accuracy,  enterprise,  and 
efficiency,  how  could  it  be 
anything  else? 

Sadly,  it’s  also  about 
cost  cutting  by  manage¬ 
ment  unwilling  to  pay  for 
experienced  employees, 
about  fear  and  insecurity 
from  younger  editors 
afraid  that  I  will  want 
their  jobs,  and,  finally, 
about  a  lack  of  apprecia¬ 
tion  for  a  broad  back¬ 
ground,  including 
travels  around  the  world, 
coverage  of  an  array  of  business  and 
feature  topics,  and  a  graduate  degree. 

Like  the  previous  letter  writer,  I  will 
not  be  working  as  a  scab  at  a  striking 
newspaper,  but  I  will  not  continue  my  job 
search  at  newspapers.  There  are  plenty  of 
other  employers  in  the  communications 
business  who  appreciate  my  background. 

And  people  {continued  on  page  19} 


LETTERS 

F&P  xvekomes  letters.  Send 
them  via  e-mail  to  letters® 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 


50  YEARS  AGO  - 


NEWSPAPERDOM®  FROM  EDITOR 


JAN.  27,  1951: 
j  The  52-city  measurement  by 
I  Media  Records  shows  that 
'  newspapers  of  the  United  States 
j  published  the  greatest  advertis- 
I  ing  volume  in  history  in  1950. 


Total  advertising  was  6%  greater 
than  in  1949  and  28.6%  greater 
than  in  the  “target  year,”  1929. 

Reader  interest  in  newspaper 
editorials  and  editorial-page 


&  publisher 

articles,  which  had  mushroomed 
during  World  War  II,  has 
dwindled  in  the  postwar  years 
—  replaced  by  renewed  interest 
in  comics,  society  news,  and 
sports  items. 


www.editorandpublisher.conn 
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Get  Ready  for  the  Next  Generation . . . 

^  A  new  twice-weekly  column  by 

Ruben  Navarrette  Jr. 

of  The  Dallas  Morning  News. 


Beginning  January  23rd. 
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Davenport,  Iowa- 
based  Lee 
Enterprises  Inc. 
reported  that,  in  its 
first  quarter  ended 
Dec.  31,  earnings  per 
share  rose  37.1%  to 
48  cents  on  higher 
revenue  and  invest¬ 
ment  income  related 
to  the  sale  of  its 
broadcast  TV  group. 

Total  revenue, 
excluding  acquisitions 
and  dispositions,  rose 
3.6%  on  a  4.7%  gain 
in  ad  revenue,  led  by 
retail.-  LUCIA  MOSES 


Recent  signs  of  an  increased  city  focus  and  possi- 
3  S  ble  expansion  across  the  five  boroughs  include: 
n  •  The  hiring  last  week  of  John  Mancini,  a  veter- 

°  an  New  York  Post  metro  editor  and  former  New  York 

Newsday  news  editor,  who  will  become  metro 
editor  for  the  Newsday  Queens  edition. 

PI  •  The  hiring 

two  weeks  ago  of 
Debby  Krenek,  the 
former  New  York 

_ _  Daily  News  editor 

9  ajpjllK  in  chief  who  has 
become  associate 

projects  and  is  in- 
Queens  Web  site. 

f  •  The  creation 

of  a  new  senior 
projects  editor  posi- 
tion  the  Queens 

John  Mancini’s  new  post  will  be  at  Newsday. 

•  A  staff  m- 

0  1995.  crease,  from  three  reporters  to  four,  at  the  papers  New 
ley  are  York  police  bureau  in  Manhattan,  which  matches  the 
o  New  level  of  city  police  coverage  the  paper  had  when  JVea' 
•k  City  K>rAriVi?a’scfe(^waspublishing. 
all.”  •  A  content-sharing  plan  announced  two  weeks 

5  »  .  ago  between  Newsday 

ley  re  mo\ing  troops  ^pix  channel  n 

he  border  for  which  are  both  owned 

bv  the  Chicago-based 

iventual  assault  Tribune  Co.,  that  will 

Vew  York  Cit\V’  giw  Newsday  more  of  a 

DON  FORST  city  presence. 

The  Village  Voice  Newsday  managers. 


A  lawsuit  against 
Gannett  Co.  Inc. 
stemming  from  The 
Cincinnati  Enquirer’s 
1998  Chiquita 
Brands  International 
series  will  proceed 
after  a  District  of  Co¬ 
lumbia  Superior  Court 
judge  Jan.  16  partly 
denied  a  motion  to 
dismiss  the  case. 

Former  Enquirer 
Editor  and  Gannett 
exec  Lawrence  K. 
Beaupre  sued  last 
year,  alleging  he  was 


paper 
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made  the  scapegoat 
for  the  series. 

A  scheduling  con¬ 
ference  is  set  for  Fri¬ 
day.  -  LUCIA  MOSES 

MEMPHIS.  FOe 
THE  RECORD 

Declaring  himself 
in  favor  of  open- 
record  access,  the 
new  chairman  of  the 
Memphis,  Tenn.,  City 
Council  has  put  the 
kibosh  on  its  efforts 
to  regulate  public 
information  —  an 
effort  begun  after  The 
Commercial  Appeal 
columnist  Susan 
Thorp  reported  one 
councilwoman  had  a 
phone  installed  in  her 
office  bathroom  (E&P, 
Nov.  6,  p.  10). 

According  to  an 
article  by  Commercial 
Appeal  reporter  Sarah 
A.  Derks,  Council 
Chairman  K.C.  Jones, 
who  took  over  Jan.  1, 
has  taken  steps  to 
ensure  public  infor¬ 
mation  is  accessible. 

-  MARK  FITZGERALD 


however,  deny  any  plans  to  revive  New  YorkNewsday, 
which  was  killed  in  a  cost-cutting  move  by  the  Times 
Mirror  Co.,  the  paper’s  previous  owner.  But  editors 
admit  they  are  beefing  up  coverage  of  city  wide  stories 
to  boost  Newsday’s  Queens  readership.  “We  intend  to 
be  competing  on  the  biggest  stories  in  the  city,”  said 
Managing  Editor  Charlotte  Hall.  “We  believe  we  are 
the  best  paper  for  the  people  of  Queens,  and  that 
means  giving  them  the  best  citywide  coverage.” 

The  latest  Newsday  hirings  come  at  a  time  when 
New  York  is  seeing  a  major  escalation  of  its  tabloid 
newspaper  battle  with  the 
New  York  Post  cutting  its  sin-  “There  is  i 
gle-copy  price  from  50  cents  ^  ^  ^ 

to  25  cents  last  fall  and  the  CllftllCe  Ol 
Daily  News  launching  Daily 
News  Express  —  a  free  after-  ^ 

noon  commuter  paper  now  back.” 
distributing  90,000  copies. 

Newsday  first  made  noise 
about  a  city-based  expansion  last  August  when  it 
announced  plans  to  boost  staffing  in  Queens  by  30% 
over  12  months  with  10  new  reporters.  The  Queens 
bureau  reporting  staff  has  grown  from  11  in  1996  to 
24  in  2000,  according  to  Editor  Anthony  Marro. 
“We’re  taking  it  one  step  at  a  time,”  he  said  last  week. 
“We  will  keep  growing.” 

But  Newsday  Publisher  Ray  Jansen  said  the 
paper’s  city  focus  remains  on  Queens  only.  “There  is 


“There  is  no 
chance  of ‘New  York 
Newsday’  coming 

back.”  —  RAY  JANS 


no  chance  of  New  York  Newsday  coming  back,”  he 
told  E^P.  “It  is  not  going  to  happen.” 

Some  local  newspaper  observers,  such  as  Brook¬ 
lyn  College  journalism  professor  Anthony  Mancini 
(no  relation  to  John  Mancini),  said  they  believe 
Jansen’s  assertion  that  another  New  York  Newsday 
is  unlikely.  “It’s  already  too  crowded  in  New  York,” 
said  Mancini,  a  former  New  York  Post  reporter. 
“There  are  not  enough  readers  to  go  around.” 

But  others,  such  as  Forst,  said  the  Tribune  Co.  — 
which  also  owns  the  Chicago  Tribune  and  the  Los 
Angeles  Times  —  may  want  a 
3  New  York  presence  to  help 

I  create  a  three-city  national 

^  CW  I  OrK  advertising  peickage.  “Clearly, 

^  in  1  n  JY  want  New  York  City,”  he 

S  said.  IVibune  Co.  officials 

_ RAY  JANSEN  declined  to  comment. 

Newsday  Daily  News  President  Les 
Goodstein  hinted  that  News- 
days  expansion  may  require  his  paper  to  increase 
coverage  in  certain  areas:  “We  may  look  to  put  more 
resources  into  local  news,  but  that  is  it.” 

Circulationwise,  the  Daily  News  is  the  strongest  of 
the  three  tabs,  with  a  daily  circulation  of  704,463. 
Newsday’s  circulation  is  576,345,  and  the  Post’s  is 
443,951.  In  Queens,  Newsday’s  circulation  is  103,923, 
and  the  Posts  is  50,063.  Daily  News  executives  would 
not  release  its  circulation  figures  for  the  borough.  11 


‘Star-Bulletin’ covers  the  bases 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 


over  the  59,748-circula-  magazine  Black  bought  j  a  news  department.” 
tion  Star-Bulletin  when  in  December.  The  deal  I  Black  Press  Ltd.’s  new 


includes  the  free  Mid-  j  Hawaii  unit,  Oahu  Pub- 
Week’s  Oahu  printing  ;  lications,  held  a  job  fair 
plant,  which  will  print  Jan.  13  to  try  to  fill  more 

than  100  circula- 
I  tion,  advertising, 

I  and  accounting 
openings  at  the 
i  Star-Bulletin. 

—  ~  .j  Most  newsroom 
t  positions  are  ex- 

pected  to  be  filled 

-  j  Bulletin  Atonal 

staff,  Flanagan 

ck  at  the  Hawaii  Prince  Hotel  said.  “There’s  not 
the  Star-Bulletin.  j  a  job  guarantee.  We 

“This  means  [Black]  really  have  to  do  a  due- 
now  has  the  core  non-  diligence  kind  of  thing 
editorial  departments,  and  interview  people 
which  the  Star-Bulletin  and  then  hire  them,”  he 
was  lacking,”  Flanagan  !  said,  adding,  “I  expect 
noted.  “Under  the  JOA,  j  the  vast  majority  of  the 
the  5tar-5uZfeft‘n  is  just  I  staff  will  stay  with  us.”  II 


its  joint  operating  agree¬ 
ment  (JOA)  with  the 
106,590-circulation 
Advertiser  is  dis- 
solved  March  15.  hB 
“The  biggest 
challenge  we’re 


The  soon-to-be 
reborn  Honolulu 
Star-Bulletin  is 
laying  the  groundwork 
for  the  Herculean  task 
of  competing  directly 
with  The  Honolulu 
Advertiser. 

To  get  a  head  start  on 
publishing  a  paper  that 
will  add  morning  and 
Sunday  editions  to  com¬ 
pete  with  the  Gannett 
Co.  Inc.-ownedArfuer- 
tiser,  Star-Bulletin  Edi¬ 
tor  and  Publisher  John 
Fljmagan  has  left  the  pa¬ 
per’s  current  owner.  Lib¬ 
erty  Newspapers  Ltd.,  to 
join  Black  Press  Ltd. 

Black  Press  Ltd., 
owned  by  Canadian 
David  Black,  will  take 


A  New  York  Times 
Co.  spokes¬ 
woman  said  there’s 
no  companywide  hir¬ 
ing  freeze,  contrary  to 
a  staff  memo  by  the 
publisher  of  the 
Times  Co.’s  Sarasota 
(Fla.)  Herald-Tribune. 

“We  are  carefully 
evaluating  all  current 
job  openings  and  are 
hiring  very  judiciously 
...  but  there  is  no 
corporatewide  man¬ 
date  to  freeze  hiring," 
said  spokeswoman 
Catherine  Mathis. 
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To  speed  your  order,  please  check 
Your  Business 

1.  □  Daily  Newspaper 

2.  a  We^  Newspaper 
2a.  a  Radi}  Station 

2b.  aiV Station 
2c.  □  Cable  TV  Network 
2d.  a  On-line  City  Guide 
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Advertising  Space 

4.  □Advertising  Agency 

5.  □  Newspaper  R^. 

7.  □  Graphic  Arts/Printing 

Service/Newspaper 

Supplier 

8  □Newsservice/ 

Feature  Syndicate 
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Public  Relations 
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State  and  Local 

11.  □Education: 

Students/Teachers 
Other  (Piease  specify) 


Your  Occupation 
A  □Publishei 

B.  □President 
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New  cure  for  insomnia? 

Carrying  out  the  media ‘recount’ 


Counting  chad  more  effective 
than  counting  sheep 

BY  MARK  FITZGERALD 

WEST  PALM  BEACH.  FLA. 

N  “Doonesbury,”  the  news  media’s  so- 
called  “recount”  of  disputed  presidential  elec¬ 
tion  ballots  in  Florida  is  depicted  as  a 
rollicking  affair  in  which  reporters  shuffle 
through  punch  cards  while  cracking  wise  about 
chads. 


who  holds  it  up  and  slowly  moves  it  in  front  of 
those  at  the  table.  Each  person  in  turn  stares  at  the 
ballot  positions  No.  3  —  George  W.  Bush’s  slot  — 
and  No.  5  —  A1  Gore’s  slot. 

The  reviewers  mark  their  forms  to  describe  the 
condition  of  the  positions,  such  as  dimpled,  hang¬ 
ing,  or  unpunched.  Then  they  do  it  all  over  again. 

“What  can  you  say?  It’s  a  long  and  tedious 
process.  I’d  really  like  this  to  be  over  so  I  can  get 
back  to  work,”  said  Palm  Beach  Post  reporter  Tim 
O’Meilia  who  on  a  recent  day  was  taking  turns  at 
the  table  with  colleague  Scott  McCabe. 


In  reality,  reporters  assigned  to  the  ballot 
reviews  are  working  under  conditions  of  almost 
unimaginable  tedium.  And  the  worst  spot  appears 
to  be  Palm  Beach  County,  the  home  of  the  butter¬ 
fly  ballot  and  the  epicenter  of  the  post-Election 
Day  histrionics. 

This  is  the  scene  every  weekday 
from  10  a.m.  to  3  p.m.  in  Room 
106  of  the  Palm  Beach  County 
Government  Center  in  West  Palm 
Beach:  Sitting  on  metal  folding 
chairs  behind  a  table  in  a  cramped 
room  are  a  reporter  from  The  Palm 
Beach  Post;  a  Miami  Herald  re¬ 
porter  and  an  accountant  from 
BDO  Seidman,  the  firm  the  Her¬ 
ald  hired  for  its  count  of  all  67 
Florida  counties;  a  Republican 
Party  observer;  and  an  accountant  for  the  conser¬ 
vative  political  group  Judicial  Watch,  who  has 
managed  to  snag  the  only  chair  in  the  room  with 
upholstery  and  armrests. 

The  strict  rule  is  no  talking  —  and  no  stopping 
except  for  an  occasional  five-minute  bathroom 
break.  An  election  official  takes  a  disputed  ballot 
from  its  envelope  and  identifies  it,  saying,  for 
example,  “Precinct  17-A,  Republican,  undervote.” 
The  official  gives  it  to  another  election  worker 


“You  should  get 
here  before  it 
starts.  I’m  a  little 
more  coherent  in 
the  morning.” 

—  SHARI RUDAVSKY 

The  Miami  Herald 


After  a  week  in  Room  106,  McCabe  said  he  had 
seen  just  about  everything  voters  can  do  to  a  bal¬ 
lot.  “You’d  think  the  ballots  would  be  clean,  but 
I’ve  seen  them  with  an  ‘X’  through  the  square,  or 
people  circle  the  square.  I’ve  seen  ballots  where 
people  put  tape  over  the  chad,”  he  said. 

McCabe’s  most  interesting 
ballot  by  far  was  one  in  which  the 
little  dot  in  the  center  of  chad 
was  on  the  back  of  the  card.  “It 
somehow  spun  around  inside  the 
square.  You  wouldn’t  think  it  had 
been  touched,”  McCabe  said. 

At  the  end  of  the  day,  the  eyes 
of  both  McCabe  and  O’Meilia 
were  rimmed  red  with  fatigue, 
but  they  at  least  could  switch  off 
to  eat  lunch  and  take  breaks.  Not 
so  Miami  Herald  reporter  Shari  Rudavsky.  Be¬ 
cause  both  she  and  the  BDO  Seidman  are  compil¬ 
ing  separate  surveys,  neither  can  leave  except 
when  decreed  by  county  officials  —  who  rotate 
personnel  frequently  through  the  day. 

“Because  we  don’t  get  any  breaks,  I  try  not  to  eat 
breakfast  or  lunch,  so  by  the  end  I  get  rather 
tired,”  Rudavsky  said  apologetically  at  the  end  of  a 
recent  day.  “You  should  get  here  before  it  starts. 
I’m  a  little  more  coherent  in  the  morning.”  11 


The  Jan.  17 
memo  from  Publisher 
Diane  McFarlin 
stated  that  in 
addition  to  leaving 
vacant  positions 
open,  the  paper  cut 
two  pages  a  day  and 
is  closely  watching 
overtime,  travel,  and 
other  expenses. 

-  LUCIA  MOSES 

LSU  SETTLES 
ON  RECORDS 

Settling  a  lawsuit 
with  the  Baton 
Rouge  Advocate, 
Louisiana  State  Uni¬ 
versity  last  Tuesday 
agreed  that,  when 
asked,  it  would 
provide  information 
about  candidates 
considered  in  any 
future  job  search  — 
including  prospects 
recruited  by  private 
head-hunting  firms. 

LSU  had  refused 
to  release  names  of 
candidates  for  athlet- . 
ic  director,  claiming 
that  would  violate  its 
contract  with  the 
Heidrick  &  Struggles 
private  search  firm. 
When  LSU  released 
the  names  of  13  can¬ 
didates  considered 
for  the  post,  it  turned 
out  The  Advocate  had 
already  published  all 
but  four  of  them. 

-  MARK  FITZGERALD 

O.C.  AT  DAVIS 
STONOenEE' 

The  Sacramento 
(Calif.)  See  is 
suing  the  nearby 
University  of  Califor¬ 
nia  at  Davis  for  ac¬ 
cess  to  police  reports 
on  sexual  assaults 
and  other  incidents 
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Announcing  this  year's 
Super  Bowl® 


(Most  Valuable  Paper) 


CALENDAR 


FEBRUARY 

io-i4r„.. 

Metro  Users 
Meeting,  Metro 
Users  Group, 
Hilton  Clearw'ater 
Beach  Resort, 
Clearwater,  Fla. 

M  Spring 
National 
College  Media 
Convention, 
College  Media 
Advisers/ 
Columbia 
Scholastic  Press 
Association, 
Marriott  Marquis, 
New  York 


m-ZOrantic 

NAME  Winter 

Conference, 

Mid-Atlantic 

Newspaper 

Advertising  and 

Marketing 

Executives, 

Litchfield  Beach 

and  Golf  Resort, 

Pawleys  Island, 

S.C. 


91-9)1  E&Pl2th 
L I  L4  Annual 
Interactive 
Newspapers 
Conference  & 
Trade  Show, 
Editor  &  Publisher 
Conferences, 
Wyndham  Anatole 
Hotel,  Dallas 


Workshop, 
Investigative 
Reporters  and 
Editors,  Boston 
University, 

Boston 

9Q-Q  SNA  Spring 

lO  U  Publishers 


Conference, 
Suburban 
Newspapers  of 
America,  Aladdin 
Resort  &  Casino, 
Las  Vegas 

on  I  ACCN 
LO  4  Midwinter 
Meeting,  Ameri¬ 
can  Court  and 
Commercial 
Newspapers,  Ponte 
Vedra  Inn  and 
Club,  Ponte  Vedra 
Beach,  Fla. 

MARCH 

HKey  E.xec- 
utives 

Conference, 
Inland  Press  Foun¬ 
dation,  El  Con¬ 
quistador 
Resort,  Tucson, 
Ariz. 

Minma 

Circulation 
Summit, 
International 
Newspaper 
Marketing 
Association, 
Marriott 
McDowell 
Mountain, 
Scottsdale,  Ariz. 

II  inCNBAM 
14" ID  Confer¬ 
ence,  College 
Newspaper 
Business  & 
Advertising 
Managers, 
Wyndham  Inner 
Harbor,  Baltimore, 
Md. 

NOTE:  To  list 
events,  please 
e-mail  to  calendar 
@editorand 
publisher.com  or 
fax  to  Calendar 
Editor  at  (646) 
654-5370. 


Voted  one  of  the  top  10  daily  sports  sections 
in  the  nation  according  to  the  Associated 
Press  Sports  Editors 

Whether  it's  this  year's  Super  Bowl®  major  league 
baseball,  the  perfect  tee  shot  or  the  hardest 
slapshot,  the  award-winning  writers  and 
photographers  at  the  St.  Petersburg  Times  work 
harder  and  stay  later  to  provide  the  best  and 
most  complete  sports  coverage  in  Tampa  Bay. 

Petersburg  ©mes 

tampabay.com 
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Investment  Bankers  to 
the  Newspaper  Industry 


The  Copley  Press,  Inc. 

has  sold 

Fox  Valley  Press,  Inc. 

publisher  of  four  daily  newspapers: 

The  Beacon  News,  Aaavra,  IL  The  Conner  News,  Elgiss,  IL 
The  HeraU  News,  Johet,  IL  The  Newt  Sttn,  V^kuhegan,  IL 
and 

Sun  Newspapers 

a  group  of  1 5  non-daily  publications 
all  serving  suburban  Chicago 

Hollinger  International  Inc. 

We  aaed  as  Bnandal  advisor  to,  and  assisted  in  the 
negotiations  as  the  representative  of. 

The  Copley  Press,  Inc. 

December  2000 


The  New  York  Times  Company 


Nws-Prcss 


Ampersand  Holdings,  LLC 

We  aaed  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of, 
The  New  York  Times  Company. 


Freedom  Communications,  Inc. 


The  Tribune 

a  daily  newspaper  in  Fort  Pierce,  Florida 


The  E.W.  Scripps  Company 

We  initiated  the  transaction,  acted  as 
financial  advisor  to,  and  assisted  in  the 
negotiations  as  the  representative  of 
Freedom  Communications,  Inc. 


Brown  Publishing  Company 

has  acquired  the  newspaper  assets  of 

Amos  Press,  Inc. 

mcludif^ 

The  Sidney  Daify  News 

a  daily  newspaper  serving  Shelby  County,  C^o 
Beanerereeh  News-Current 
Fairhom  Daify  Herald 

daily  newspapers  serving  suburban  Dayton,  Ohio 
and 

The  Suburban  Newspapers  of  Dayton 
19  nondaily  publicauons  serving  suburban  Dayton,  Ohio 

We  initiated  the  transaction,  aaed  as  Bnanciai  advisor  to, 
aiKl  assisted  in  the  negotiations  as  the  represenutive  of 
Brown  Publishing  Company. 


The  New  York  Times  Company 


E/^LE 


The  £.  W.  Scripps  Company 

Wc  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of. 
The  New  York  Times  Company. 

September  2000 


The  Hartz  Group 

has  sold 

Stem  Publishing,  Inc. 

publisher!^ 

LA  Weekly  The  VULege  \Ame  OC  Weekly 

City  Pages  CUveLoul  Free  Times  Seattle  Weeidy 
to 

\fill^e  Voice  Media 

a  portfolio  company  of 

Weiss,  Peck  and  Greer  L.L.C. 

aiKl  other  financial  investors 

We  aaed  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  represenutive  of. 

The  Hartz  Group. 

February  2000 


t  _ 


Robert  J.  Broadwater 
Managing  Director 
212-381-8146 


Kevin  M.  Lavalla 
Mana^ng  Director 
212-381-8137 


The  Hearst  Corporation 


San  Francisco  Examiner 


F.xIn,  LLC 

We  aaed  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  represenutive  of 
The  Hearst  Corporation. 


The  New  York  Times  Company 


Daily  World 

a  daily  newspaper  serving  Opelousas,  Louisiana 


Gannett  Co.,  Inc. 

We  aaed  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of 
The  New  York  Times  Company. 

September  2000 


Freedom  Communications,  Inc 

has  purchased  the 

Scottselale  Tribune  East  Valley  Tribune 
Daily  Neufs-Sun 

daily  neirspapen  serving  suburban  Phoenix,  Arizona 
and 

The  Yuma  Daily  Sun 

a  daily  newspaper  serving  Yuma,  Arizona 
along  with  assodaced  non-daily  publications 
from 

The  Thomson  Corporation 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  reptesentaave  of. 
Freedom  Communications,  Inc. 


Xiaohong  Chen 

Director 

212-381-8468 
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Veronis,  Sublet  &  Associates  LLC  is  a  member  of  NASD  and  SIPC. 
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at  the  university’s 
medical  center. 

The  Bee  reported 
it  is  suing  because 
the  university  won’t 
release  13  police 
reports  on  crimes  at 
the  medical  center, 
which  is  in  Sacra¬ 
mento,  as  well  as 
one  at  the  main 
campus  in  Davis.  The 
newspaper  argues 
in  the  suit  that  the 
university  is  obliged 
to  release  the  reports 
for  reasons  of  public 
interest. 

By  way  of  back¬ 
ground,  the  Bee  in 
September  ran  an 
expos4  on  how  Uni¬ 
versity  of  California 
campuses  under¬ 
report  sexual  as¬ 
saults.  -  JOEL  DAVIS 

MEDIA  MIX 
IN  ST.  PETE 

Less  than  a  year 
after  its  cross¬ 
bay  rival,  The  Tampa  . 
Tribune,  moved  into 
a  new  home  with 
WFLA-TV  and 
<TBO.com,  launching 
more  combined 
coverage,  the  St. 
Petersburg  Times  has 
announced  a  similar 
approach  with 
WTSP-TV. 

The  new  arrange¬ 
ment  between  the 
Times,  owned  by 
the  Poynter  Institute, 
and  WTSP,  owned 
by  Gannett  Co.  Inc., 
will  include  WTSP’s 
meteorologist  provid¬ 
ing  weather  reports 
for  the  paper  and 
the  Times  film  critic 
appearing  on  news 
broadcasts. 

“We  think  we  can 
draw  upon  strong 
elements  from  each 

-.1  r'l  U. 


Waiting  for  stamps  Of  approval 


Newspapers  keep  a  watchful  eye 
on  postal-related  appointments 


BY  TODD  SHIELDS 

WASHINGTON 

NEW  Congress 
and  a  new  presi¬ 
dential  adminis¬ 
tration  bring  changes 
across  Washington, 
generating  headlines  as 
controversy  erupts  over 
Cabinet  nominees.  Yet 
even  as  front  pages 
reflect  power  struggles 
on  high,  newspaper  ex¬ 
ecutives  are  monitoring 
a  less-publicized  stratum 
consisting  of  those  who 
affect  postal  rates. 

The  incoming  admin¬ 
istration  of  President 
Bush  has  at  least  three 
important  appointments 
to  make  among  those 
who  set  or  review  postal 
rates.  On  Capitol  Hill, 
the  House  of  Represen¬ 
tatives’  subcommittee  on 
postal  service  is  losing  a 
chairman  who  tried  — 
albeit  unsuccessfully  — 
for  major  postal  reform 
favored  by  newspaper 
companies.  And  the  U.S. 
Postal  Service  (USPS) 
itself  may  be  gearing  up 
to  ask  again  this  year  for 
increases  in  postage  it 


was  denied  late  last  year. 

Altogether,  it  makes 
for  an  unsettled  time  for 
businesses,  including 
newspapers,  that  coimt 
postage  among  their  ma¬ 
jor  costs.  Newspapers 
also  fear  the  USPS 
might  seek  to  offer 
special  low  rates  to 
direct-mail  advertisers 
who  already  offer  keen 
competition  for  adver¬ 
tising  revenue. 

Newspapers  counted 
Edward  J.  Gleiman, 
chairman  of  the  Postal 
Rate  Commission 
(PRC),  as  a  bulwark 
against  such  develop¬ 
ments.  The  independent 
review  agency  in 
November  slashed  a 
requested  USPS  rate 
hike.  Minutes  after  that 
action  was  announced, 
Gleiman,  58,  said  he 
would  leave  the  post  he 
has  held  since  1994. 

“We  sure  hate  to  see 
him  go.  He’s  been 
magnificent,”  said  Max 
Heath,  a  Landmark 
Community  Newspapers 
vice  president.  Heath 
chairs  a  postal  commit¬ 


tee  for  the  National 
Newspaper  Association, 
which  counts  as  its 
members  smaller 
newspapers  that  rely 
on  mail  distribution. 

Gleiman  “made  sure 
we  weren’t  run  over”  by 
direct  mailers  who  dwarf 
newspapers  in  postal 
volume.  Heath  said. 


The  USPS  has  asked 
the  rate  commission  to 
reconsider  its  action,  a 
process  that  is  expected 
to  be  completed  within 
weeks.  Whether  that 
j  can  be  accomplished 
i  before  Gleiman’s  Feb.  2 
I  departure  is  not  clear, 

I  said  PRC  staffers. 

At  the  same  time, 
postal-affairs  watchers 
say  the  USPS  may  ap¬ 
proach  the  rate  commis¬ 
sion  with  a  new  request 
late  this  year.  If  it  does, 
the  mailing  community 
will  hope  to  stave  off  any  ! 


fresh  rate  increases  until 
2003,  said  Heath. 
Another  postal  rate 
I  commissioner,  W.H. 
“T>ey”  LeBlanc,  his  term 
over,  is  to  leave  the  five- 
member  body  once 
Bush’s  administration 
j  names  a  replacement. 

I  And  the  postmaster 
general,  William  J.  Hen¬ 
derson,  has  annoimced 
he  will  step  down. 

On  Capitol  Hill, 
term-limit  rules  force 
Rep.  John  McHugh,  R- 
N.Y.,  to  step  down  from 
chairmanship 
of  the  postal  service 
subcommittee.  His 
replacement  has  yet 
to  be  chosen. 

McHugh  sponsored, 
but  could  not  move,  a 
complex  bill  to  reform 
the  USPS,  which  critics 
say  is  hobbled  by  out¬ 
moded  mail-handling 
techniques  and  pricey 
labor  contracts.  Reform 
advocates,  including 
newspaper  leaders,  say 
that  without  McHugh’s 
attention  to  the  issue,  it 
likely  will  be  harder  to 
bring  legislative  atten¬ 
tion  to  bear  upon  a 
postal  service  that  is 
losing  money,  but  is  not 
yet  in  severe  crisis.  H 


“We  sure  hate 
to  see  [the  PRC 
chairman]  go. 
He’s  been 
magnificent.” 

—  MAX  HEATH 

Landmark 


Adventures  in  ad  placement 

Mediapassage,  OneMediaPlace  to  merge 


Combo  plans  to  purchase  competitors 


BY  JOE  NICHOLSON 

IN  AN  ERA  WHEN  COMPANIES  ARE  GETTING 

bigger  to  survive  and  thrive,  Seattle-based 
Mediapassage  plans  to  merge  its  Web-based 
ad-placement  services  with  those  of  San  Francisco- 
based  OneMediaPlace.  And  E^P  has  learned  that 


the  combo  plans  to  gobble  up  a  few  small  competitors. 

The  new  entity,  OneMediaPassage,  will  acquire 
other  companies  “after  digesting  this”  merger,  said 
Carlton  W.  Bryant,  executive  vice  president  of  Media- 
passage.  In  an  interview  with  E^P,  Bryant  said  the 
company  will  turn  from  mergers  to  purchases  because 
“after  a  while  you  get  so  big  they  become  acquisitions.” 

Possible  targets  include  the  40  other  Web-based 
ad-placement  firms,  some  of  which  are  tiny  and  not 
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Bridge  the  gap  between  the  print  world  and  the  Web  world  instantly. 


Now  Print  Can 
Talk  To  Web 
In  One  Swipe. 


It’s  simple.  Readers  swipe  cue  codes  in  your 
newspaper  with  the  rCueCat™  reader  and  they  are 
instantly  sent  to  any  page  within  your  Web  site,  or 
wherever  you  direct  them  on  the  Web. 

Editorial  takes  on  a  truly  seamless  interactive  life, 
leading  readers  to  additional  information,  audio, 
video  and  more. 

Advertising  gets  a  new  revenue  source  and  can  offer 
a  tangible  benefit  to  advertisers  by  linking  readers 
directly  to  promotions  and  purchasing  opportunities. 


The  synergies,  cost  efficiencies  and  creative 
opportunities  are  endless. 

Best  of  all,  this  technology  is  proving  itself  every 
day  in  major  publications  such  as  The  Dallas 
Morning  News,  Parade  magazine  and  Forbes 
magazine.  Tbie  rCueCat  reader  attaches  to  any 
PC  and  is  available  free  of  charge  at  any 
RadioShack®  nationwide. 


45  percent  of  Dallas  registered  users  have  connected 
with  cues  in  The  Dallas  Morning  News. 

70  percent  of  users  in  all  markets  are  younger  than  45. 

10  million  Web  pages  have  been  delivered  to  viewers 
by  our  technoiogy  in  120  days. 

RadioShack  online  sales  jumped  152  percent  and 
Web  traffic  soared  400  percent  after  using  cue  codes 
in  its  catalog. 

Also  reads  UPC,  ISBN,  EAN,  code  128,  39,  25, 
and  Codabar. 

Free  :CueCat  distribution  to  media  partners  and 
consumers  via  RadioShack. 


The  Cross  :Convergence'“ 
pen,  a  wireless  cue  reader 
that  writes  and  reads. 
Available  at 

,  www.cross.com 


Come  by  our  booth  at  the  Interactive 
Newspaper  Conference  for  a  demonstration 


For  more  information  on  becoming  a  media  partner, 
contact  Larry  Olsen  at  212.218.5270. 


©  2001  Digital:Convergence  Corporation.  All  rights  reserved.  Digital:Convergence  Corporation,  ;C,  :CRQ,  :CueCat,  Slant  Code,  the  ;CueCat  reader, 
“it’s  your  cue,”  “Engineering  Your  Digital  Future”  and  all  marks  as  indicated  are  trademarks  of  DigitahConvergence  Corporation 


other’s  news  reports 
while  preserving  both 
the  Times  and  WTSP 
as  strong  and  inde¬ 
pendent  voices,”  said 
Paul  Tash,  Times 
editor  and  president. 

-  JOE  STRUPP 


In  a  contract  it  val¬ 
ues  between  $750 
million  and  $1  billion 
(Canadian),  Trans¬ 
continental  Printing 
inc.  will  continue  as 
the  Toronto-based 
Globe  and  MaiPs 
largest  contract  print¬ 
er,  serving  Ontario, 
Quebec,  the  Atlantic 
provinces,  Europe, 
and  the  eastern 
United  States. 

The  national  daily 
also  extended  con¬ 
tracts  with  The  Bran¬ 
don  (Manitoba)  Sun; 
North  Hill  News, 
Calgary,  Alberta; 
and  College  Printers, 
Vancouver,  British 
Columbia. 

Transcontinental 
said  it  will  invest  in 
its  plants  in  Halifax, 
Nova  Scotia,  Montre¬ 
al,  and  Mississauga, 
Ontario,  to  meet 
increased  Globe 
and  Mail  color 
requirements. 

Last  year.  The 
Globe  and  Mail 
earned  admission  to 
the  International 
Newspaper  Quality 
Colour  Club,  joining 
50  other  dailies. 

-JIM  ROSENBERG 


Philly  freebie  growth  on  track 


the  case  continues. 

Instead,  the 
quick-read  daily 
is  distributed  in 
boxes  outside 
PATCO  stations, 
alongside  other 
local  papers. 

The  dominant 
local  paper  in 
I  southwestern 
1  New  Jersey  is 
'  the  Courier-Post, 
,!  a  81,983-circu- 
I  lationdciily 
S  I  owned  by 
Gannett  Co. 
Inc.,  which  is  a 
plaintiff  in  the 
Metro  suit. 

Carl  Lovem, 
the  Cherry  Hill-based 
paper’s  marketing 
director,  said  his  paper 
hasn’t  seen  any  negative 
impact  from  Metro  since 


Garden  State  now  accounts 
for  5%  of  its  distribution 


Hifvhop/ltck 
dances  all  the 
iwoytobank 


earthc|U3k^ 


BY  LUCIA  MOSES 

Metro  isn’t 
just  for 
Philadelphia 
straphangers  anymore. 

The  city’s  1-year-old 
transit  paper  has  broad¬ 
ened  its  free  distribution 
to  southwestern  New 
Jersey  via  the  Port  Au¬ 
thority  Transit  Corp. 
(PATCO)  Hi-Speedline, 
a  high-spieed  commuter 
train  with  38,000  riders 
daily,  and  7-Eleven  out¬ 
lets.  “It  completes  the 
market  coverage  for  us,” 
Publisher  Jim  McDon¬ 
ald  said.  “That  is  part 
of  our  [Metropolitan 
Statistical  Area].” 


Metro,  the  first 
U.S.  launch  of 
Luxembourg- 
based  transit  | 
paper  publisher 
Metro  Interna¬ 
tional  SA., 
doesn’t  have  an 
exclusive  distribu¬ 
tion  deal  with 
PATCO  as  it  does 
with  the  Southeast¬ 
ern  Pennsylvania 
Transportation 
Authority  (SEPTA) 
and  as  its  sister 
papers  do  with 
transit  agencies  in  other 
cities  worldwide. 

That  SEPTA  arrange¬ 
ment  prompted  a  con- 


playing 


sortium  of  big  dailies  to 
sue,  alleging  the  deal 
gives  one  paper  an 
unfair  advantage  over 
the  rest.  Mediation  in 


s  consolidation 
.leaves  fewer 
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f 


the  transit  paper  came 
to  New  Jersey  in  late  No¬ 
vember,  but  objected  to 
the  subsidy  it  receives 
from  SEPTA  in 
exchange  for  a  page  of 
SEPTA  news  per  day 
and  a  cut  of  the  ad 


revenue.  “For  any 
product  that’s  supported 
by  a  government  entity, 
whether  it’s  Pennsyl¬ 
vania  or  New  Jersey, 
any  visibility  at  all  is 
way  too  much,”  he  said. 

Metro  has  said  it’s  not 


E  &  P  NEWS 


breaking  the  law  and  is 
increasing  readership  by 
appealing  to  non-news¬ 
paper  readers. 

New  Jersey  distribu¬ 
tion  may  account  for 
only  5%  of  Metro's  total, 
but  McDonald  hopes 


that  number  will 
increase  as  the  paper 
grows  overall.  Right 
now,  total  audited  distri¬ 
bution  stands  at  143,269 
—  McDonald  hopes  to 
soon  get  it  to  170,000, 
an  18.7%  gain.  11 


Keeping  score  at  the ‘Chronicle’ 


A  shake-up  in  San  Francisco: 
Scott  Ostler  returns  to  sports 
after  ballyhooed  stint  in  news 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 


Keeping  a  promise  to  make  changes  with 
the  new  year,  the  Hearst  Corp.-owned  San 
Francisco  Chronicle  has  moved  perhaps  its 
highest-profile  columnist  from  the  news  to  the 
sports  section. 

Page  A2  columnist  Scott  Ostler,  who  started  in 
sports,  wrote  his  last  news-section  piece  Jan.  12. 
He  moved  back  to  sports  last  week. 

Asked  why  the  move  was  made.  Chronicle 
Executive  Editor  Phil  Bronstein  said  Ostler  is  a 
“brilliant  sports  columnist.”  He  did  not  criticize 
Ostler’s  news-section  work  —  saying  only  that 
general-interest  column 


Ostler  said 
that  on  one  ac- 
casion  Stone 
raised  her  voice 
at  him  in  public 
over  an  item  he 
had  written  that 
mentioned  a  - 
high-class  San  f  \  ' 

Francisco  pros-  y 

titute  who  bore  iX  C 

a  physical  re-  ,  ,  ^ 

semblance  to  ^  ^ 

Stone,  but  he 

added  that  it  ^ 

was  no  big  deal.  Phil  Bronstein  on  rumors:  “Boring!” 

“She  made  it 

kno\vn  she  was  angry,”  Ostler  recalled.  “I  got  yelled 
at  by  a  lot  of  athletes  when  I  covered  sports.  I  told 
Phil  in  an  e-mail,  ‘She’s  very  good,  but  she’s  no 
Tommy  Lasorda.’” 


™^ing  is  a  -very  difficult  “I  got  yelled  at ...  when  I  covered 

“It’s  a  tough  role,  and  we  sports.  I  told  Phil  [Bronstein] 

appreciate  that  Scott  took  it  .  ^  *  *1  -is 

on;  noted  Bronstein,  who  in  an  e-Hiad,  [Sharon  Stone]  s 

said  Ostler’s  void  in  the  “A”  Very  good,  but  she’s  HO  Tommy 

section  will  be  filled  by  for-  ...  J  9 

mer  Examiner! new  Chron-  l-<3-SOr(l3,.  SCOTT  OSTLER 

icle  columnist  Rob  Morse,  San  Francisco  Chronicle 


though  not  necessarily  in  the  same  place. 

Ostler  told  E^P  he  is  “not  sure”  why  the  change 
was  made,  and  that  he  has  received  approximately 
600  e-mail  messages  complimenting  his  work 
and/or  wishing  he’d  stay  put. 

“I’m  going  to  miss  it,  I  liked  it  a  lot,”  Ostler  said. 
“But  there’s  no  sense  in  whining  about  it.  People 
get  moved  around,  life  goes  on.” 

Both  Bronstein  and  Ostler  played  down  rumors 
that  unflattering  blurbs  Ostler  wrote  on  occasion 
about  Bronstein’s  wife,  actress  Sharon  Stone, 
triggered  the  transfer. 

The  rumors,  Bronstein  said,  “are  like  all  bad 
gossip  —  wrong  and  boring.”  He  added  that  the 
transfer  was  a  joint  decision  reached  with  input 
from  other  news  executives. 


www.editorandpublisher.com 


Bronstein  indicated  several  other  changes  are  in 
the  offing  at  the  Chronicle,  which  Hearst  took  over 
in  November.  Among  them  are  new  positions  or 
format  changes  for  other  columnists,  including 
popular  “Personals”  columnist  Leah  Garchik,  who 
writes  a  tongue-in-cheek  feature  that  often  pokes 
fiin  of  celebrities. 

The  reborn  Chronicle's  first  major  move  — 
adding  an  afternoon  edition  to  fill  the  void  left  by 
the  Fang  family’s  conversion  of  the  San  Francisco 
Examiner  into  a  morning  paper  —  has  been  a  suc¬ 
cess,  Bronstein  said.  He  said  the  afternoon  edition, 
offered  only  on  newsstands,  met  its  initial  circula¬ 
tion  goal  of  11,000  to  12,000  the  first  week,  and 
that  55%  of  its  readers  also  buy  the  morning 
Chronicle.  il 


and  larger  newsprint 
producers  and 
newspaper  groups, 
eight  small  news¬ 
paper  companies 
are  teaming  up  to 
pool  their  buying 
power. 

They’ve  joined 
the  newly  formed 
Newsprint  Buyers 
Consortium  based 
in  Ketchum,  Idaho. 
Founder  Peter  Maier 
said  his  goal  is  to 
get  “fair”  prices  for 
members. 

-  LUCIA  MOSES 


‘N0T6UILTY' 

The  Sacramento 
(Calif.)  Bee  is 
making  its  case  for 
more  precision  in 
court  stories,  using 
“not  guilty”  rather 
than  “innocent” 
when  describing 
pleas. 

Although  “not 
guilty”  has  long  been  . 
seen  as  a  risky  choice 
because  of  the  poten¬ 
tial  for  omitting  “not,” 
technology  has  now 
made  such  blunders 
less  likely,  according 
to  Steve  Blust,  chief 
of  copy  desks. 

“We've  gone  back 
and  forth  for  a  long 
time  on  whether 
someone  in  court 
pleads  ‘innocent’  or 
‘not  guilty,’”  Blust 
told  the  Bee’s 
ombudsman.  “Many 
newspapers  in  the 
old  hot-type  days 
preferred  using  ‘inno¬ 
cent’  as  a  precaution¬ 
ary  measure  in  case 
the  type  spelling  ‘not’ 
was  inadvertently 
dropped  when  it 
preceded  guilty.” 

-  JOEL  DAVIS 
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Cissy  Patterson  Fellow 
ship:  Susan  Gronemus, 
CNI  Newspapers,  New 
Berlin,  Wis.;  Carrie  B.C. 
Jacobson,  Sun-Journal, 
Lewiston,  Maine;  John 
E.  (Jack)  Heseldcn 


Fellowship:  Ernest  D. 
Atkins,  Central  Maine 
Newspapers,  Augusta; 
Denise  Riley,  The  Star- 
Democrat,  Easton,  Md.; 
Kent  Miller,  Army  Times 
Publishing,  Springfield, 


Va;  Marty  Valania,  Cecil 
Whig,  Elkton,  Md.;  Mal¬ 
colm  Mallette  F'cllow- 
ship:  Laura  Z.  Rauch, 
Beaver  County  (Pa.) 
Times,  Beaver;  Walter 
Everett  Fellowship: 


Karen  Andreas,  The 
Salem  (Mass.)  Evening 
News,  Beverly;  Peter 
A.  Dalla-Viceriza,  The 
Brandon  Sun,  Manitoba 
Diane  B.  Fancher,  The 
Sun,  Baltimore. 


The  American  Press  In¬ 
stitute  in  Reston,  Va., 
announced  the  recipients 
of  its  2001  fellowships. 
Among  the  winners  — 


ILLINOIS 

Jodi  Vevoda  to  Chicago-based  vice 
president  of  advertising  sales  for  USA 
Today  from  regional  advertising  director 
for  USA  Weekend. 


INDIANA 

Kevin  S.  Koelling  to  editor  of  the 
semiweekly  Perry  County  News  in 
Tell  City  from  graduate  assistant  at 
Middle  Tennessee  State  University  in 
Murfreesboro. 
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HAWAII 

John  Flanagan 

John  Flanagan  has  stepped  down  as  edi¬ 
tor  and  publisher  of  the  Honolulu  Star- 
Bulletin  to  join  Black  Press  Ltd.,  the 
company  that  has  purchased  the  paper. 
Black  Press  will  take  over  the  business 
March  15,  when  the  Star-Bulletin’s  joint 
operating  agreement  with  The  Honolulu 
Advertiser,  owned  by  Gannett  Co.  Inc.,  is 
terminated.  Flanagan  will  help  prepare  for  the  transition  as  well 
as  possible  expansion,  which  includes  plans  to  introduce  a  Star- 
Bulletin  Sunday  issue.  When  Black  Press  takes  control  of  the 
paper,  Flanagan  will  become  editor  and  publisher. 


BY  JAMIE  SANTO 


IOWA 

Brian  Kardell  to  vice  president  for  infor¬ 
mation  services  at  Lee  Enterprises  Inc.  in 
Davenport  from  director  of  information 
services  and  chief  information  officer. 


KENTUCKY 

Melissa  Newman  to  editor  of  the  weekly 
Kentucky  Standard  in  Bardstown  from 
general  manager  of  the  weekly  Ac(a 
(Ohio)  Herald. 


MAINE 

Terry  Carlisle  to  general  manager  of  The 
Ellsworth  American  from  advertising 
manager. 


NEW  YORK 

John  Mancini  to  metropolitan  editor  of  the 
Queens  County  edition  of  Melville-based 
Newsday  from  metro  editor  of  the  New 
York  Post  (see  story,  p.  7). 


general  advertising  manager  of  the  Fort 
Worth  (Texas)  Star-Telegram. 


ARKANSAS 

Jeff  Scott  to  publisher  of  The  Daily  Citizen 
in  Searcy  from  corporate  circulation 
director  for  Citizen  parent  Paxton  Media 
Group  Inc.  in  Paducah,  Ky.  Scott 
succeeds  Dina  Mason,  now  publisher  of 
The  Paragould  Daily  Press. 


NORTH  CAROLINA 
Kenneth  A.  Svanum  to  publisher  of  the 


Don  Holland  to  assistant  editor  of  the  Daily 
Press  in  Victorville.  Holland  will  retain 
his  current  duties  as  city  editor. 


FLORIDA 

Patricia 
San  Pedro 

to  director  of 
Herald 


Maggie  Wilderotter,  CEO  of  Wink 
Communications  in  Alameda,  elected  to 
the  board  of  directors  of  the  Sacramento- 
based  McClatchy  Co. 


CALIFORNIA 
Timothy  S.  Dowd  to  president  and  publisher 
of  The  Californian  in  Salinas  from  group 
publisher  of  MediaNews  Group  Inc.’s 
North  Coast  Newspapers  and  publisher 
of  the  Times-Standard  in  Eureka.  Dowd 
succeeds  Linda  K.  Greiwe,  now  vice  presi¬ 
dent  of  advertising  and  sales  at  The 
Arizona  Republic  in  Phoenix. 


Event 

W.  IHHHB  Marketing  in 
Miami.  San  Pedro  retains  her  ti¬ 
tle  of  vice  president  of  commu¬ 
nity  relations  for  The  Miami 
Herald. 


FLORIDA 

Larry  Olmstead  to  assistant  vice  president 
for  news  at  Knight  Bidder  from  managing 
editor  of  The  Miami  Herald.  Olmstead 
will  be  based  both  in  Miami  and  at 
Knight  Bidder  headquarters  in  San 
Jose,  Calif  The  appointment  is  effective 
mid-February. 


Larry  Bien  to  director  of  national  accounts 
for  Knight  Bidder  in  San  Jose  from 
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CALIFORNIA 

Don  Ray 

to  editor  of  the 
Daily  Press  in 
Victorville  from 
projects  editor. 
Ray  succeeds  Richard  Wagner, 
who  resigned. 


Morning  Star  and  The  Sunday  Star-News 
in  Wilmington  from  vice  president  of 
marketing  for  the  New  York  Times 
Regional  Newspaper  Group,  which 
includes  the  Morning  Star,  in  Atlanta. 
Svanum  succeeds  Roger  N.  Hawkins. 

Michael  Bella  to  vice  president  of  opera¬ 
tions  for  the  Salisbury  Post  from  vice 
president  of  sales  and  operations  for 
Global  Press  Sales  Inc.  in  Somerset,  N.J. 

PENNSYLVANIA 
John  A.  Kirkpatrick  to  president  of  The 
Patriot-News  in  Harrisburg.  Kilpatrick, 
who  will  retain  his  title  as  editor,  succeeds 
Raymond  L.  Cover,  who  retired. 

SOUTH  CAROLINA 
Steve  J.  Wagenlander  to  director  of 
circulation  at  The  Post  and  Courier  in 
Charleston  from  marketing  manager  at 
The  Indianapolis  Star. 

TEXAS 

Russell  Burnett  to  editor  and  publisher  of 
TheAngleton  Times,  a  semiweekly,  from 
editor  of  The  Huntsville  Item,  a  daily. 
Burnett  succeeds  Tommy  D.  Crow,  now 
editor  and  publisher  of  The  Seguin 
Gazette-Enterprise. 

VIRGINIA 

Warren  Watson  to  director  of  extended 
I  learning  at  the  American  Press  Institute 
in  Reston  from  associate  director. 

ASSOCIATIONS 
Carol  Nunnelley,  managing  editor  of  The 
Birmingham  (Ala.)  News,  named 
director  of  the  Associated  Press 
Managing  Editors  association’s  National 
.  Credibility  Roundtables  Project, 
i  Nunnelley,  on  leave  from  the  News, 
will  be  based  at  The  Associated  Press 
headquarters  in  New  York. 


OBITUARIES 


Bill  Caldwell 

81,  Died  Jan.  5 
FORMER  COLUMNIST  FOR  THE 
PORTLAND  PRESS  HERALD  AND 
MAINE  SUNDAY  TELEGRAM 

After  serving  on 
bombing  missions 
in  World  War  II,  earning 
a  master’s  degree  from 
Cambridge  University, 
and  publishing  a  news¬ 
paper  in  England, 
among  other  things, 
Caldwell,  a  New  York  na¬ 
tive,  moved  to  Maine. 
From  1965  to  1991,  he 
chronicled  the  life  and 
lore  of  Maine  for  the 
Press  Herald,  often 
collecting  stories  travel¬ 
ing  in  the  “Steer  Clear,” 
his  30-foot  converted 
lobster  boat. 

Rodney  Victor 
“Rick”  Clark 

53,  Died  Jan.  14 

FORMER  OWNER  OF  THE  PERKINS 
JOURNAL  AND  OTHER  OKLAHOMA 
NEWSPAPERS 

CLARK,  ALONG  WITH 

his  wife,  Kathy, 
spent  six  years  as  owners 
of  the  weekly  Perkins 
Journal,  which  featured 
his  column,  “Amber 
Waves.”  In  addition 
to  the  Journal,  the 
Clarks  previously 
owned  two  publications 
in  Texas,  and  he 
also  served  as  publisher 
for  papers  in  Alva, 


Clinton,  Cushing,  and 
Poteau. 

Jim  Coleman 

89,  Jan.  14 

COLUMNIST  FOR  THE  PROVINCE  IN 
VANCOUVER,  BRITISH  COLUMBIA. 
KNOWN  AS  THE  DEAN  OF 
CANADIAN  SPORTS  WRITERS 

COLEMAN,  WHO  TOOK 
his  first  new'spaper 
job  at  the  old  Winnipeg 
(Manitoba)  Tribune  in 
1931,  wrote  a  weekly 
column  and  a  daily 
retrospective  for  The 
Province.  His  career 
included  work  at  The 
Province,  The  Edmonton 
(Alberta)  Journal,  the 
old  Edmonton  (Alberta) 
Bulletin,  and  The  Globe 
and  Mail  in  Toronto.  He 
spent  42  years  in  Toron¬ 
to  before  returning  to 
work  for  The  Province. 
Coleman  was  inducted 
into  Canada’s  Sports 
Hall  of  Fame  in  1985. 

Bill  Easterling 

60,  Died  Dec.  29 
FORMER  SPORTSWRITER  AND 
EDITOR  AT  THE  HUNTSVIUI  (ALA.) 
TIMES 

Easterling,  who 
spent  most  of  his 
career  at  The  Huntsville 
Times,  died  of  cancer.  A 
fiery  and  passionate 
reporter,  he  served  as 
sports  editor,  state 
editor,  city  editor,  and  a 


columnist.  Easterling 
was  a  member  of  the 
Alabama  Sportswriters 
Hall  of  Fame. 

Jack  B.  Fraser 

77,  Died  Dec.  25 

LONGTIME  NEWSPAPERMAN  AND 
RETIRED  WEEKLY  PUBLISHER 

Fraser  worked  at 
the  San  Francisco 
Chronicle,  Honolulu 
Star-Bulletin,  and  San 
Jose  Mercury  News 
before  purchasing  the 
weekly  Bastrop  (Texas) 
Advertiser  in  1978.  He 
sold  the  Advertiser  10 
years  later,  and  bought 
The  Valley  Press  and 
Scott’s  Valley  Banner  in 
Felton,  Calif.  He  owned 
the  weeklies  until  1996. 

Christian  David 
Stevens 

71,  Died  Jan.  2 

MONTANA  NEWSPAPERMAN. 
EDUCATOR.  AND  NOVELIST 

A  NATIVE  OF  Great 
Falls,  Mont,  he 
began  as  a  copy  boy  at  the 
Great  Falls  Tribune, 
which  later  published 
his  first  story.  Stevens, 
who  earned  a  doctorate  in 
English  from  the 
University  of  Oregon  in 
Eugene,  taught  abroad  in 
England,  Scotland,  and 
Germany.  He  was  pub¬ 
lisher  of  the  Great  Falls 
Independent,  1959-1960. 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 


ore  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 


1 605  Colonial  Parkway.  Suite  200 
847.991.6900  •  Fax  847.934.6607 


Inverness.  Illinois  60067-4732 
info@vounEswalker.com 
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Examinations  of  Florida’s  disputed  ballots  by  news  organizations 
are  likely  to  enlighten  the  public  —  not  undermine  democracy 


SOME  JOURNALISTS  CARRY  OUT 
liberty’s  work  by  buttonholing 
the  City  Hall  denizens  who 
know  where  corruption  lies 
undiscovered.  Others  do  it  by  giving 
voice  to  those  oppressed  by  the  malice 
or  mistakes  of  government  action.  Still 
others  advance  freedom  simply  by  daring 
to  be  real  journalists  in  the  two-thirds  of 
the  planet  that  abhor  a  free  press. 

Then  there  are  the  reporters  from  The 
Miami  Herald  and  The  Palm  Beach  Post 
who  labor  on  the  presidential  election- 
ballot  review  each  weekday 
in  Room  106  of  the  Palm  Rcadc 

Beach  County  Government 
Center  in  West  Palm  Beach.  C3.n  m 
They  also  serve  who  sit  on  UU 

metal  folding  chairs  in  ab-  ^ 

solute  silence  and  without  OWIl  11 

so  much  as  a  lunch  break  linil  t 

while  an  election  official 
holds  at  arm’s  length  one  it  3.11  T 

after  another  of  the  Florida 
county’s  famous  disputed  butterfly  ballots 
so  the  journalists  can  suss  out  whether  the 
chad  of  George  W.  Bush’s  slot  No.  3  or  A1 
Gore’s  slot  No.  5  is  dimpled,  hanging, 
pregnant,  or  in  some  other  condition. 

The  work  is  only  part  of  the  ballot 
inspections  being  conducted  by  the  Herald 
and,  in  a  separate  effort,  by  a  consortium 
of  other  organizations,  including  The  New 
York  Times,  The  Wall  Street  Journal,  The 
Washinp,on  Post,  the  St.  Petersburg  Times, 
The  Palm  Beach  Post,  Tribune  Co.  news¬ 
papers,  and  The  Associated  Press.  It  is 
painstaking  and,  especially  in  Palm  Beach 
County,  unimaginably  tedious  work. 

It  is  also,  remarkably,  controversial 
work  in  some  circles  around  the  country. 
Republicans  and  conservatives,  in  parti- 


Readers 
can  make 
up  their 
own  minds 
about  what 
it  all  means. 


I  cular,  are  exercised  about  the  process. 

Florida  state  Rep.  Mark  Foley  com¬ 
plained  that  the  media  review  is  “a  waste 
of  time  [that]  undermines  the  legitimacy 
of  the  presidency.”  The  normally  sensible 
John  Fund,  a  Wall  Street  Journal  editorial 
board  member,  fretted  even  before  the 
Heraldhegan  its  inspection  of  the  so-called 
undervote  ballots  in  all  67  Florida  counties 
that  the  effort  was  “journalistic  hubris,”  a 
“scavenger  hunt”  in  need  of  “adult  super¬ 
vision”  that  could  “do  a  lot  of  damage.” 
i  Christie  Whitman,  President  Bush’s  nomi¬ 
nee  to  direct  the  Environ- 
mental  Protection  Agency, 
I  was  so  alarmed  at  the 

aKC  prospect  of  revisiting  the 

ir  Florida  vote  that  she 

,  -  suggested  the  ballots  be 

linQS  sealed  for  10  years, 

what  These  and  similar  criti¬ 

cisms  are  based  on  the  crit- 
leans.  ics’  own  —  and  probably 

willful  —  distortion  of  the 
j  work  journalists  are  doing.  In  both  projects, 

[  the  ballots  that  were  at  the  heart  of  the  long 
postelection  court  contests  are  not  being 
“recounted,”  but  simply  described.  Based  on 
the  assessments  of  professional  accountants 
and  journalists,  none  of  whom  ever  touch 
the  ballots,  the  projects  will  report  the 
number  and  condition  —  from  undisturbed 
to  completely  punched  through  —  of  the 
presidential  punch  slots.  Readers  can  make 
I  up  their  own  minds  about  what  it  all  means, 
j  Providing  accurate  information  about 
*  the  workings  of  an  election  can  never 
1  “undermine”  the  legitimacy  of  democratic 
j  institutions  created  by  the  Founders  to 
I  ensure  that  a  free  people  would  always  be 
j  able  to  look  over  government’s  shoulder  to 
!  see  what  it  was  doing. 
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{continued  from  page  5}  wonder 

why  veteran  journalists  end  up  in  PR? 

It  might  be  about  the  money.  It  might  be 
about  the  Job.  But,  more  than  anything 
else,  it’s  about  the  respect  accorded  my 
years  of  experience. 

NAME  AND  ADDRESS  WITHHELD 

PII[SSIN60N.III6Hn0L[FT 

Regarding  the  letter  titled 

“The  partisan  press”  [Jan.  1,  p.  3]; 
I  find  it  interesting  that  this 


“The  partisan  press”  [Jan.  1,  p.  3]; 

^Ll  find  it  interesting  that  this 
history  professor’s  lengthy  accusation 
of  partisanship  in  the  media  so  clearly 
reveals  his  own  conservative-right 
affiliation. 

I  agree  that  mainstream  media  have 
effectively  become  a  state  propaganda 
tool,  but  not  for  liberals  or  progressives! 
Over  the  past  year,  I  have  observed  a  near 
media  blackout  of  Green  Party  candidates 
and  leftist  perspectives  on  many  issues. 

If  journalists  favor  the  Democratic 
Party,  that  has  been  to  no  detriment  of 
the  Republican  Party  —  whether  those 
journalists  go  to  church,  have  children, 
carry  guns  ...  or  not! 

JEANNE  KYLE 

ART  PROJECTS  MANAGER 
Educational  Insights  Inc. 

Carson,  Calif. 

MEETIN6THECHI111EN6E 

I  RESPECTFULLY  DISAGREE  WITH  JACK 

Cox’s  “Op-Ed”  piece  [“A  press 
challenged,”  Dec.  18,  p.  22],  which 
contended  that  the  press  blew  the  cover¬ 
age  of  the  U.S.  Supreme  Court’s  decision 
in  Gore  v.  Bush  because  it  lacked  the  kind 
of  professional-development  programs 
offered  by  his  and  my  organizations. 

There  is  a  great  deal  of  legitimate 
criticism  that  can  be  launched  at  the  press 
for  its  overall  coverage  of  the  presidential 
campaign.  But  in  terms  of  reporting  on 
that  long,  lonely  night  on  the  Supreme 
Court  steps,  I  thought  the  broadcast  and 
print  media  did  a  great  job  under  classic 
deadline  circumstances  in  reading  a 
hastily  written  brief,  dissecting  it,  and, 
second  by  second,  giving  us  one  more 
nugget  (or  brick)  that  cemented  the 
decision  against  Mr.  Gore.  Before  the 
ink  was  dry  on  the  opinion,  viewers  knew 
what  the  result  was  —  and,  for  better  or 
worse,  how  the  justices  had  arrived  at 
their  decision. 

For  anyone  who  has  ever  covered  a 
trial,  or  a  late-night  City  Hall  meeting,  it 
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must  have  seemed  like  deja  vu  all  over 
again.  The  coverage  was  exciting  to  watch 
(I,  too,  surfed  all  the  channels)  and  made 
me  enormously  proud  to  be  a  journalist. 

BOB  MEYERS 
PRESIDENT 
National  Press  Foundation 
Washington 

GETTING  ELAK  OVER  FLACKS 

Your  “Fourth  Estate”  column  in 
E^P  [“Spin  dried,  fluffed,  and 
hung  out  to  diy,”  Dec.  11,  p.  18] 
tells  me  that  you  are  so  thickly  encrusted 
with  cynicism,  a  team  of  dermatologists 
couldn’t  help  you.  You  have  unfairly 
maligned  public-relations  professionals, 
lawyers,  reporters,  and  editors. 

Who  are  you  more  irate  with  —  flacks 
(most  of  whom  happened  to  be  lawyers) 
who  successfully  get  their  message 
across  using  reporters  or  reporters  who 
are  too  stupid  or  lazy  to  challenge  them 
or  decode  the  iiberflacks  (what  the  heck 
is  that,  anyway?). 

So  you  think  the  fundamental  purpose 
of  the  press  is  to  debunk  PR?  You  are  way 
off  and  out  of  touch.  You  obviously  exist 
in  a  cocoon  of  misery  that  keeps  spinning 
opprobrious  reporting. 

PIERRE  DE  GRUY 

MANAGER, 

CORPORATE  COMMUNICATIONS 
McDermott  International  Inc. 

New  Orleans,  La. 


WORDS  FROM  THE  WISE 

1  ENJOYED  THE  EdP  PhOTO  OF  THE 
Year  Contest  [Nov.  20,  p.  22],  espe¬ 
cially  because  I  work  for  the  Pennsyl¬ 
vania  Newspaper  Association  and  two  of 
our  members  had  photos  published. 

However,  I  was  a  bit  surprised  by  the 
error  on  p.  31  of  the  feature.  I  understand 
the  puns  concerning  apples  (the  fhiit), 
and  Apple  computers,  but  I  would 
suggest  you  check  your  dictionary  to 
avoid  confusing  raincoats  and  apples. 

Below  I  have  copied,  for  your  reference, 
definitions  from  the  online  Merriam- 
Webster’s  Collegiate  Dictionary: 

Main  Entry:  Mc-In-tosh 
Pronunciation:  ’ma-k&n-"tash 
Function:  noun 

Etymology:  John  McIntosh,  1796 
Canadian  settler 

Date:  1878  —  a  juicy  bright  red  eating 
apple  with  a  thin  skin,  white  flesh  and 
aromatic  slightly  tart  flavor 
Main  Entry:  mack-in-tosh 
Variant(s):  also  mac-in-tosh/'ma- 
k&n-"tash 

Function:  noun 

Etymology:  Charles  Macintosh  died 
1843  Scottish  chemist  &  inventor 
Date:  1836  —  1.  chiefly  British:  rain¬ 
coat  2.  a  lightweight  waterproof  fabric 
originally  of  rubberized  cotton. 

ERIC  C.  WISE 
PUBLICATIONS  ASSISTANT 
Pennsylvania  Newspaper  Association 


Let’s  Do  It  Better! 


As  a  newsroom  executive,  do  you  want 
to  improve  your  coverage  of  America's 
struggle  with  race  and  ethnicity?  We're 
ready  to  help. 

From  June  6  to  9,  the  Graduate  School  of 
Journalism  at  Columbia  University  wilt  conduct  its 
third  annual  Workshop  on  Journalism,  Race,  and 
Ethnicity  for  newspaper  editors  and  television 
newsroom  managers  from  across  the  United  States. 

With  Ford  Foundation  support,  the  workshop  will 
showcase  outstanding  coverage  of  race  and  ethnic 
issues.  For  two  days,  the  newspaper  and  television 
journalists  who  are  honored  as  “the  best"  will  lead 
a  discussion  on  their  work's  conception,  develop¬ 
ment,  and  impact.  On  the  third  day,  the  workshop 
will  be  dedicated  to  management,  recruiting,  and 
training  issues. 

The  expense-paid  workshop  provides  an  ideal 
chance  to  find  practical  ways  to  move  journalism  to 
a  higher  level  with  a  total  community  approach. 


The  deadline  for  gatekeepers  to  apply  is  March  1, 
2001.  Information  on  the  workshop  is  available  at 
www.jrn.columbia.edu/workshops.  The  application, 
which  requires  a  brief  essay  on  what  you  hope  to 
accomplish  with  this  workshop,  is  available  online, 
by  phone,  or  by  e-mail. 

CONTAa: 

Arlene  Morgan, 

Director,  Workshop  on  Journalism, 

Race,  and  Ethnicity 
Graduate  School  of  Journalism 
Columbia  University 
2950  Broadway,  Mail  Code  3801 
New  York,  NY  10027 
E-mail:  race@jm.columbia.edu 
Phone:  212-854-5377 
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TIPP  poll  for  ‘E&P’  reveals  that 
fears  are  rising  -  but  editors  and 
publishers  retain  Kane-do  spirit. 


BY  GREG  MITCHELL 

FTER  TWO  YEARS  DOMINATED  BY  THE  “E”  WORD,  WE 

now  face  a  rocky  period  sure  to  revolve  around  the  “r” 
word:  recession  to  the  point  of  obsession.  And  with 
good  reason.  According  to  a  new,  exclusive,  national 
poll  for  E^P,  almost  60%  of  editors  and  publishers 
expect  a  recession  during  the  coming  year,  and  nearly  all  of  them  say 
the  newspaper  industry  will  suffer  as  a  result. 

Although  nearly  three  out  of  four  in  this  group 
expect  the  downturn  to  last  less  than  two  years,  the 
question  of  the  moment  remains:  “r”  you  experi¬ 
enced?  Many  publishers  and  editors  have  not 
served  in  an  executive  position  during  a  recession, 
and,  clearly,  most  of  them  will  have  to  keep  their 
wits  about  them  (and  look  for  creative  solutions)  in 
difficult  times. 

Already,  execs  are  lowering  expectations  for  the 
year,  in  the  aftermath  of  the  Christmas  retail  sales 
muddle  and  widely  publicized  cutbacks  at  several 
top  newspaper  Web  sites.  While  exactly  half  of  our 
sample  expect  a  “good”  year  for  revenue,  only  5% 
call  the  prospects  “excellent.” 


And  better  than  one  in  four  expect 
staffing  cutbacks  at  their  papers  this  year 
—  twice  the  number  who  anticipate 
increases  —  with  the  biggest  reductions 
among  production  and  clerical  workers. 

But  the  outlook  is  far  from  gloomy. 
Among  those  who  expect  a  recession,  only 
one  in  five  say  the  newspaper  industry  will 
suffer  to  a  “great  extent,”  with  the  vast 
majority  saying  it  will  have  only  “some” 


Been  up  SO  long  it  Ms  like  down  to  US 


Do  you  see  an  economic 
recession  beginning  in ...  ? 

I  I  The  next  3  months  ■  3  to  6  months 
I  1 6  to  12  months  □  Do  not  see  one 
I  I  No  answer 


To  what  extent  will  a 
recession  adversely  impact 
the  newspaper  industry? 

■  Great  extent  H  Some  extent 
I  I  Little  or  no  extent  d]  Not  sure 


2.7% 
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Illustration  by  Dick  Bobnick 


effect.  And  a  high  number  plan  to  make  years,  including  two  polls  last  fall  on 
significant  upgrades  in  their  plant  and  newspaper  executives’  and  readers’ 

equipment  this  year.  This  is  particularly  views  of  the  presidential  race, 
noteworthy  in  light  of  our  findings  that  Besides  bottom-line  forecasts  of  revenue, 

newspaper  executives  suddenly  appear  cost,  and  staffing  trends  for  the  coming 

less  fearful  of  the  long-range  impact  of  |  year,  the  TIPP  survey  also  uncovered  some 

the  Internet.  Perhaps  they  now  feel  less  surprising  attitudes  about  the  Web,  the 
nervous  about  investing  in  their  print  new  Bush  Eidministration,  and  progress 

product  for  the  long  term.  in  minority  hiring. 

This  survey  of  255  editors  and  publishers 

(about  evenly  divided  between  the  two  Bright-eyed  and  Bushy-tailed? 

groups)  was  conducted  for  E&P  by  TIPP,  There  may  be  storm  clouds  on  the 

an  Oradell,  N.J.-based  unit  of  Techno-  horizon,  but  newspaper  execs  continue  to 

Metrica  Market  Intelligence.  The  sample  j  expect  mostly  sunny  skies,  and  few  are 
roughly  corresponds  to  national  percent-  !  pushing  a  panic  button.  Half  of  the  editors, 
ages  of  large,  midsize,  and  small  papers  ;  and  almost  two-thirds  of  the  publishers, 

(with  the  majority  on  the  small  side).  TIPP  |  rate  the  current  “general  health”  of  the 
has  conducted  surveys  for  for  several  '  newspaper  business  at  a  7  or  8  on  a  scale 


I  of  1  to  10  (with  10  at  the  top).  Executives 
from  midsize  and  large  papers  are  even 
I  more  optimistic. 

Adding  to  this  confidence  is  a  sense  that 
I  the  new  administration  in  Washington  will 
I  prove  to  be  a  boon  to  the  newspaper 
i  industry.  Of  the  overall  sample,  about  one 
^  in  three  expect  the  Bush  White  House  to 
!  have  a  “positive  effect”  on  the  industry,  and 
I  only  5%  say  it  could  be  a  negative  influence 
j  (the  rest  predict  a  wash).  These  numbers 
are  even  more  one-sided  among  publish- 
I  ers,  and  those  at  midsize  and  large  papers, 
i  One  reason  for  this,  perhaps,  is  that  a 
I  majority  of  the  sample  expects  Bush  to  try’ 
j  to  remove  the  Federal  Communications 
Commission’s  cross-ownership  ban. 

On  top  of  that,  more  than  60%  of  the 
j  publishers  expect  that  their  editorial  pages 
j  will  likely  “be  sympathetic”  with  the  overall 
j  policies  of  the  new  president.  Only  about 
14%  say  they  are  not  likely  to  back  the 
president,  with  24%  not  sure.  “More 
i  newspapers  endorsed  Bush  than  Gore,” 
observes  Raghavan  Mayur,  president  of 
:  TIPP.  “As  expected,  the  changing  of  the 
!  guard  in  the  White  House  is  welcomed  by 
the  newspaper  community.” 

About  three  out  of  four  publishers 
predict  the  trend  of  mergers  and 
t  acquisitions  in  the  newspaper  industry 
!  to  continue  this  year, 
i  Nevertheless,  while  retaining  a  generally 
positive  outlook,  a  majority  of  respondents 
i  expect  a  recession,  most  of  them  saying  it 
will  start  in  the  next  six  months  (and  some¬ 
what  fewer  placing  the 
starting  point  at  midyear 


Revenue  slows,  which  means  somethiny  (staffing)  has  to  go 

What  are  your  newspaper’s  prospects  In  the  event  of  a  recession,  do  you  anticipate 

for  revenue  in  . . .  the  first  six  months  budget  cuts  or  not?  (Publishers  only) 

of  2001?  (Publishers  only)  Base  =  Those  who  aspect  a  recession  within  the  next  year. 

□  Excellent  ■Good  aFair  ■  Anticipate  cuts  ■  Do  not  anticipate 

□  Poor  ■  Not  sure  □Not  sure  □No  answer 

SMALL  PAPERS  MEDIUM  &  LARGE 


or  later).  Interestingly, 
however,  publishers  of 
midsize  and  large  papers 
do  not  concur  —  two  out 
of  three  do  not  expect  a 
recession  at  all  this  year. 

Those  who  forecast 
a  recession  expect  it 
sooner  rather  than  later, 
and  also  see  it  as  a  mild 
one  with  a  short  life,” 
according  to  TIPP’s 
Mayur. 

Cutbacks  ‘R'  Us 

Nevertheless,  budget 
cuts  are  almost  certainly 
in  the  offing.  Htilf  of  all 
publishers  expect  this. 
The  mean  average  for 
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a  classified  ad  boost  (mean  4.5%). 

Circulation:  Roughly  half  of  all 
publishers  predict  an  increase  in 
circulation  this  year,  which  may  be 
counterintuitive.  Only  about  one  in 
10  publishers  of  small  newspapers 
expect  a  decrease,  but  a  troubling 
32%  of  those  at  midsize  and  large 


increases  in  revenue  in  2001  —  something 
has  to  give.  That  something  apparently  will 
be  staffing.  About  half  of  the  publishers 
expect  staffing  to  remain  the  same,  but 
28%  anticipate  cuts  and  only  half  that 
number  expect  increases. 

In  fact,  not  a  single  publisher  of  a  mid¬ 
size  or  large  paper  in  our  sample  predicted 
increases,  and  more  than  half 

I  guessed  there  would  be  cuts. 

Newsroom:  There  will  be 
some  stability  here,  with  two  of 
three  publishers  saying  staffing 
would  remain  the  same.  At 
large  papers,  however,  more 
than  one  in  three  predicted  cuts. 
Editors  are  somewhat  more 
optimistic  than  publishers  about 
maintaining  their  staff  levels  — 
suggesting  that  they  may  be  in 
for  a  few  surprises  this  year. 

Ad  department:  This  is  one 
of  the  few  areas  with  staffing 
increases  predicted,  by  about 
one  in  four  publishers,  with  only 
a  handful  predicting  cuts. 

Marketing:  Overall,  there 
will  be  very  little  change  in 
staffing  except  at  large  papers  (one  in  five 
publishers  predict  cuts  there). 

Production  and  clerical:  Production  is 
the  area  where  slashing  is  most  likely  to 
occur,  with  26%  predicting  that,  and  only 
4%  expecting  increases.  The  difference  be¬ 
tween  small  and  large  papers  is  dramatic 
with  cuts  forecast  at  only  one  in  five  small 
papers,  but  at  58%  of  larger  papers. 
Virtually  the  same  grim  numbers  apply 
to  clerical  staff. 


predicted  cutbacks  is  about  7-5%,  although 
about  one  in  eight  publishers  go  as  high  as 
10%  to  14%  in  their  forecasts. 

Nearly  everyone  expects  the  cost  of  doing 
business  to  continue  to  rise,  with  the  mean 
increase  a  little  more  than  5%. 

Despite  the  belt  tightening,  more  than 
one  in  three  publishers  say  they  plan  to 
expend  “substantial”  sums  on 
plant  and  equipment  this  year. 

More  than  50%  of  those  at 
midsize  and  large  papers  feel 
that  way.  Yet,  as  we  vrill  see, 
they  are  also  projecting  deep 
cuts  in  staffing  in  this  area.  , 

Does  this  mean  that,  more  than 
ever,  automation  will  move  to 
the  forefront? 

As  for  revenue,  about  50%  of 
publishers  expect  a  “good”  level 
the  next  six  months,  40%  just 
“fair,”  and  5%  “excellent.”  These 
numbers  rise  only  a  little  when 
extended  to  a  12-month  fore¬ 
cast  (again,  larger  papers  are  a 
bit  more  bullish).  Looking  at 
various  categories: 

Advertising:  The  advertising 
outlook  is  middling.  About  37%  of 
publishers  e.xpect  an  increase  in 
national  ads  and  just  14%  fear  a 
downturn.  But  the  estimated  increase 
is  only  5%  (taking  the  mean  number). 
Those  who  expect  a  decrease  in  this 
category  fear  it  will  be  fairly  substantial 
—  about  8%. 

Three  out  of  four  publishers  expect 
an  increase  in  retail  ad  sales  (a  mean  rise 
of  4.4%);  and  two  out  of  three  look  for 


The  new  first  couple  in  the  air:  no  need  to  scan  the  Help-Wanteds 


papers  think  this  will  happen. 

Subscription  rates:  About  one  in  three 
expect  an  increase  this  year,  with  little 
difference  depending  on  the  size  of  the 
newspaper.  But  only  6%  predict  a  rise  in 
single-copy  prices. 


Sparing  the  rod  with  staffs? 

Clearly,  if  papers  want  (or  need)  to 
approach  the  record  profit  margins  of 
recent  years  —  and  with  only  modest 


What  kind  of  effect  do  you 
expect  the  new  administration 
in  the  White  House  to  have  on 
the  newspaper  industry? 

I  I  Positiive  effect  □  Negative  effect 
■  No  effect  □  Not  sure 
No  answer 


How  likely  is  it  that  your 
editorial  page  will  be 
sympathetic  with  President 
Bush  and  his  policies? 

HI  Very  likely  HI  Somewhat  likely 
I  I  Not  likely  CZl  Not  sure 
I  I  Not  at  all  likely  or  no  answer 

^2.8%  \ 

24.1%  \ 


What  do  you  expect  in  terms  of  staffing  at  your  newspaper 
over  the  coming  12  months?  (Asked  of  all  publishers) 

I  I  Increase  Decrease 

I  I  Remain  same  ■  No  answer  ADVERTISING 

OVERALL 
/  1 14.3"A 


27.1% 


NEWSROOM 


13.5% 


62.4% 


67.0% 
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operations.  In  recent  weeks,  there  have 
been  widespread,  and  deep,  staffing 
cutbacks  at  some  well-known  newspaper 
sites,  as  well  as  at  other  Web  news 
divisions.  But  does  this  reflect  a  general 
trend  across  the  country  involving 
newspaper  sites  of  all  sizes? 

Apparently  not. 

In  fact,  this  is  one  of  only  two  areas 
where  publishers  expect  staff  increases, 
with  12%  predicting  this  (21%  at  midsize 
and  large  papers)  —  and  just  half  that 
number  suggesting  there  will  be  cuts. 

And  contrary  to  the  common  assertion 
that  virtually  no  newspaper  sites  are 
making  money,  we  found  that  fully  one  in 
four  publishers  declare  that  their  online 
businesses  are  profitable.  This  report  must 
be  taken  with  a  large  grain  of  salt,  however, 
since  most  of  these  sites  would  not  be 
profitable  if  they  stood  on  their  ovm  or 
did  not  share  staff  and  content  acquisition 
with  their  print  cousins. 

Still,  four  out  of  10  publishers  say  they 
will  increase  the  budgets  for  their  Web 
sites  over  the  next  year  —  63%  of  those 
at  midsize  and  large  papers. 

Perhaps  more  sites  are  making  money 
because  the  newspapers  they  are  linked  to 
are  doing  a  better  job  of  promoting  them. 
About  60%  of  small  papers,  and  95%  of 
large  papers,  “significantly”  promote 


difference 


always 

obvious 


77^% 


PRODUCTION 


70.6% 
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AFs  Premier 
Web  News  Service 
Now  in  H 

The  Associated  Press’  premier 
news  wire  for  the  Web,  AP  Online, 
is  now  available  in  XML.  It's  a 
format  that  makes  it  easier  to  create 
rich  multimedia  news  packages  and 
real-time  Internet  delivery’  for  your 
Web  site. 

XML  AP  Online  is  made  possible 
by  a  new  AP  Internet-based  delivery 
system  for  transmitting  news  called 
News  Server  Internet  Delivery. 

News  Server  Internet  Delivery 
provides  real-time  transmission  of 
text,  photos,  audio  and  video  in 
Web-ready  formats,  employing 
news  serv'er  technology,  which  is 
a  popular  transmission  protocol. 

XML  AP  Online  is  the  Internet- 
delivered  version  of  AP's  principal 
text  service  for  Web  sites,  the  first 
of  several  AP  Web-ready  services  to 
be  transmitted  by  the  News  Serv’er 
Internet  Delivery. 

Web-ready  photos  and  Web-ready 
audio  and  other  AP  Digital  services 
will  be  rolled  out  on  the  new 
delivery  platform  through  2001. 

More  content.  More  value. 


Associated  Press 

www.ap.org 


their  Web  sites  in  their  print  versions. 

On  the  other  hand,  only  about  45%  of 
the  Web  sites  significantly  promote  their 
own  print  papers. 

Asked  whether  their  online  business  is 
“pretty  much  what  you  expected  it  was  go¬ 
ing  to  be,”  respondents  by  a  narrow  margin 
answered,  yes,  with  more  publishers  than 
editors  replying  this  way. 

And  when  asked  if  the  Web,  in  the  long 
term,  will  harm  traditional  print  news¬ 
papers,  about  50%  overall  said  no,  31% 
said  yes,  and  the  rest  were  not  sure.  Again, 
those  at  large  pa¬ 
pers  are  far  more 
sanguine  about 
this  than  their 
counterparts  at 
smaller  papers. 

This  is  somewhat  startling  in  light  of  a 
similar  survey  conducted  for  E^P  a  year 
ago,  which  found  fear  of  the  Internet 
growing  every  year,  with  more  than  half 
saying  it  would  harm  print  papers.  Now 
that  trend  apparently  has  been  reversed. 

“Despite  the  fact  that  many  are  yet  to 
see  profits,  the  newspaper  community  has 
gotten  over  the  initial  panic  and  fear  of  the 
Internet,  and  has  integrated  itself  well  to 
take  advantage  of  the  good  things  it  has  to 
offer,”  says  TIPP’s  Mayur.  “The  talk  of 
cannibalization  of  traditional  products 
is  history.” 

Coming  up  Rosebud 

How  are  editors  on  the  print  side 
attempting  to  better  inform  their  readers, 
and  woo  new  ones?  The  survey  found  that 


Plant  life  grows 

Are  you  planning  any  substantial 
expenditures  on  plant  and 
equipment  in  2001? 

■I  Yes  H  No  CZI  Not  sure 


the  most  common  approach  is  increasing 
local  coverage  (cited  by  three  out  of  four 
editors).  About  half  as  many  said  that  they 
had  improved  Page  One,  provided  better 
business  coverage,  introduced  special 
sections,  and/or  redesigned  the  paper. 

But  the  editors  believe  their  papers  are 
pretty  swell  the  way  they  are.  Only  13%  call 
them  “excellent,”  but  76%  feel  they  are 
“good,”  8%  “fair,”  and  less  than  1%  “poor.” 
Apparently,  a  newspaper  is  only  as  good  as 
its  writers,  for  these  very  same  numbers 
show  up  when  they  are  asked  to  judge  the 
quality  of  their 
reporters. 

Asked  if  the 
quality  of  their 
reporters  has 
changed  over  the 
past  three  years,  39%  said  there  was  no 
change,  but  30%  said  they  were  better  — 
and  26%  worse.  At  midsize  and  large 
papers,  however,  the  better/worse  split 
was  a  far  more  positive  46%  versus  12%. 

Apart  from  business  projections  and 
newsroom  assessments,  TIPP  received 
interesting  responses  in  three  issue  areas. 

Florida  recount:  There  is  a  fascinating 
split  between  editors  and  publishers  over 
the  continuing,  and  controversial,  efforts 
by  major  newspapers  in  conducting  their 
own  recount  of  Florida’s  presidential 
ballots.  Slightly  more  than  half  of  all 
editors  support  this  initiative  —  but  only 
29%  of  publishers  do  so.  (The  split  is  most 
dramatic  at  larger  papers,  where  66%  of 
editors,  but  only  21%  of  publishers,  back 
the  press  recount.) 


Which  of  the  following  has  your  news¬ 
paper  adopted  over  the  past  12  months 
to  improve  the  content?  (Editors  only) 
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The  newspaper  industry  “has 
gotten  over  the  initial  panic 
and  fear  of  the  Internet...  ” 
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A  minority  view 

In  the  psst  year,  the  percentage  of 
minority  editors  and  reporters  at 
your  newspaper  has ... 


70  York  Street,  Suite  1120 
Toronto,  Ontario  M5J  1S9 
Tel.:  (416)  864-1980  •  CAN/USA:  800-565-3021 
Fax:  (416)  864-1979 


“The  publish¬ 


ers  are  more  in 


tune  with  the  rest 


Despite  the  various  problems  within  the 
industry  —  and  new  threats  to  its  financial 
well-being  —  newspaper  execs  hardly  ex¬ 
pect  the  wheels  to  fall  off  any  time  soon. 
The  bottom  line  on  the  bottom  line  may  be 
this;  only  about  8%  of  publishers  rate  the 
general  health  of  their  industry  as  poor 
or  fair  —  recession,  be  damned.  11 


It's  the  name 
behind  the  paper  that 
makes  the  difference... 


E&P/TIPP 


...and  the  people 
behind  the  name. 


Four  generations  of  people  providing  superior  quality 
products  and  services  can  make  the  difference.  A  team  that 
is  highly  skilled,  flexible  and  focused.  Working  within 
tight  deadlines,  committed  to  continuous  improvement, 
we  are  devoted  to  our  customers. 


Workincj  rog ether 
to  make 
a  dljjerenee. 


I  I  Decreased 
r~l  Increased 


CZl  Remained  the  same 
I  I  No  answer 


Outlook  2001 


of  the  country  in 
wanting  to  move 
on,”  observes 
TIPP’s  Mayur. 

But  the  survey  also  shows  that  publishers 
are  more  likely  than  editors  to  support 
Bush  policies,  so  it  could  be  that  they  fear 
the  recount  may  tarnish  or  embarrass  the 
new  president. 

Plagiarism:  Despite  reams  of  publicity 
about  a  spate  of  cases  involving  plagiarism 
or  lack  of  proper  attribution,  only  about 
one  in  seven  editors  think  the  problem  is 
actually  worsening. 

Minority  hiring:  According  to  just 
one  in  five  editors,  the  percentage  of 
minority  colleagues  in  their  newsrooms 
has  increased  in  the  past  year.  There  is  a 
big  divide  on  this  between  small  (15%) 
and  large  papers  (46%),  however.  The 
same  split  shows  up  when  editors  were 
asked  whether  their  paper  had  plans  or 
programs  in  place  to  hire  more  minority 
editors  and  reporters.  These  plans 
apparently  exist  at  three  out  of  four 
midsize  and  large  papers  —  but  only 
one  out  of  four  smaller  ones. 


the  Solutions 


Find  the  solutions  to  all 
of  your  newspaper's 
lieods  at  a  bigger, 
better  Omerica  East 
newspaper  Operations 
and  Technology 
..Conference  and  th^ 
Hew  media  Ulorld 
'  Symposiuhi. 


(Mi't  let  the  mysteries  (rf  the  today's  ever-changing 
newspaper  industry  keep  you  frmn  excelling. 
Whether  your  duties  involve 
production,  advertising,  editorial,  __ 

circulation  or  management, 
come  to  America  East  and 
New  Media  Wofid  for  all  of 
your  solutions,  large  and  »nall.  ;  ^  -v 


For  as  little  as  $28,  you  can  visit  the  show  floor  featur-  ; 
ing  1 50  exhibiting  companies.  From  computer  software 
to  mailroom  systems  to  press  equipment,  you'll  get  a 
closer  look  at  revolutionary  products  and  services.  In 
^  the  friendly,  personal  environ- 

mm  meat  of  America  East,  you'll 

Iwm  Iv  IflLlllIt  vendors  are  alv«^ 

ready  to  assist  you.  '  ^ 

We  also  offer  more  than  30  information-packed  educa-  I 
tional  sessions.  Manned  by  your  colleagues  and  hosted  i| 
by  industry  leaders,  these  sessions  answer  the  ques- 
tions  (ff  to^  while  providing  clues  to  the  ftiture. 

For  more  information  mi  attending  America  East,  please 
vi^  our  Web  site:  www.america-easLcom.  Or  contact  Julia 
Decker  at  (717)  703-3069;  e-mail:  juliad@pa-news.org.  » 

Sponsored  America  Eiist,  Editor&Publisher  ^  , 

and  13  state  press  associations.  |  V 
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1  MARY’ 


BY  JOE  NICHOLSON 


i 


pass  needed 

Ad  execs  may  be  playing  from 
behind  until  the  fourth  quarter 


Newspapers  are  con- 
tending  with  a  tough 
sales  environment  and 
fear  it  will  take  a  “Hail 
Mary”  fourth-quarter 
recovery  to  turn  this  year  into  a  winner. 

“All  eyes  are  on  the  fourth  quarter.  It 
will  make  or  break  2001,”  says  Steve 
Howe,  vice  president  for  advertising  at 
The  Wall  Street  Journal.  Howe  predicts 
the  economy  will  struggle  “a  good  part 
of  the  year”  and  newspapers  will  have  to 
endure  until  the  “lag  time  between  deci- 
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early  part  of  this 
year.  “Every  budget 
item  has  been 
very,  very  carefully 
reviewed  —  and 
so  have  all  the 
relationships  with 
our  best  advertis¬ 
ers,”  said  Cassino, 
who  said  those 
preparations  began 
three  or  four 
months  ago. 

Smaller  papers 
have  strengths  that 
will  help  them 
through  an  extend¬ 
ed  slowdown,  says 
Cassino.  “They  get 
more 


Newspaper  advertising  experts  beyond  selling  ads,  such  as  provid- 
suggest  ways  to  cope  with  an  ing  research  to  help  Oldsmobile 
extended  slowdown  or  recession:  dealers  position  remaining  brands 

•  Resist  expense  cuts  that  when  Oldsmobile  ceases  production 
undermine  ad  sales  revenue,  or  to  help  them  determine  what 

but  consider  trimming  marginal  other  franchises  they  should  seek, 
addresses  from  total-market-  •  Develop  innovative  approaches 

coverage  (TMC)  mailings  as  well  and  new  products  —  such  as 
as  cutting  unprofitable  special  determining  whether  it  makes 
sections.  economic  sense  for  your  paper  to 

•  Instead  of  beating  on  the  heads  publish  an  alternative  weekly  — 
of  sales  reps,  have  ad  executives  go  even  though  some  approaches 
through  their  account  lists  and  point  won't  be  effective  until  the  market 
out  opportunities  for  gains.  comes  back. 

•  Ask  loyal  advertisers  how  the  •  Maintain  a  high  level  of  sales 
newspaper  can  help  them  through  a  call  frequency,  and  approach 
difficult  period.  advertisers  who  haven’t  been  in  your 

•  Give  assistance  that  goes  paper  in  a  while.  — Joe  Nicholson 


an  awfully  lot 
locally  printed 
preprints  than  their 
bigger  buddies,”  he 
explains.  Retail  and 
classified  ads  are  likely  to  hold  up  well  in 
smaller  papers,  he  points  out,  because  the 
more  “you  get  away  from  major  metro¬ 
politan  areas,  the  more  people  must 
depend  on  newspapers  as  their  advertis¬ 
ing  choice.  Oflen,  [small  communities] 


don’t  have  TV  stations  of  their  own. 
Newspapers  have  some  competition 
from  cable  TV,  and  that  is  growing  - 
and,  of  course,  radio  has  historically 
been  a  competitor.” 

John  E.  Kimball, 
senior  vice  president 
and  chief  marketing  jjt 
officer  for  the  News-  i  |[ 

paper  Association  of  |  * 

America,  says  news-  i 

have  weath-  ^ 


MOST  REPORTERS  USE  THEIR 

POYNTER  EXPERIENCE 

TO  BECOME  BETTER  JOURNALISTS. 

KELLI  HEWETT  USED 

HERS  TO  GET  INTO  HARVARD. 
BEEN  TO  POYNTER? 


papers 
ered  “the  fickleness 

of  the  economic 

^  r  Jay  T.  Zitz, 

environment  for  Newspapers  First 

300  years”  and  are 
probably  better  prepared  than  other 
media  to  survive  in  a  recession,  which 
he  doesn’t  predict. 

Jay  T.  Zitz,  president  and  CEO  of  the 
New  York-based  rep  firm  Newspapers 
First,  doesn’t  foresee  recession,  but  he 
concedes,  “If  the  slowdown  continues, 
[advertisers]  will  start  cutting  back 
advertising  spending  levels  to  maintain 
reasonable  profit  levels.” 

It  makes  sense  for  advertisers  to  cut 
spending  to  maintain  a  profit  level  that 
will  satisfy  shareholders,  concedes  Zitz, 
but  he  adds,  “It  has  been  proven  that 
advertising  helps  move  products  so  you 
would  hope  they  realize  they  need  to  keep 
some  foundation  of  advertising  going  to 
keep  sales  moving.” 

Wisdom  went  out  the  window  during 
the  last  recession  almost  a  decade  ago, 
Zitz  recalls,  when  advertisers  cut 
spending  to  the  bone  and  beyond. 


Kelli  Hewett  marvels  at  the  fact  that  a  reporter 
from  a  small  newspaper  in  a  small  southern  town 
can  have  the  opportunity  to  study  with  the  best, 
and  earn  a  trip  to  Harvard.  It’s  exactly  what 
happened  to  Kelli,  who  applied  for  and  received  a 
Harvard  Fellowship  after  her  Poynter  experience. 
Imagine  what  Poynter  can  do  for  you? 


EVERYTHING  YOU  NEED  TO  BE  A  BETTER  JOURNALIST. 

www.poynter.org 
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why  do  the  largest  newspaper  companies 
around  the  globe  use  RouteSmart? 


During  an  extend¬ 
ed  slowdown  or 
recession,  says  Zitz, 
whose  firm  works 
with  advertisers  and 
agencies  that  spend 
about  $1  billion  a 
year  in  his  client  pa¬ 
pers,  “The  last  place 
you  want  to  cut  costs 
is  in  the  sales  force.” 

Like  Zitz’s,  Howe’s  efforts  at  the 
Journal  focus  on  national  advertising. 

“We  range  from  cautious  to  cautiously 
optimistic,”  says  Howe.  “The  April  2000 
downdraft  pales  in  comparison  to  this 
downdraft.”  He  concedes  that  many 
clients  are  “much  more  cautious.  They 
are  most  concerned  with  the  state  of 
their  own  business  and  uncertain  about 
demand  for  the  products  and  services  of 
their  own  businesses.”  But  Howe  quickly 
adds,  “None  of  our  major  clients  in  major 
categories  is  using  the  ‘r’  word.  ‘Hard 
landing’  seems  to  be  more  the  consensus. 
There  is  some  uncertainty  in  some 
consumer  categories,  such  as  auto,  as  they 
decide  how  to  address  their  markets.” 


Advertising  in  the  Journals  weekend 
edition  “is  very  strong  right  now,”  says 
Howe.  “I  would  hope  it’s  because  some 
marketers  are 
concentrating  their 
dollars  in  more  ^ 

effective  media.” 

When  told  that  his 
analysis  might  make 
an  ideal  pitch,  he  '  ^  ^ 

quips,  “That’s  right. 

That’s  the  pitch.” 

If  the  slowdown 
drags  on,  classified 
ads,  beginning  with  recruitment  ads,  will 
be  the  “first  hit,”  says  Miles  E.  Groves, 
senior  vice  president  and  chief  economist 
for  the  Barry  Group,  a  Bethesda,  Md.- 
based  newspaper  consultant  firm.  While 
Groves  doesn’t  expect  recession  this  year, 
he  says  the  category  that  will  hold  up  best 
will  probably  be  preprinted  inserts. 

Groves  also  predicts  that  many  news¬ 
papers  will  be  tempted  to  raise  ad  rates  to 
compensate  for  lost  volume  if  the  slow- 
dovvTi  persists  or  if  it  becomes  a  recession. 
But  with  circulation  flat  or  declining  at 
most  papers  and  with  inflation  minimal. 


he  warns  that  }’  ^ 

papers  are  likely  | 

to  lose  more  than  I 

they  gain  with 

rate  increases, 

particularly  if 

the  slowdown 

drags  on  —  and  they  may  lose  ad  revenue 
if  advertisers  cut  volume  or  switch  from 
run-of-press  (ROP)  ads  to  preprints. 

As  an  alternative,  some  papers  may 
raise  single-copy  prices,  but  that  can  hurt 
advertising,  too,  if  circulation  declines, 
says  Groves. 

The  worried  paper’s  first  step,  although 
not  necessarily  a  smart  one,  is  cutting  re¬ 
search.  “If  people  get  concerned  and  start 
cutting  back  on  their  budgets,  research  is 
often  the  thing  that  gets  cuts  out,”  says 
Deanne  Termini,  president  of  Dallas- 
based  Belden  Associates,  a  newspaper 
market-research  firm.  So  far,  Belden  has 
seen  no  indications  of  retrenchment,  says 
Termini,  who  oversees  some  60  major 
studies  of  consumer  attitudes  each  year 
for  newspapers.  But  she  concedes  some 
papers  may  freeze  budgeted  research 
spending  in  coming  weeks  or  months,  i 


Miles  E.  Groves, 
The  Barry  Group 


Deanne  Termini, 
Belden  Associates 


RouteSmart  Technologies'  indushy 
proven  software  manages  the  daunting, 
time  consuming  task  of  routing  home 
delivery  and  single  copy  newspaper 
distribution  operations. 

RouteSmart  automatically  balances 
routes,  sequences  subscribers  in  delivery 
order,  and  creates  and  maintains 
router/ street  inventory  files. 

Let  Your  Computer 
Do  the  Routing! 

To  learn  more,  route  yourself  to 
www.routesmart.com 
or  call  us  today  1  -800-977-7284. 


RouteSmart 
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tougher  sledding,  slower. 
Cassino  sees  opportunity, 
pointing  out  newspapers 
only  get  a  fraction  of 
spending  that  goes  to 
direct  mail  and 
broadcast. 


of  advertising  initially  to  reduce  inventory. 


KIP  Cassino  (Knight  Ridder), 

Steve  Howe  {The  Wall  Street  Jour¬ 
nal),  John  E.  Kimball  (Newspaper 
Association  of  America),  and  Jay  T.  Zitz 
(Newspapers  First)  make  these  forecasts: 


AUTO  RENTAL:  Kim¬ 
ball  says  it  will  be  a  little 
tougher.  Kimball  and  Cassi¬ 
no  say  the  category  offers 
opportunities  newspapers 
haven’t  effectively  exploited. 


CO-OP:  Kimball 
says  nobody  does  it 
better  than  news¬ 
papers,  especially 
those  with  software 
to  keep  abreast  of 
opportunities. 


AUTOMOTIVE: 
Zitz  says  that,  even 
in  a  slowdown,  there 
will  be  a  good  level 


COMPUTERS:  Kimball  says  it  will  be 


DEPARTMENT  STORES:  Closed 
stores  won’t  help. 

Montgomery  Ward 

&  Co.  is  shutting  -  "“4® 

down  all  of  its  250 

stores.  Discounter  WUjU 

Bradlee’s  Inc.  is  ggl 

closing  all  105  of  its  ™ 

stores. 


DOT-COM:  Not  all  dead. 
Zitz  says  the  survivors  will 
need  advertising  to  live  long 
and  prosper. 


FINANCIAL:  Howe 
says  it  will  be  his  top  cate¬ 
gory  this  year,  along  with 
technology.  Zitz  predicts 
continued  growth.  Kimball 
expects  a  mixed  bag.  Cassino 
calls  it  spotty. 


GAS,  OIU  AND 
UTILITIES:  Depend 
ing  on  deregulation, 
Kimball  says  it  may 
see  some  growth. 
Cassino  says  sales 
reps  must  educate 
deregulated  ad¬ 
vertisers. 


We  Want  You  To  Have  fM  IRS 
Taxpayer  Tips  For  Your  Readers! 

Get  official  IRS  Taxpayer  Tips  for  2001  at  www.aracontent.com 

Access  copyright-free  articles  and  pictures  that  provide  the  latest 
tax  law  changes.  And,  ARA  Content  is  easy  to  use.  Just  point 
and  click  -  text  and  high-resolution  photos  are  right  at  your 
fingertips.  ARA  Content  is  the  exclusive  provider  of  m  ji-m  j 

free  IRS  Taxpayer  Tips.  ^  | 


INSURANCE  AND 
HEAI.TH  CARE: 
Kimball  sees  slower 
growth.  Cassino  says 
smaller  papers  should 
pursue  opportunities. 


RECRUITMENT:  Cassino  says  it  will 
continue  to  be  very  strong,  especially 
outside  the  white- 

collar  executive  1 1 1 M  llWullil 
category.  Kimball 
says  it  will  be 
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tough,  with  likelihood  of  less  spending 
rather  than  diversion  to  other  media. 


TELECOMMU¬ 
NICATIONS: 

Kimball  sees  some 
growth.  Zitz  predicts 
continued  growth, 
esj)ecially  in  the 
South  and  Southwest. 

Cassino  says  consolidated  companies 
will  seek  expanded  business  and 
should  provide  a  “good  year.”  Howe 
says  the  most  upbeat  ad  executives 
are  in  telecommunications  and  data¬ 


base  hardware. 

TRAVEL: 

Cassino  says  the 
I  strong  dollar  and 
aging  population 
should  make  it 

very  strong.  Kimball  sees 
continued  growth,  though 
perhaps  a  little  slowed  by  the 
economy.  Zitz,  too,  sees  some 
slowdown.  —  Joe  Nicholson 


TECHNOL¬ 
OGY:  Howe 
says  it  became 
the  JoumaPs 
largest  category 
for  the  first 
time  last  year, 
and  he  expects  it  and  financial  services  to 
be  the  top  categories  this  year. 


Ifs  a  tough  sell:  Bringing  advertisers  online 


Like  a  canvas  with  only  a  few 

lines  of  paint,  newspaper  Web  sites 
and  their  advertising  approaches 
are  a  work  in  progress. 

Newspaper  executives  who  are  struggling 
with  ways  to  turn  a  profit  on  Web  sites  say 
they  are  learning  better  ways  to  do  business. 

Many  traditional  newspaper  advertisers 
resist  spending  additional  money  for  an 
online  ad,  but  there  are  signs  that  this 
resistance  is  declining. 

Deb  Ward,  online 
classified  manager  at 
SF  Gate,  the  Web  site 
of  the  San  Francisco 
Chronicle  and  KRON- 
TV  Channel  4,  predicts 
a  double-digit  increase 
in  online  ad  revenue 
this  year,  but  she 
concedes  sales  remain 
a  struggle. 

“I’d  say  20%  of  our  [print]  advertisers 
are  willing  to  listen”  to  a  pitch  for  online 
advertising,  says  Ward,  who  charges  $300  a 
month  for  an  online  classified  ad,  which 
allows  for  an  unlimited  number  of  words. 

Advertisers  who  turn  down  online  adver¬ 
tising  often  complain  about  insufficient 
research  on  its  eflectiveness,  says  Ward,  who 
notes  others  complain,  “‘I  tried  it,  and  it 
didn’t  work. ...  We’re  redesigning  our  new 
Web  site.  Talk  to  me  in  six  months.’”  Ward’s 
ads  are  sold  by  six  specialized  reps  as  well  as 
the  Chronicle's  40  print  classified  reps. 

Selling  online  advertising  to  advertisers 
who  don’t  have  it  in  their  budget  is  “very 
challenging”  because  it  “usually  means  they 
have  to  take  [the  money]  out  of  radio  or 
something,”  says  Ward. 

John  E.  Kimball,  senior  vice  president  and 
chief  marketing  officer  of  the  Newspaper 
Association  of  America,  says  papers  across 


the  country  are  “wrestling”  with  the  question 
of  whether  to  sell  online  ads  with  their  print 
sales  reps  or  with  specialized  online  reps.  “It 
seems  to  be  if  your  online  product  is  strong 
enough  and  large  enough,  it  grows  into  its 
own  sales  staff,”  says  Kimball. 

Ads  on  newspaper  Web  sites  often  link  to 
advertisers’  sites,  and  advertisers  with  weak 
sites  risk  damaging  their  own  business,  says 
Kip  Cassino,  director  of  research  at  Knight 
Ridder.  Auto  dealers  with  poorly  managed 


sites,  for  example,  can  turn  off  customers. 
“Research  shows  that  the  [prospects] 
become  less  and  less  likely  to  buy  a  car  from 
that  dealer”  if  e-mailed  questions  are  not 
answered  promptly,  sajs  Cassino.  “If  you 
are  going  to  do  it,  you’ve  got  to  do  it  right.” 

As  newspaper  Web  sites  undergo  the 
current  online  shakedown,  says  Kimball, 
they  are  likely  to  be  aided  by  the  “great ... 
credibility”  of  newspaper  brands. 

—  Joe  Nicholson 


Improve  cash  flow,  ,  .  , 

reduce  risk, 

increase  collections, 

find  inner  peace, 


-  -  —  ^  V-  > 


Deb  Ward  guards 
“Gate”  classifieds. 
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Newsprint  fears  spur  publishers  to  accelerate 
adoption  of  cost-saving,  50-inch  web  width 


Paper  PRICE 


BY  LUCIA  MOSES 


At  this  time  last  year,  rising  newsprint  prices 
were  partly  offset  by  strong  ad  revenue  growth  at 
newspapers.  This  year,  publishers  get  no  such 
break.  The  outlook  for  ad  revenue  growth  is  grim, 
especially  compared  with  the  strong  results  in  the 
first  half  of  last  year,  and  paper  prices  may  rise  for  the  second  year 
in  a  row.  Producers  are  expected  to  hike  prices  by  $50  per  metric 
ton  in  March,  and  depending  on  how  much  the  increases  hold, 
prices  could  hit  their  highest  level  in  five  years. 

As  newsprint  analysts  tell  it,  the 

because  consolidation  i:;r  Annual  newsprint  list  prices 

newsprint  industry  has  helped 
producers  better  adjust  to  swings  800 

in  demand  and  shifted  pricing 
power  from  buyers  to  sellers.  With  700 
that  in  mind,  Credit  Suisse  First 
Boston  predicts  that  the  average  600 

list  price  for  newsprint  will  reach 
$646  per  metric  ton  this  year,  an 
increase  of  15.1%  over  last  year,  as  500 
producers  reduce  capacity  by  7%. 

As  Andrew  Battista,  senior  400 

economist  with  Resource 
Information  Systems  Inc.,  a  300 

forest-products  forecasting  firm, 
sees  it,  demand  will  stay  tight  this 
year  as  producers  mothball  old  200 

newsprint  mills  and  shift 
production  away  from  newsprint  100 

to  more  lucrative  paper  grades. 

But  a  number  of  publishers  and  ^ 

newspaper  analysts  counter  that 

the  slo^^ng  growth  in  advertising,  ^  p.  g 

coupled  with  the  ongoing  adoption  - - - 

of  narrower  page  widths,  will  dampen  as  though  there’s  going  to  be  a  price 
demand  for  paper  and  hold  down  price  i  increase  this  year,”  predicts  John 
increases.  Morton,  the  veteran  newspaper  analyst 

“Generally  speaking,  it  doesn’t  look  based  in  Silver  Spring,  Md.,  “simply 


as  though  there’s  going  to  be  a  price 
increase  this  year,”  predicts  John 
Morton,  the  veteran  newspaper  analyst 
based  in  Silver  Spring,  Md.,  “simply 


E  looms 


because  advertising  volume  is  weak.” 

Newsprint,  which  generally  accounts 
for  about  20%  of  a  newspaper’s 
expenses,  is  its  biggest  cost  outside  of 
payroll  —  and  a  profit  killer.  Publicly, 
publishers  are  downplaying  the 
possibility  of  a  successful  price  hike  this 
year.  But,  being  a  conservative  bunch, 
publishers  are  budgeting  for  increases  as 
big  as  20%  this  year  while  hastening  to 
switch  to  narrower  page  vrtdths. 

Knight  Ridder  Chairman  and  CEO 
Tony  Ridder,  for  example,  has  said  he 
believes  prices  could  fall  later  in  the 
year.  Nevertheless,  his  company  is 
planning  for  a  20%  cost  increase 
this  year.  By  the  year’s  end,  the  ma¬ 
jority  of  Knight  Ridder’s  32  dailies 
should  be  printed  on  skinnier  pages 
for  an  anticipated  savings  of  3%  to 
4%  on  newsprint,  Ridder  says. 

A  Newspaper  Association  of 
America  survey  of  554  newspapers 
last  July  revealed  that  26%  had 
converted  to  narrower  web  widths, 
while  another  26%  were  committed 
to  doing  so.  Going  from  the 
standard  54-inch  web  width  to  the 
50-inch  width  theoretically  can  save 
7.4%  on  newsprint  consumption, 
but,  in  practice,  the  savings  are 
somewhat  less  because  papers 
often  add  pages  to  make  up  for  the 
loss  in  the  news  hole. 

Recognizing  the  trend’s 
momentum,  the  McClatchy  Co. 
also  will  make  the  switch  this  year, 
for  an  expected  cost  savings  of  4% 
to  5%,  President  and  CEO  Gary 
Pruitt  told  analysts  at  a  conference 

-  in  December.  Said  Pruitt, 

I  “Narrower  web  width  has  become  the 
j  industry  standard,  and  it  makes  sense 
I  for  us  [to  follow  suit]  to  make  national 
1  sales  more  convenient.”  11 
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BY  WAYNE  ROBINS 


IF  EVER  THERE  WAS  ONE  HEADLINE  WORTH  A  THOUSAND 

anxiety  attacks,  it  was  this  one  in  The  New  York  Times  Jan.  7: 
“New  York  Times  Company  to  Cut  Jobs  at  Internet  Unit.” 

Felicity  Barringer,  a  Times  writer,  broke  the  story  that  the 
New  York  Times  Digital  division  would  shed  70  of  its  400 
employees,  at  sites  ranging  from  The  New  York  Times  on  the  Web 
to  newyorktoday.com  to  Boston.com,  the  New  England  site  tied  to 
the  Times  Co.-owned  The  Boston  Globe. 


It  had  already  been  a  miserable 
beginning  to  2001,  a  year  that  had  been 
imprinted  on  the  collective  consciousness, 
thanks  to  the  1968  Stanley  Kubrick  movie, 
as  symbolic  of  a  technology-robust  future, 
of  interplanetaiy  travel  as  easy  —  if  not 
easier,  for  most  of  today’s  oppressed 
business  flyers  —  as  domestic  air  travel. 

Looking  ahead,  many  online  newspaper 
executives  understood  the  pressure  to  find 
profitable  business  models  sooner  rather 
than  later.  But  once  the  shock  of  the  Times' 
and  other  layoffs  began  to  recede,  industry 


leaders  saw  no  choice  but  to  dust  them¬ 
selves  off  and  get  back  to  the  future. 

“Actually,  we  are  adding  people,”  says 
James  M.  Moroney,  president  of  Belo  Inter- 
!  active  in  Dallas.  Many  of  the  ha'es,  in  both 
!  sales  and  editorial,  would  be  at  the  Web  sites 
I  of  the  TV  properties  of  Belo,  whose  franchise 
I  newspapers  include  The  Dallas  Morning 
\  News  and  The  Providence  (R.I.)  Journal. 

I  “We  are  going  to  match  up  resources 
j  where  the  opportunities  are,”  Moroney  says. 

I  Belo  TV  stations  include  major  network 
i  affiliates  in  Austin,  Dallas/Fort  Worth, 


Houston,  and  San  Antonio  in  Texas;  Seattle 
and  Spokane  in  Washington;  Phoenix  and 
Tucson  in  Arizona;  Charlotte,  N.C.; 
Louisville,  Ky.;  and  New  Orleans. 

Belo’s  instinct  toward  adding  muscle  to 
its  TV  station  Web  sites  seems  to  be  well- 
founded.  In  a  Jan.  10  posting,  the  University 
of  Southern  California  Annenberg  School  of 
Journalism’s  Online  Journalism  Review 
(http://ojr.usc.edu)  reported  that  despite 
claims  by  some  to  the  contrary,  “not  a  single 
local  TV  news  site  has  attained  more  than 
200,000  unique  visitors  per  month,  the  min¬ 
imum  required  for  Media  Metrix  reporting.” 
Citing  various  studies,  OJR  noted  that  only 
8%  of  Web  users  visit  a  TV  news  Web  site 
even  once  a  month,  and  that  nearly  half  the 
online  Web  sites  were  forced  to  “function  on 
crumbs  from  the  new'sroom  budget.” 

“The  resources  of  a  major  newspaper  are 
superior  to  that  of  any  TV  station  —  no  TV 
station  has  the  news  staff  of  a  major  metro 
newspaper,”  Moroney  says. 

Until  high-speed,  broadband,  online 
connections  are  available  in  more  than  just  a 
tiny  fraction  of  homes,  the  structural  model 
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The  Times'  Oreskes 
talks  strategy. 


for  news  on  the  Internet  will  continue  to  be 
the  newspaper,  rather  than  the  TV  station. 

But  increasing  the  efficiency  of  the  “con¬ 
vergence”  among  newspapers,  TV  stations, 
and  Web  sites  will  continue  to  be  standard 
operating  procedure  for  the  media  this  year. 
In  fact,  we’re  beginning  to  see  cooperation 
rather  than  competi¬ 
tion  between  TV  sta¬ 
tions  and  newspapers 
with  different  owners. 

Convergence  be¬ 
tween  its  newspapers 
and  TV  stations  has 
been  a  stated  goal  of 
the  THbune  Co.,  and 
one  of  the  ways  it’s 
been  manifested  is  the 
mutually  rewarding  relationship  among 
Tribune’s  Hartford-based  TV  channel.  Fox 
61/WTIC,  The  Hartford  Courant,  and  the 
Couranfs  Web  site,  ctnow.com. 

But  that’s  not  the  end  of  news¬ 
paper/TV  deal-making  in  Con¬ 
necticut.  On  Jan.  11,  the  Courant 
announced  a  new  partnership 
with  the  New  England  Cable 
Network  (NECN),  a  24-hour 
news  channel  that  serves  the  en¬ 
tire  region.  “We  would  like  to 
raise  the  awareness  of  the  depth 
and  extent  of  our  coverage  of 
Connecticut,”  says  Claude  Al¬ 
bert,  a  Courant  deputy  manag¬ 
ing  editor.  “We’d  like  to  extend 
the  reach  of  our  journalism  be¬ 
yond  our  circulation  area,  and 
NECN  is  a  second  medium  that 
allows  us  to  deliver  news  around 
the  clock.  Also,  the  connection 
between  our  Web  sites,  www.ct- 
now.com  and  www.necn.com, 
will  bolster  the  content  of  both.” 

Beyond  adding  “good-quality  Web  video 
from  around  New  England  to  our  Web 
audience,”  as  Albert  says,  the  more  important 
element  of  the  strategic  partnership  with 
NECN  may  have  to  do  with  building  skills 
and  staying  on  a  leaming-and-development 
curve  for  a  near  future  when  convergence 
may  be  more  practice  than  theory. 

“I  think  there’s  a  common  sense  to  it,” 
Albert  says  of  having  a  fiber-optic  connec¬ 
tion  between  the  Courant  newsroom  and 
NECN.  “It’s  certainly  a  Tribune  Company 
strategy,  based  on  a  belief  that  it  will  be  an 
advantage  to  have  those  connections  as  the 
broadband  future  unfolds.” 

Belo  is  also  a  believer,  whether  it  owns  a 
TV  station  and  newspaper  in  the  same 
market,  as  it  does  in  Dallas,  or  makes 
alliances  with  other  media  companies,  as  it 


does  in  San  Antonio.  Belo  owns  the  CBS 
affiliate,  KENS-TV/Channel  5,  in  San 
Antonio;  Hearst  Corp.  owns  the  San  Antonio 
Express-News,  the  city’s  dominant 
newspaper.  Hearst  and  Belo  share  the  Web 
site,  MySanAntonio.com:  The  home  page 
features  text  and  visuals  “from  KENS5  and 
the  San  Antonio  Express-News” 

“Broadband  is  going  to  continue  to  get 
better,  and,  at  that  point,  it  is  our  opinion 
that  the  customer  will  want  and  expect  full-  | 
motion  video  in  conjunction  with  the  text,”  I 
Moroney  says.  “That’s  when  the  TV  station  | 
becomes  an  important  ally  and  partner  of  the  I 
Web  site  and  newspaper.  That  us  and  Hearst 
have  one  site  shows  it  can  be  done.  It  is  ! 

working  and  winning  in  San  Antonio.”  | 

Nearly  overshadowed  by  the  announce-  I 
ment  of  layoffs  at  New  York  Times  Digital 
was  the  announcement  that  Michael 
Oreskes,  the  Times'  most  recent  Washington 
bureau  chief,  was  named  assistant  managing 
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I  editor  for  electronic  news,  “including 
I  television  ventures  and  collaboration  with 
i  its  online  division.” 

I  Rather  than  running  from  the  Internet, 
the  Times'  plan  seems  to  embrace  the 
convergence  model,  already  in  play  with 
I  companies  such  as  Belo,  the  McClatchy  Co., 
i  and  Tribune  Co.,  as  well  as  the  Washington 
i  Post  Co.,  including  Newsweek,  which  has 
!  forged  an  alliance  with  MSNBC,  the  online 
I  and  cable  news  channel. 

“The  first  thing  that  needs  to  be  said  is  that 
I  expect  newspapers  in  general  and  The  New 
York  Times  in  particular  to  be  around  for 
many,  many,  many  years  to  come,  serving 
readers,”  Oreskes  says.  “Having  said  that,  I 
think  we’re  moving  to  a  strategy  that  surely 
continues  to  envision  the  newspaper  as  the 
heart  and  soul  of  what  we  are,  but  that  recog¬ 
nizes  that  our  real  core  capability  is  not  that 


we  re  a  newspaper 
company  but  a 
news  and  infor¬ 
mation  company. 

We  need  to  be 
able  to  present 
that  news  and 
information  to  our  audience  in  a  variety  of 
forms:  print  on  paper,  electrons  through  the 
air,  electrons  on  cable.” 

As  the  Times'  former  Washington  bureau 
chief,  Oreskes  had  experience  with  a  broad¬ 
band  news  broadcast  that  would  have  been 
ready  for  Internet  prime  time  had  the  Inter¬ 
net  been  ready.  “We  created  a  show  in  associ¬ 
ation  with  ABC  called  ‘Political  Points,’  which 
streamed  on  the  Internet  every  day  at  1:30,” 
Oreskes  says.  “We  covered  the 
campaign,  and  the  election,  and  the  after- 
math  of  the  election,  had  a  great  show  in  a 
great  political  year,  but  we  never  had  a  great 
audience,  because  streaming  video  is  not  a 
medium  that  is  fully  developed.” 

What  makes  onlookers  and 
shareholders  nervous  is  that 
nobody  knows  which  way  the 
relationship  among  online 
news,  newspapers,  and  TV  will 
evolve,  how  it  will  happen,  or 
when  enough  of  the  evolutionary 
steps  are  completed  so  that  we 
will  know  where  we  are  when 
we  get  there. 

“The  newspaper  industry  is 
obsessed  with  the  future,  but  it’s 
still  groping  for  a  vision  that’s 
consistent  with  the  past,”  says 
Andrew  Nachison,  director  of  the 
Media  Center  at  the  American 
Press  Institute.  “It’s  the  connec- 
EiP/TiPP  sustained 

newspapers  through  this  first 
phase  in  the  transition  to  multiplatform 
digital  media.  But  trying  to  recreate  the 
newspaper  on  the  Web  turned  out  to  be  a 
dead-end  business.  Now  newspapers  have 
one  more  legacy  to  learn  from:  the  failure  to 
turn  the  Web  into  a  sustainable  commercial 
enterprise.”  And  yet,  if  you  can’t  live 
profitably  with  new  media,  you  sure 
won’t  survive  without  it 
“This  year,  even  the  most  sluggish  of 
old-media  companies  may  acknowledge 
that  their  futures  depend  on  delivering 
information  services  across  multiple 
platforms,”  Nachison  adds. 

Nachison  shares  Oreskes’  view  that  the 
newspaper  company  of 2001  must  redefine 
itself  as  an  information-service  company. 
“Perhaps  then  they’ll  do  a  better  job  of 
explaining  just  how  aU  the  pieces  fit  together 
in  a  strategic  whole.”  (1 
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Relaxing  of  cross-ownership  rules  under  Bush 
administration  likely,  opening  up  potential  for 
new  era  for  growth-minded  newspaper  groups 


WITH  ADVERTISING  SPENDING  DECELERATING 

and  newsprint  prices  causing  anxiet\^  one 
potential  upside  for  newspapers  is  continuing 
consolidation,  spurred  by  the  likely  relaxing  of 
cross-ownership  rules. 

“You’re  going  to  see  more  of  the  broadcast/newspaper-type  of  sce¬ 
narios  that  we’ve  seen  with  the  Times  Mirror  deal,”  says  Derek 
Baine,  a  newspaper  analyst  with  Carmel,  Calif.,  research  firm  Paul 
Kagan  Associates  Inc.  “One  thing  newspaper  companies  know  is, 
they’re  very  voilnerable  to  recessionary  periods  ...  and  when  you  have 


BY  LUCIA  MOSES 


more  media  to  sell  across,  I  think  you  can 
weather  the  storm  better.” 

That  storm  seems  to  be  headed  for  the 
U.S.  economy,  if  it  isn’t  already  here.  After 
the  longest  e.xpansion  in  U.S.  histoiy,  the 
economy  tapped  the  brakes  last  summer. 

Fears  of  a  recession  are  mounting  — 
and  when  advertisers  cut  back  spending 
in  anticipation  of  slowing  consumer 
spending,  the  newspaper  industiy-  is  one 
of  the  first  to  feel  it. 

Bob  Weil,  \ice  president  of  operations 
for  the  McClatchy  Co.,  based  in  Sacra¬ 
mento,  Calif.,  spoke  for  many  of  his  peers 
at  a  recent  analysts’  gathering:  “Managing 
the  cost  side  of  our  operations  will  be 
critical  to  our  performance  in  2001.” 


To  meet  their  profit 
goals  this  year,  CEOs 
will  be  tightening 
spending  and,  in 
some  cases,  adding 
new  firepower  to  the 
advertising  sales  side. 
San  Jose,  Calif.-based 
Knight  Bidder,  the 
second-largest  U.S. 
newspaper  company, 
has  already  warned  that  it  will  cut  up  to 
2%  of  its  work  force  this  year,  although 
the  sales  side  will  be  spared. 

Now  that  the  Internet  hasn’t  turned  out 
to  be  as  big  a  threat  to  print  as  once  feared, 
newspapers’  online  units  are  likely  to  be 


another  area  targeted  for  cost  cutting  as 
companies  scuny-  to  get  their  Internet 
businesses  in  the  black.  Some  have  already 
trimmed  their  Web  staffs,  and  observers 
believe  the  ax  hasn't  fallen  for  the  last  time. 

If  newspapers  are  finding  some  comfort 
in  knowing  that  the  printed  page  still 
has  great  value  in  the  electronic  age,  it’s  tem¬ 
pered  by  the  spectre  of  increasing 
production  costs.  Newsprint  prices  may 
rise  this  year  for  the  second  year  in  a  row. 

The  outlook  improves  for  the  second 
half  of  the  year,  but  only  because  of  easier 
comparisons  with  the  same  period  last  year, 
when  ad  revenue  growth  ground  to  a  halt. 

Consolidation  could  be  one  of  the 
industiy  ’s  saxiors,  as  the  end  to  the  cross¬ 
ownership  ban  looks  more  likely  under 
the  Republican  administration. 

The  Tribune  Co.  of  Chicago  started  the 
ball  rolling  last  year,  bming  the  Times 
Mirror  Co.  of  Los  Angeles  in  the  largest 
newspaper  transaction  to  date.  Others 
cast  off  parts  of  their  businesses  that  they 
considered  too  small  to  compete. 

Daily  newspaper  transaction  levels  set 
a  new  record  last  year,  with  a  w  hopping 
S14.25  billion  changing  hands,  according 
to  Santa  Fe,  N.M.-based  broker  Dirks.  Van 
Essen  &  Murray.  That  more  than  doubled 
the  previous  record  set  in  1997,  when  S6.23 
billion  in  dailies  were  sold. 

“You  have  to  get  bigger,  and  you  have  to 
have  the  diversification  that  new  media 
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allows,”  says  Charles  I.  Wrubel,  managing 
director  of  AdMedia  Partners  Inc.,  a  New 
York-based  advisory  and  investment 
banking  firm.  “You  need  to  control  a  lot 
of  geography.” 

Brokers  say  it’s  doubtful  this  year’s  trans¬ 
action  level  will  come  close  to  last  year’s. 
But  merger-and-acquisition  activity  will 
stiO  be  strong  com¬ 
pared  with  other  pre¬ 
vious  years  —  and  as 
the  number  of  inde¬ 
pendently  owned  pa¬ 
pers  dwindles,  most 
of  the  dealing  will 
continue  to  be  be¬ 
tween  chains,  says 
Philip  Murray,  senior 
vice  president  of 
Dirks,  Van  Essen  &  Murray.  Newspapers, 
he  says,  have  entered  the  era  of  the 
“megadeal,  something  the  industry  has  not 
seen  a  lot  of  recently.” 

And  while  the  slowing  economy  may 
temper  transaction  prices,  buyers  are 
still  willing  to  pay  high  prices  for  valuable 
papers,  says  Wrubel,  who  expects  that 
dailies  will  continue  to  fetch  prices  in  the 
range  of  11  to  14  times  cash  flow. 

The  next  person  to  head  the  Federal 
Communications  Commission  will  help 
determine  the  changing  face  of  media 
ownership.  Under  the  leading  contender, 
Michael  Powell,  the  agency  is  likely  to 
favor  relaxing  the  ban  that  prevents 
newspapers  from  buying  broadcast 
stations  in  their  markets. 

Such  a  shift  could  drive  consolidation  in 
the  coming  months,  as  companies  seek  to 
acquire  multiple  media  in  many  markets 
that  they  can  cross-sell  to  advertisers  while 
achieving  cost  savings  through  scale. 

Analysts  also  expect  a  proposed 
accounting  rule  change  to  spur 
acquisitions.  A  tentative  ruling  by  the 
Financial  Accounting  Stand2U‘ds  Board 
would  remove  a  disincentive  that  now 
penalizes  public  newspap)er  companies 
when  they  make  acquisitions  and  may 
make  them  more  palatable  to  investors. 

Who  will  buy  whom?  Companies  such  as 
Arlington,  Va.-based  Gannett  Co.  Inc.  and 
Tribune  have  the  cash  flow  and  geographic 
diversity  that  would  support  a  multiple- 
media  acquisition  strategy,  while  smaller 
newspaper  companies  could  be  prey  for 
bigger  fish  looking  to  strengthen  their 
advertising  clout  with  local  media. 

In  one  scenario,  analyst  Baine  of  Paul 
Kagan  says  the  Cincinnati-based  E.W. 
Scripps  Co.,  with  its  fast-growing  category 
TV  business  led  by  HGTV,  could  be  an 


acquisition  target  for  companies  such 
as  the  Walt  Disney  Co.  or  Liberty  Media 
Corp.  Says  Baine,  “To  be  able  to  expand 
the  way  they  want  to  expand,  you  really 
want  to  be  partnered  with  someone  who 
has  scale.” 

Scripps  and  other  public  newspaper 
companies  that  are  family-controlled  deny 
they’re  interested  in  selling.  But,  at  some 
point,  families  fhistrated  with  their 
company’s  stock  price  could  decide  to  take 
advantage  of  the  high  prices  paid  for 
properties  and  cash  out.  After  the  Chan¬ 
dler  family  shocked  the  industry  by  selling 
Times  Mirror,  anything  seems  possible.  “If 
the  market  continues  to  ignore  their  intrin¬ 
sic  value,  then  we  think  it  really  does  make 
I  sense  for  a  company  to  look  at  other  means 
1  to  increase  shareholder  value,”  says  John 
I  Miller,  portfolio  manager  with  Chicago- 
i  based  Ariel  Capital  Management,  which 
j  holds  stakes  in  newspaper  companies. 

A  potential  cross-ownership  rule  change 
could  be  a  catalyst  for  deal-making,  but 
some  independently  owned  papers  are 
i  looking  for  a  measure  from  Washington 
i  this  year  that  would  help  them  stave  off 
j  consolidation.  President  Bush,  with  bipar- 
:  tisan  support,  is  expected  to  seek  a  repeal 
i  of  the  estate  tax,  which  has  been  a  fartor  in 
I  the  sales  of  some  family-owned  newspaper 
'  companies.  Scaling  back  the  tax,  they 
argue,  would  help  preserve  independent 
ownership. 

Newspapers  face  a  tough  advertising 
I  climate  in  2001,  but  a  potential  change  this 
year  in  how  circulation  is  counted  may 
i  help  them  draw  more  advertisers.  Last  fall, 
the  Audit  Bureau  of  Circulations  gave  its 
preliminary  OK  to  one  of  the  most  sweep- 
:  ing  changes  in  the  definition  of  paid  circu- 
I  lation  in  nearly  a  century.  The  proposal 
would  let  papers  count  as  paid  both  copies 
sold  for  as  little  as  25%  of  the  regular  price 
i  and  copies  distributed  free  to  hotel  guests. 

In  exchange,  publishers  must  disclose 
;  more  information  to  advertisers  about 
discounted  copies.  The  change  is  expected 
to  take  effect  in  April  and  has  widespread 
support  from  newspapers  and  advertisers. 

Not  everyone  is  happy  with  the  proposal, 

I  however.  Some  small  newspapers  argue 
that  the  change  would  let  large  papers 
unleash  predatory  pricing  against  their 
i  diminutive  neighbors, 
i  Small  papers  have  another  bitter  pill  to 
j  swallow  this  year,  the  second  postal  rate  in¬ 
crease  in  two  years.  The  average  cost  to 
mail  a  newspaper  increased  6.8%  for  in¬ 
county  delivery  and  9.9%  for  out-of-county 
delivery.  The  biggest  impact  will  be  felt  by 
small  papers,  where  mailing  can  be  one  of 


Senny  Boone:  High 
postal  costs  deadly 


the  highest 
expenses. 

“Now  we’re 
having  almost  a 
two-year  rate 
cycle,  and  the 
talk  around 
Washington  is  there’ll  be  another  postal 
office  request  by  this  summer,”  laments 
Senny  Boone,  vice  president  for  govern¬ 
ment  relations  for  the  National  Newspaper 
Association  (NNA),  the  trade  organization 
for  community  newspapers.  “The  price  is 
going  up,  and  the  service  level  is  not 
improving,  so  we’re  really  paying  more  for 
less.  You’ve  got  weeklies  that  are  getting 
delivered ...  maybe  over  a  week  late.” 

The  NNA  also  is 
studying  the  impact 
of  state  efforts  that 
would  let  local 
governments  publish 
public  notices  online 
instead  of  in  local 
papers.  The  organi¬ 
zation  estimates  the 
loss  of  public  notices 
could  cost  papers 
anywhere  from  2%  to  8%  in  lost  adver¬ 
tising  dollars,  with  the  smallest  papers  hit 
the  hardest. 

Labor  made  the  news  last  year  when 
Seattle  newspaper  employees  struck  the 
city’s  two  dailies.  This  year,  one  potential 
hot  spot  is  The  Providence  (R.I.)  Journal, 
where  contract  talks  begun  in  October 
1999  are  growing  increasingly  bitter. 

Also  tackling  new  contracts  this  year  will 
be  The  Boston  Globe,  which  has  a  history 
of  contentious  labor  relations,  and  the 
Chicago  Sun-Times. 

The  Newspaper  Guild  also  promises 
to  continue  its  fight  to  organize  online 
workers  at  newspapers  and  step  up 
pressure  on  companies  to  increase  salaries. 
“Compensation  needs  to  be  increased  to 
keep  pace  with  the  competition  out  there,” 
Guild  President  Linda  Foley  says.  “We  have 
a  brain  drain  going  on  in  our  industry. 
That’s  having  its  effect  on  quality.” 

If  thoughts  like  that  don’t  give  a  pub¬ 
lisher  a  headache,  implementing  new 
workplace-safety  rules  surely  will.  The 
rules  were  approved  in  the  last  days  of  the 
Clinton  administration  and  criticized  by 
employers  as  too  costly.  But  eyes  will  be  on 
Washington  this  year  to  see  if  Bush,  the 
courts,  or  Congress  rolls  them  back. 

This  much  is  certain:  whether  or  not 
the  new  ergonomics  standard  holds, 

“cost  cutting”  will  surely  be  the  mantra 
of  newspaper  executives  this  year. 
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Brokers  and  Consultants 

AdMedia  Partners  Inc. 

444  Madison  Ave.,  19th  Floor 
New  York,  NY  10022-6903 
Phone:  (212)  759-1870 
Fax;  (212)  888-4960 
E-mail:  info@admediapartners.com 
Web  site:  http;//www.admedia 
partners.com 

Asseciated  Texas  Newspapers  Inc. 

W.E.  Berger.  President 
1801  Exposition  Blvd. 

Austin,  TX  78703 
Phone:  (512)  476-3950 
Fax:  (512)  476-6356 

C.fcrky&  Associates  Inc. 

123  N.W.  13th  St..  Suite  214-7 
Boca  Raton,  FL  33432 
Phone;  (561)  368-4352 
Fax:  (561)  391-2178 
E-mail:  pageboca@aol.com 

Mackbnm&CoInc. 

James  W.  Blackburn  Jr.,  Chairman 

201  N.  Union  St,  Suite  340 

Alexandria,  VA  22314 

Phone:  (703)  519-3703 

Fax:  (703)  519-9756 

E-mail:  blackburncoinc@msn.com 

Mitho-Cribb  &  Associates 

John  T.  Cribb,  President 
104  E.  Main  St,  Suite  402 
Bozeman,  MT  59715 
Phone;  (406)  586-6621 
Fax:  (406)  586-6774 
Web  site:  http;//www.cribb.com 

leiKbo  Media  Services 

Thomas  C.  Bolitho,  Owner 
PO.  Box  1985 
Ada,  OK  77280 
Phone;  (580)  421-9600 
Fax:  (580)  332-7752 
E-mail;  bolitho@bolitho.com 
Web  site:  http://www.bolitho.com 

licbard  IriKs  &  Associates 

PO.  Box  579 
Landrum,  SC  29356 
Phone:  (864)  457-3846 


DAILY  NEWSPAPER 

SALES 

AIJVBAMA 

The  Dothan  Eagle,  34,934 
Seller:  Thomson  Newspapers 
Buyer:  Media  General  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Enterprise  Ledger,  10,209 
Seller:  Thomson  Newspapers 
Buyer:  Media  General  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Opelika-Auburn  News,  13,207 
Seller:  Thomson  Newspapers 
Buyer:  Media  General  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

ARIZONA 

The  Tribune,  Mesa,  98,978 
Seller:  Thomson  Newspapers 
Buyer:  Freedom  Communications  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S; 

Veronis,  Suhler  &  Associates  Inc.  B 

The  Arizona  Republic,  Phoenix,  445,322 
Seller:  Central  Newspapers  Inc. 

Buyer:  Gannett  Co.  Inc. 

Daily  News-Sun,  Sun  City,  20,055 
Seller:  Thomson  Newspapers 
Buyer:  Freedom  Communications  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S; 

Veronis,  Suhler  &  Associates  Inc.  B 

The  Yuma  Daily  Sun,  14,713 
Seller:  Thomson  Newspapers 
Buyer:  Freedom  Communications  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S; 

Veronis,  Suhler  &  Associates  Inc.  B 

ARKANSAS 

The  Jonesboro  Sun,  27,049 
Seller:  Troutt  Family 
Buyer:  Paxton  Media  Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

CALIFORNIA 

Daily  Pilot,  Costa  Mesa,  28,592 
Seller;  Times  Mirror  Co. 

Buyer:  Tribune  Co. 

Glendale  News-Press,  5,805 
Seller:  Times  Mirror  Co, 

Buyer:  Tribune  Co. 

Los  Angeles  Times,  1,033,399 
Seller:  Times  Mirror  Co. 

Buyer:  Tribune  Co. 

San  Francisco  Chronicle,  457,028 
Seller:  Chronicle  Publishing  Co. 

Buyer:  Hears!  Newspapers 

San  Francisco  Examiner,  95,800 
Seller:  Hears!  Newspapers 
Buyer:  ExIn  LLC 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 
Santa  Barbara  News-Press,  43,804 

B 


Seller:  New  York  Times  Co. 

Buyer:  Ampersand  Holdings  LLC 
Broker:  Veronis,  Suhler  &  Associates  Inc.  S; 
Dirks,  Van  Essen  &  Murray  B 

COLORADO 

Glenwood  Post,  5,064 

Seller:  Morris  Communications  Corp. 

Buyer:  Swift  Newspapers  Inc. 

CONNECTICUT 
Connecticut  Post,  Bridgeport,  77,469 
Seller:  Thomson  Newspapers 
Buyer:  MediaNews  Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Greenwich  Time,  12,834 
Seller;  Times  Mirror  Co. 

Buyer:  Tribune  Co. 

The  Hartford  Courant,  202,509 
Seller;  Times  Mirror  Co. 

Buyer:  Tribune  Co. 

The  Stamford  Advocate,  28,499 
Seller;  Times  Mirror  Co, 

Buyer:  Tribune  Co. 

FLORIDA 

The  Tribune,  Fort  Pierce,  27,414 
Seller:  Freedom  Communications  Inc. 

Buyer;  E.W.  Scripps  Co. 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 

The  Key  West  Citizen,  9,900 
Seller:  Thomson  Newspapers 
Buyer:  Cooke  Communications  LLC 
Broker:  Dirks,  Van  Essen  &  Murray  S 

Lake  City  Reporter,  9,898 
Seller:  New  York  Times  Co. 

Buyer:  Community  Newspapers  Inc. 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 

Jackson  County  Floridian,  Marianna,  5,877 
Seller;  Thomson  Newspapers 
Buyer:  Media  General  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Palatka  Daily  News,  1 1,443 
Seller:  New  York  Times  Co. 

Buyer:  Community  Newspapers  Inc. 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 

GEORGIA 

Americus  Times-Recorder,  6,962 
Seller:  Thomson  Newspapers 
Buyer;  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

Cordele  Dispatch,  4,867 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Observer  and  The  Observer  South 
Georgia  Sunday,  Moultrie,  7,008 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 


Thomasville  Times-Enterprise,  9,805 
Seller,  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Tifton  Gazette,  8,635 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Valdosta  Daily  Times,  18,820 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

HAWAII 

Honolulu  Star-Bulletin,  59,748 
Seller:  Liberty  Newspapers  Ltd. 

Buyer;  Black  Press  Ltd. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Maui  News,  Wailuku,  17,529 
Seller:  Cameron  family 
Buyer:  Ogden  Newspapers  Inc. 

IDAHO 

The  Morning  News,  Blackfoot,  3,910 
Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper  Holdings  Inc. 

ILLINOIS 

The  Telegraph,  Alton,  26, 629 
Seller:  Journal  Register  Co. 

Buyer:  Freedom  Communications  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Beacon  News,  Aurora,  28,503 
Seller;  Copley  Press  Inc. 

Buyer:  Hollinger  International  Inc. 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 

Effingham  Daily  News,  13,148 
Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper  Holdings  Inc. 

The  Courier  News,  Elgin,  16,828 
Seller:  Copley  Press  Inc. 

Buyer:  Hollinger  International  Inc. 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 

The  Herald-News,  Joliet,  37,586 
Seller:  Copley  Press  Inc. 

Buyer:  Hollinger  International  Inc. 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 

Register-News,  Mount  Vernon,  10,369 
Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper  Holdings  Inc. 

Pekin  Daily  Times,  12,610 
Seller:  Howard  Publications 
Buyer:  Liberty  Group  PuDlishing 
Broker:  Dirks,  Van  Essen  &  Murray  B 

Daily  Union,  Shelbyville,  4,313 
Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper  Holdings  Inc. 

Times-Republic,  Watseka,  2,593 
Seller;  Paxton  Media  Group  Inc. 
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Buyer:  Community  Media  Group 
Broker:  Dirks,  Van  Essen  &  Murray  S 

The  News  Sun,  Waukegan,  21,747 
Seller:  Copley  Press  Inc. 

Buyer:  Mollinger  International  Inc. 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 

INDIANA 

The  Herald  Bulletin,  Anderson,  28,600 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Brazil  Times,  4,597 
Seller:  Paxton  Media  Group  Inc. 

Buyer:  Rust  Communications 
Broker:  Dirks,  Van  Essen  &  Murray  S 

Greensburg  Daily  News.  6,603 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Indianapolis  Star,  248,144 
Seller:  Central  Newspapers  Inc. 

Buyer:  Gannett  Co.  Inc. 

Kokomo  Tribune,  23,073 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Reporter,  Lebanon,  7,360 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

bnton  Daily  Citizen,  3,875 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

Pharos-Tribune,  Logansport,  11,588 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks.  Van  Essen  &  Murray  S 

The  Star  Press,  Muncie,  33,367 
Seller:  Central  Newspapers  Inc. 

Buyer:  Gannett  Co.  Inc. 

Daily  Ledger,  Nobicsville,  11,056 
Seller:  Central  Newspapers  Inc. 

Buyer:  Gannett  Co.  Inc. 

Rushville  Republican,  3,921 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Tribune-Star,  Terre  Haute.  34,286 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

Vincennes  Sun-Commercial,  12,109 
Seller:  Central  Newspapers  Inc. 

Buyer:  Gannett  Co.  Inc. 


IOWA 

The  Daily  Nonpareil,  Council  Bluffs,  16,807 
Seller:  MediaNews  Group  Inc. 

Buyer:  Iowa  West  Foundation.  Omaha  World- 
Herald  Co.,  and  McCarthy  Group  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

Valley  News  Today,  Shenandoah,  3,196 
Seller:  MediaNews  Group  Inc. 

Buyer:  Omaha  World-Herald  Co. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

KANSAS 

The  Olathe  Daily  News,  6,288 
Seller:  Keltatim  Publishing  Co. 

Buyer:  Knight  Bidder 

The  Russell  Daily  News,  2,706 
Seller:  Allen  D.  Evans  and  Evelyn  Evans 
Buyer:  Jim  and  Alice  Anderson 

KENTUCKY 

The  Gleaner,  Henderson,  11,274 
Seller:  Belo 

Buyer:  E.W.  Scripps  Co. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

Owensboro  Messenger-Inquirer,  31,422 
Seller:  Belo 

Buyer:  Paxton  Media  Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

LOUISIANA 

Alexandria  Daily  Town  Talk,  35,314 
Seller:  Central  Newspapers  Inc. 

Buyer:  Gannett  Co.  Inc. 

The  Advertiser,  Lafayette,  44,778 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Daily  World,  Opelousas,  11,487 
Seller:  New  York  Times  Co. 

Buyer:  Gannett  Co.  Inc. 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 

MARAIAND 

The  Sun,  Baltimore,  315,306 
Seller:  Times  Mirror  Co. 

Buyer:  Tribune  Co. 

The  Cumberland  Times-News,  31.026 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Frederick  Post  and  The  News,  41,431 
Seller:  Great  Southern  Printing  & 
Manufacturing  Co. 

Buyer:  Randall  Family  LLC 
Broker:  Dirks,  Van  Essen  &  Murray  S,  B 

The  Daily  Times,  Salisbury,  26,793 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

MASvSACHUSElTS 

Telegram  &  Gazette,  Worcester,  103,567 


Seller:  Chronicle  Publishing  Co. 

Buyer:  New  York  Times  Co. 

MICHIGAN 

The  Daily  Telegram.  Adrian,  15,361 
Seller:  Independent  Media  Group  Inc. 

Buyer:  Liberty  Group  Publishing  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Daily  Reporter,  Coldwater,  5,711 
Seller:  Independent  Media  Group  Inc. 

Buyer:  Liberty  Group  Publishing  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Herald-Palladium,  St.  Joseph,  29,677 
Seller:  Hollinger  International  Inc. 

Buyer:  Paxton  Media  Group  Inc. 

Sturgis  Journal,  7,267 

Seller:  Independent  Media  Group  Inc. 

Buyer:  Liberty  Group  Publishing  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

MISSISSIPPI 

The  Meridian  Star,  18,512 
Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper  Holdings  Inc. 

NEBRASKA 

Columbus  Telegram,  10,033 
Seller:  Independent  Media  Group  Inc. 

Buyer:  Lee  Enterprises  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Fremont  Tribune,  9,218 

Seller:  Independent  Media  Group  Inc. 

Buyer:  Lee  Enterprises  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

The  North  Platte  Telegraph.  13,710 
Seller:  Western  Publishing  Co. 

Buyer:  Omaha  World-Herald  Co. 

Star-Herald,  Scottsbiuff,  15,991 
Seller:  Western  Publishing  Co. 

Buyer:  Omaha  World-Herald  Co. 

NEW  HAMPSHIRE 

The  Union  Leader  and  New  Hampshire 
Sunday  News,  Manchester,  62,453 
Seller:  Nackey  S.  Loeb  estate 
Buyer:  Nackey  S.  Loeb  School  of 
Communications  Inc. 

NEW  JERSEY 

Bridgeton  News,  8,240 
Seller:  MediaNews  Group  Inc. 

Buyer:  Advance  Publications 

Today's  Sunbeam,  Salem,  10,249 
Seller:  MediaNews  Group  Inc. 

Buyer:  Advance  Publications 

The  Gloucester  County  Times,  Woodbury, 
24,233 

Seller:  MediaNews  Group  Inc. 

Buyer:  Advance  Publications 

NEW  MEXICO 

Carlsbad  Current- Argus,  8,435 


Fax:  (864)  457-3847 
E-mail:  rfib(a)teleplex.net 

Irydoa  Media  Services 

Donald  J.  Brydon,  Owner 
PO.  Box  8197 
New  York.  NY  10150 
Phone/Fax:  (718)  997-7561 

C.I,S.  Associates 

Carl  B.  Shaver 
423  Sutton  Circle 
Danville,  CA  94506 
Phone:  (925)  736-6350 
Fax:  (925)  736-3034 

Dkks.  Van  Essen  &  Mnrray 

Lee  E.  Dirks,  Chairman 
Owen  D.  Van  Essen.  President 
Philip  W.  Murray,  Senior  Vice 
President 

119  E.  Marcy  St.,  Suite  100 
Santa  Fe,  NM  87501 
Phone:  (505)  820-2700 
Fax:  (505)  820-2900 
E-mail:  info'g'dirksvanessen.com 
Web  site:  http://www.dirksvan 
essen.com 

Milton  |.  Ford  &  Associates  Inc. 

4006  Baronne  Way 
Memphis,  TN  38117 
Phone:  (901)  763-3570 

Fonmier  Media  Services  Inc. 

PO.  Box  750 
Prosser,  WA  99350 
Phone:  (509)  786-4470 
Fax:  (509)  786-1779 

Llany  French 

3  Ashlawn  Road 
Assonet,  MA  02702 
Phone:  (508)  644-5772 
E-mail:  barryfrench@juno.com 

Gaoler  Media  Service  Inc. 

David  E.  Gauger 
PO.  Box  627 
Raymond,  WA  98577 
Phone:  (360)  942-3560 
Fax:  (360)  942-9896 
E-mail:  degauger@gauger 
media.com 
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Web  site:  http://www.gauger 
media.com 


W.I.  Grimes  &  Co. 

Larry  Grimes,  President 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Phone:  (301)  253-5016 
Fax:  (301)  253-5016 
Web  site:  http;//www.media 
mergers.com 
Other  offices: 

Cataumet,  Mass. 

Phone:  (508)  563-2835 
Las  Cruces,  N.M. 

Phone:  (505)  524-0122 
Goshen,  N.Y 
Phone:  (914)  291-7367 
Saluda,  N.C. 

Phone:  (828)  749-6397 


Hare  Associates  Inc. 

Richard  L.  Hare,  President 
62  Black  Walnut  Drive 
Rochester,  NY  14615 
Phone:  (716)  621-6873 
Fax:  (716)  621-4197 


Faye  Harvey 

RO.  Box  588 
Lebanon,  MO  65536 
Phone/Fax:  (417)  532-4809 


Hempstead  &  Co.  Inc. 

John  E.  Hempstead,  Managing 
Director 

807  Haddon  Ave. 

Haddonfield,  NJ  08033 
Phono:  (856)  795-6026 
Fax:  (856)  795-4911 


Herrick  &  Associates 

Dennis  F.  Herrick 
314  Fourth  St. 

S.W.  Mount  Vernon,  lA  52314 
Phone:  (319)  895-8774 
Fax:  (319)  895-0562 


Mel  Hedell,  Media  Iroker  Inc. 

5196  Benito  St.,  Suite  11 
Montclair,  CA  91763 
Phone:  (909)  626-6440 
Fax:  (909)  624-8852 


Jordan,  Edmiston  Groap  Inc. 


Seller:  Omaha  World-Herald  Co. 
Buyer:  MedlaNews  Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  B 


NEW  YORK 

Newsday,  Melville,  576,345 
Seller:  Times  Mirror  Co. 
Buyer:  Tribune  Co. 


The  Times-Herald,  Olean,  16,939 
Seller:  Hollinger  International  Inc. 
Buyer:  Bradford  Publications  Co. 


Salamanca  Press,  2,205 
Seller:  Hollinger  International  Inc. 
Buyer:  Bradford  Publications  Co. 


NORTH  DAKOTA 

The  Jamestown  Sun,  6,977 
Seller:  Hollinger  International  Inc. 
Buyer:  Forum  Communications  Co. 


OHIO 

Beavercreek  News-Current,  3,805 
Seller:  Amos  Press 
Buyer:  Brown  Publishing  Co. 

Broker:  Jordan,  Edmiston  Group  Inc.  S; 
Veronis,  Suhler  &  Associates  Inc.  B 


Telegraph-Forum,  Bucyrus,  7,074 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


The  Repository,  Canton,  63,744 
Seller:  Thomson  Newspapers 
Buyer:  Copley  Press  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


Chillicothe  Gazette,  15,953 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


Coshocton  Tribune,  7,582 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


Fairborn  Daily  Herald,  3,999 
Seller:  Amos  Press 
Buyer:  Brown  Publishing  Co. 

Broker:  Jordan  Edmiston  Group  Inc.  S; 
Veronis,  Suhler  &  Associates  Inc.  B 


The  Journal-News,  Hamilton,  23,952 
Seller:  Thomson  Newspapers 
Buyer:  Cox  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 


Lancaster  Eagle-Gazette,  15,416 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


News  Journal,  Mansfield,  34,432 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


The  Marion  Star,  14,617 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


Middletown  Journal,  21,492 
Seller:  Thomson  Newspapers 
Buyer:  Cox  Newspapers  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


The  Advocate,  Newark,  21,858 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


The  Portsmouth  Daily  Times,  15,944 
Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper  Holdings  Inc. 


The  Sidney  Daily  News,  13,570 
Seller:  Amos  Press 
Buyer:  Brown  Publishing  Co. 

Broker:  Jordan,  Edmiston  Group  Inc.  S; 
Veronis,  Suhler  &  Associates  Inc.  B 


Times  Recorder,  Zanesville,  21,748 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


OKLAHOMA 

Miami  News-Record,  5,396 
Seller:  Boone  Newspapers  Inc./ 
Narragansett  Capital  Inc. 

Buyer:  American  Consolidated  Media 
Broker:  Dirks,  Van  Essen  &  Murray  S 


PEINNSYLVANIA 
The  Morning  Call,  Allentown,  127,175 
Seller:  Times  Mirror  Co. 

Buyer:  Tribune  Co. 


Bedford  Gazette,  10,305 
Seller:  Gazette  Publishing  Co. 

Buyer:  Joseph  F.  Biddle  Publishing  Co. 
Broker:  Veronis,  Suhler  &  Associates  Inc.  S 


The  Bradford  Era,  11,406 
Seller:  Hollinger  International  Inc. 
Buyer:  Bradford  Publications  Co. 


The  Express-Times,  Easton,  49,044 
Seller:  MediaNews  Group  Inc. 

Buyer:  Advance  Publications 


The  Citizen's  Voice,  Wilkes-Barre,  32,589 
Seller:  Employee  stockholders 
Buyer:  Times-Shamrock  Communications 


SOUTH  CAROLINA 

Morning  News,  Florence,  32,684 
Seller:  Thomson  Newspapers 
Buyer:  Media  General  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


tenne:sse:e 

state  Gazette,  Dyersburg,  7,182 
Seller:  Paxton  Media  Group  Inc. 
Buyer:  Rust  Communications 
Broker:  Dirks,  Van  Essen  &  Murray  S 


TEXAS 

Alice  Echo-News,  4,014 
Seller:  Boone  Newspapers  Inc./ 
Narragansett  Capital  Inc. 

Buyer:  American  Consolidated  Media 
Broker:  Dirks,  Van  Essen  &  Murray  S 


Brownwood  Bulletin,  8,452 
Seller:  Boone  Newspapers  Inc./ 
Narragansett  Capital  Inc. 

Buyer:  American  Consolidated  Media 
Broker:  Dirks,  Van  Essen  &  Murray  S 


The  Eagle,  Bryan,  23,586 
Seller:  Belo 

Buyer:  Evening  Post  Publishing  Co. 
Broker:  Dirks,  Van  Essen  &  Murray  S 


Stephenville  Empire-Tribune,  5,104 
Seller:  Boone  Newspapers  Inc./ 
Narragansett  Capital  Inc. 

Buyer:  American  Consolidated  Media 
Broker:  Dirks,  Van  Essen  &  Murray  S 


Waxahachie  Daily  Light,  4,646 
Seller:  Boone  Newspapers  Inc./ 
Narragansett  Capital  Inc. 

Buyer:  American  Consolidated  Media 
Broker:  Dirks,  Van  Essen  &  Murray  S 


UTAH 

The  Spectrum,  St.  George,  22,091 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


VIRGINIA 

Suffolk  News-Herald,  3,997 
Seller:  Media  General  Inc. 
Buyer:  Boone  Newspapers  Inc. 


WEST  VIRGINIA 

The  Register-Herald,  Beckley,  29,960 
Seller;  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 


Bluefield  Daily  Telegraph,  21,573 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 


WISCONSIN 

The  Post-Crescent,  Appleton,  56,218 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


News-Republic/South  Central  Wisconsin 
News,  Baraboo,  3,539 
Seller:  Independent  Media  Group  Inc. 
Buyer:  Madison  Newspapers  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


The  Chippewa  Herald,  Chippewa  Falls,  7,103 
Seller;  Independent  Media  Group  Inc. 

Buyer:  Lee  Enterprises  Inc. 

Broker;  Dirks,  Van  Essen  &  Murray  S 


The  Reporter,  Fond  du  Lac,  18,664 
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Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Herald  Times  Reporter,  Manitowoc,  17,293 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Marshfield  News-Herald,  14,380 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Oshkosh  Northwestern,  23,638 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Daily  Register,  Portage,  4,665 
Seller:  Independent  Media  Group  Inc. 

Buyer:  Madison  Newspapers  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Shawano  Leader,  6,133 
Seller:  Independent  Media  Group  Inc. 

Buyer:  Madison  Newspapers  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Sheboygan  Press,  26,510 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Stevens  Point  Journal,  13,553 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Daily  Tribune,  Wisconsin  Rapids,  13,278 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

UNUSUAL  DAILY 

TRANSACTIONS 

CALIFORNIA 

Gannett  Co.  Inc.  added  the  Marin 
Independent  Journal,  Novato,  to  its  California 
Newspaper  Partnership  with  Donrey  Media 
Group  and  MediaNews  Group  Inc.,  with  the 
latter  assuming  control  of  the  paper.  Profits 
will  go  to  the  partnership.  The  deal  reportedly 
increased  Gannett’s  share  of  the  partnership 
from  12.7%  to  19.49%  and  decreased 
MediaNews’  share  from  58.8%  to  54.2%. 

MISSOURI 

Pulitzer  Inc.  is  paying  Advance  Publications 
to  eventually  end  their  profit-sharing  joint 
operating  agreement  (JOA).  Under  the  JOA, 
the  two  companies  had  been  splitting  the 
profits  of  Pulitzer’s  St.  Louis  Post-Dispatch, 
even  though  Advance’s  St.  Louis  Qlobe- 
Democrat  folded  in  1986.  Advance  received  a 
one-time  payment  of  $306  million,  and  will 
receive  another  lump-sum  payment  at  the 
JOA’s  end  in  2015.  In  the  interim,  Pulitzer  will 
keep  95%  of  the  JOA’s  profits. 


WEEKLY  NEWSPAPER 

SALES 

ALABAMA 

The  Auburn  Bulletin 

Seller:  Thomson  Newspapers 

Buyer:  Media  General  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Baldwin  Times,  Bay  Minette 
Seller:  Gulf  Coast  Newspapers  Inc. 

Buyer:  Crescent  Publishing  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Bulletin,  Daphne 

Seller:  Gulf  Coast  Newspapers  Inc. 

Buyer:  Crescent  Publishing  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Dothan  Progress 
Seller:  Thomson  Newspapers 
Buyer:  Media  General  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Elberta-Ullian  Ledger,  Elberta 
Seller:  Gulf  Coast  Newspapers  Inc. 

Buyer:  Crescent  Publishing  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Fairhope  Courier 

Seller:  Gulf  Coast  Newspapers  Inc. 

Buyer:  Crescent  Publishing  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Onlooker,  Foley 

Seller:  Gulf  Coast  Newspapers  Inc. 

Buyer:  Crescent  Publishing  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Gulf  Shores  Islander 

Seller:  Gulf  Coast  Newspapers  Inc. 

Buyer:  Crescent  Publishing  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Headland  Observer 
Seller:  Thomson  Newspapers 
Buyer:  Media  General  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Independent,  Robertsdale 
Seller:  Gulf  Coast  Newspapers  Inc. 

Buyer:  Crescent  Publishing  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

ALASKA 
Alaska  Star,  Eagle  River 
Seller:  Lee  Jordan 

Buyer:  Morris  Communications  Corp. 

ARIZONA 
Prospector,  Glendale 
Seller:  Thomson  Newspapers 
Buyer:  Freedom  Communications  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

Ahwatukee  Foothills  News,  Phoenix 
Seller:  Thomson  Newspapers 
Buyer:  Freedom  Communications  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

Surprise  Today,  Sun  City 


Seller:  Thomson  Newspapers 
Buyer:  Freedom  Communications  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Tombstone  Tumbleweed 
Seller:  Tombstone  Publishing  Inc. 

Buyer:  Tumbleweed  employees 

Tucson  Weekly  (Altemabve) 

Seller:  Douglas  Diggers 
Buyer:  Wick  Communications 

Bajo  El  Sol,  Vlima  (Hispanic) 

Seller:  Thomson  Newspapers 
Buyer:  Freedom  Communications  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Cactus  Comet,  Marine  Corps  Air  Station, 
Yuma  (Military) 

Seller:  Thomson  Newspapers 
Buyer:  Freedom  Communications  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

ARKANSAS 

The  News,  Salem 

Seller:  Paxton  Media  Group  Inc. 

Buyer:  Rust  Communications 
Broker:  Dirks,  Van  Essen  &  Murray  S 

CALIFORNIA 

Bishop  Times  (Shopper) 

Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper  Holdings  Inc. 

Inyo  Register,  Bishop 
Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper  Holdings  Inc. 

OC  Weekly,  Costa  Mesa  (Alternative) 

Seller:  Stem  Publishing 

Buyer:  Village  Voice  Media 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 

Scott’s  Valley  Banner,  Felton 
Seller:  Melmac  Media  Inc. 

Buyer:  Johnson  Newspapers  Inc. 

The  Valley  Press,  Felton 
Seller:  Melmac  Media  Inc. 

Buyer:  Johnson  Newspapers  Inc. 

The  Irvine  World  News  (Absorbed) 

Seller:  Manning  Media  Management 
Buyer:  Freedom  Communications  Inc. 

The  Kingsburg  Recorder 
Seller:  Community  Newspapers  Inc. 

Buyer:  Pulitzer  Inc. 

LA  Weekly  (Alternative) 

Seller:  Stem  Publishing 

Buyer:  Village  Voice  Media 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 

Mammoth  Times  Weekly,  Mammoth  Lakes 
Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper  Holdings  Inc. 

Ojai  Valley  News,  Ojai 
Seller:  Ren  L.  Adam 


Wilma  Jordan,  Founder  &  CEO 
150  E.  52nd  St.,  18th  Floor 
New  York.  NY  10022 
Phone:  (212)  754-0710 
Fax;  (212)  754-0337 
Web  site:  http://www.jegi.com 

Kanea  &  Ca.  firaip  Senrices 

3009  Grand  Blvd. 

Baldwin,  NY  11510 
Phone:  (516)  379-2797; 

(727)  786-5930  (Tampa,  Fla.) 

Fax:  (516)-379-3812 
E-mail:  kamenandco(a)aol.com 

XMwies  Media  Irokenge  Sennets 

Affiliated  with  Mel  Hodell 
RO.  Box  9698 
Bakersfield,  CA  93389 
Phone:  (661)  323-3220 
Fax:  (661)  323-3090 
E-mail:  gregg.knowles@att.net 
Web  site:  http://www.media- 
broker.com 

Maeageiiieitt  Plaeeietlac. 

James  0.  Roberts,  Chairman 
101  Poor  Farm  Road 
Princeton,  NJ  08542 
Phone:  (609)  924-4200 
Fax:  (609)  924-4573 
E-mail:  info@mpival.com 
Wfeb  site:  http://www.mpival.com 

Janes  MartieLLC 

James  Martin,  President 
Phone:  (877)  635-5628 
Web  site:  http://www.jmpc.net 

Mil  Matthew  Ce. 

PO.  Box  3129 

Clearwater  Beach,  FL  34630 
Phone:  (727)  733-8053 
Fax:  (727)  734-5142 

Mayo  CenMHHcatioes  he. 

Lincoln  A.  Mayo.  President 
RO.  Box  82784 
Tampa,  FL  33682 
Phone;  (813)  971-2061 
Fax:  (813)  977-1947 

NomaiLMcMilth 

8613  E.  Appaloosa  Trail 
Scottsdale.  AZ  85258 
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Buyer:  Bill  Buchanan 

Northglenn-Thornton  Sentinel,  Westminster 

Buyer:  Cooke  Communications  LLC 

Phone/Fax:  (480)  922-3986 

Seller:  MetroNorth  Newspapers 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Pasadena  Weekly  (Alternative) 

Buyer:  Scott  D.  Perriman 

Media  Anerica  Inkers 

Seller:  Tribune  Co. 

Buyer:  Ventura  Newspaper  Inc. 

Broker:  Bolitho-Cribb  &  Associates  S 

Jasper  News 

Seller:  Thomson  Newspapers 

Lon  W.  Williams 

Westminster  Window 

Buyer:  Community  Newspaper  Holdings  Inc. 

Lenox  Towers.  Suite  1000 

News  Press,  Paso  Robles 

Seller:  MetroNorth  Newspapers 

Broker:  Dirks,  Van  Essen  &  Murray  S 

3390  Peachtree  Road  N.E. 

Seller:  Central  Valley  Publishing 

Buyer:  Scott  D.  Perriman 

Atlanta.  GA  30326 

Buyer:  Richard  Reddick 

Broker:  Bolitho-Cribb  &  Associates  S 

Key  Largo  Free  Press 

Seller:  Thomson  Newspapers 

Phone:  (404)  364-6554 

Selma  Enterprise 

Windsor  Beacon 

Buyer:  Cooke  Communications  LLC 

Fax:  (404)  364-6533 

Seller:  Community  Newspapers  Inc. 

Seller:  Westward  Communications  LLC 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Buyer:  Pulitzer  Inc. 

Buyer:  Gannett  Co.  Inc 

Media  ConsvItaRts  lac. 

Tustin  Weekly  (Folded  into  The  Justin  News) 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Solares  Hill,  Key  West 

Seller:  Thomson  Newspapers 

Michael  D.  Lindsey.  President 

Seller:  Manning  Media  Management 

CONNECTICUT 

Buyer:  Cooke  Communications  LLC 

229  Stetson  Drive 

Cheyenne.  WY  82009 

Buyer:  Freedom  Communications  Inc. 

Darien  News-Review 

Seller:  Thomson  Newspapers 

Broker:  Dirks,  Van  Essen  &  Murray  S 

COLORADO 

Buyer:  MediaNews  Group  Inc. 

Suwannee  Democrat,  Live  Oak 

Phone: (307)  772-0003 

Aspen  Times 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Seller:  Thomson  Newspapers 

Fax:  (307)  772-0004 

Seller:  Full  Court  Press  Ltd. 

Buyer:  Community  Newspaper  Holdings  Inc. 

E-mail:  MediaMikel@aol.com 

Buyer:  Swift  Newspapers  Inc. 

Fairfield  Citizen-News 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Web  site:  http://wvm.publications 

Roaring  Fork  Sunday,  Basalt 

Seller:  Thomson  Newspapers 

Buyer:  MediaNews  Group  Inc. 

Marathon  Free  Press 

forsale.com 

Seller:  Morris  Communications  Corp. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Seller:  Thomson  Newspapers 

Other  Offices: 

Buyer:  Swift  Newspapers  Inc. 

Buyer:  Cooke  Communications  LLC 

6656-5  Redmont  Circle 

Norwalk  Citizen-News 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Mesa.  AZ  85215 

Old  Berthoud  Recorder,  Berthoud 

Seller:  Thomson  Newspapers 

Seller:  Old  Recorder  Newspapers 

Buyer:  MediaNews  Group  Inc. 

Marco  Island  Eagle 

Phone:  (602)  807-7791 

Buyer:  News  Media  Corp. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Seller:  New  York  Times  Co. 

PO.  Box  2431 

Buyer:  E.W.  Scripps  Co. 

Estes  Park.  CO  90517 

Valley  Journal,  Carbondale 

Westport  News 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 

Phone:  (970)  215-5897 

Seller:  Morris  Communications  Corp. 

Seller:  Thomson  Newspapers 

Buyer:  Swift  Newspapers  Inc. 

Buyer:  MediaNews  Group  Inc. 

Mayo  Free  Press 

14001  Miramar  Ave. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Seller:  Thomson  Newspapers 

Madeira  Beach.  FL  33708 

The  Eagle  Valley  Enterprise,  Eagle 

Buyer:  Community  Newspaper  Holdings  Inc. 

Phone:  (813)  971-2061 

Seller:  Morris  Communications  Corp. 

DE1AW,\RE 

Broker:  Dirks,  Van  Essen  &  Murray  S 

3093  Valley  View  Road.  N.E. 

Buyer:  Swift  Newspapers  Inc. 

The  Wave,  Bethany  Beach 

Seller:  Thomson  Newspapers 

Reef  Press,  Ocean  Reef 

Lancaster.  OH  43130 

Glenwood  Independent,  Glenwood  Springs 

Buyer:  Gannett  Co.  Inc. 

Seller:  Thomson  Newspapers 

Phone:  (740)  681-9259 

Seller:  Full  Court  Press  Ltd. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Buyer:  Cooke  Communications  LLC 

Buyer:  Swift  Newspapers  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

MiHer-lsabel  Media  Senrices 

Bargain  Hunter,  Glenwood  Springs  (Shopper) 

Delaware  Beachcomber,  Rehoboth  Beach 

Seller:  Thomson  Newspapers 

The  News-Sun,  Sebring 

John  Miller 

Seller:  Morris  Communications  Corp. 

Buyer:  Gannett  Co.  Inc. 

Seller:  New  York  Times  Co. 

2111  Fairmont  Blvd. 

Buyer:  Swift  Newspapers  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Buyer:  Better  Built  Group  Inc. 

Knoxville.  TN  37917 

Old  Lyons  Recorder,  Lyons 

Delaware  Coast  Press,  Rehoboth  Beach 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 

Phone:  (865)  524-8028 

Seller:  Old  Recorder  Newspapers 

Seller:  Thomson  Newspapers 

GEORdIA 

Buyer:  News  Media  Corp. 

Buyer:  Gannett  Co.  Inc. 

Coffee  County  News,  Douglas 

Northwest  Publishers  lac. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Seller:  Thomson  Newspapers 

John  E.  van  der  Linden 

The  Meeker  Herald 

Seller:  Meeker  Herald 

FLORIDA 

Buyer:  Community  Newspaper  Holdings  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Thomas  J.  van  der  Linden 

Buyer:  Kerry  and  Joy  Murdick 

Branford  News 

RO.  Box  275 

Seller:  Thomson  Newspapers 

The  Blade,  Swainsboro 

Spirit  Lake.  lA  53180 

Rangely  Times 

Buyer:  Community  Newspaper  Holdings  Inc. 

Seller:  Forest-Blade  Publishing  Co.  Inc. 

Phone:  (712)  336-2805  Oohn) 

Seller:  Michael  Prewitt 

Buyer:  Kerry  and  Joy  Murdick 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Buyer:  Emanuel  County  Newspapers 

Broker:  Bolitho-Cribb  &  Associates  S 

Fax:  (712)  336-0611  (John) 

The  Destin  Log 

Phone:  (507)  895-2900  ffhomas) 

Citizen  Telegram,  Rifle 

Seller:  E.W.  Scripps  Co. 

Excalibur,  Valdosta 

Fax:  (507)  895-2942  (Thomas) 

Seller:  Morris  Communications  Corp. 

Buyer:  Freedom  Communications  Co. 

Seller:  Thomson  Newspapers 

Buyer:  Swift  Newspapers  Inc. 

Broker:  Veronis,  Suhler  &  Associates  Inc.  B 

Buyer:  Community  Newspaper  Holdings  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Phelps,  Cutler  &  Associates 

Silverton  Standard  &  The  Miner 

News-Leader,  Fernandina  Beach 

Louise  Phelps,  Managing  Principal 

Seller:  Ethan  and  Maureen  Wortis 

Seller:  New  York  Times  Co. 

Barrow  County  Wings,  Winder 

Drayton  St.  at  Bay,  Suite  312 

Buyer:  David  Mullings 

Buyer:  Community  Newspapers  Inc. 

Seller:  Grimes  Publications  Inc. 

Savannah,  GA  31401 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 

Buyer:  Swartz-Morris  Media  Inc. 

Snowmass  Sun,  Snowmass  Village 

Broker:  Media  America  Brokers  B 

Phone:  (912)  232-0313 

Seller:  Morris  Communications  Corp. 

Free  Press,  Islamorada 

Fax:  (912)  231-0048 

Buyer:  Swift  Newspapers  Inc. 

Seller:  Thomson  Newspapers 

Barrow  Eagle,  Winder 

B 
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Seller:  Grimes  Publications  Inc. 

Buyer:  Swartz-Morris  Media  Inc. 

Broker:  Media  America  Brokers  B 

IDAHO 

Fremont  County  Herald-Chronicle,  Anthony 
Seller:  Standard  Journal  Newspapers 
Buyer:  Pioneer  Newspapers 
Broker:  Bolitho-Cribb  &  Associates  S 

Boise  Weekly  (Alternative) 

Seller:  Larry  Ragan 
Buyer:  City  of  Roses  Publishing 

Teton  Valley  News,  Driggs 
Seller:  Camer  family 

I  Buyer:  Tom  Mullen  and  Gary  Stevenson 
Broker:  Bolitho-Cribb  &  Associates 

The  Rexburg  Standard-Journal 
Seller:  Standard  Journal  Newspapers 
Buyer:  Pioneer  Newspapers 
Broker:  Bolitho-Cribb  &  Associates  S 

ILLINOIS 

Belleville  Journal 
Seller:  Journal  Register  Co. 

I  Buyer:  Pulitzer  Inc. 

'  Broker:  Dirks,  Van  Essen  &  Murray  S 

County  Journal,  Belleville 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Fairview  Heights/O'Fallon  Journal,  Belleville 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Cahokia-Dupo  Journal,  Columbia 
Seller:  Journal  Register  Co. 

I  Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Collinsville  Herald  and  Collinsville 
Journal 

Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Enterprise  Journal,  Columbia 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Monroe  County  Clarion  Journal,  Columbia 
Seller.  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

East  St.  Louis  News  Journal 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Edwardsville  Journal 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


Granite  City  Journal  and  Press  Record 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Booster,  Lincolnwood 
Seller:  Lemer  Communications  Inc. 

Buyer:  Bollinger  International  Inc. 

Lerner  News  Star,  Lincolnwood 
Seller:  Lemer  Communications  Inc. 

Buyer:  Bollinger  International  Inc. 

Lincolnwood  Life 

Seller:  Lemer  Communications  Inc. 

Buyer:  Bollinger  International  Inc. 

McLeansboro  Times  Leader 
Seller:  Bollinger  International  Inc. 

Buyer:  Community  Newspaper  Boldings  Inc. 

The  Metropolis  Planet 
Seller:  Metropolis  Media  Inc. 

Buyer:  Paxton  Media  Group  Inc. 

INDIANA 
The  Herald  Tribune,  Batesville 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Boldings  Inc. 
Broker:  Dirirs,  Van  Essen  &  Murray  S 

Town  Crier,  La  Porte  (Shopper) 

Seller:  Townden  Enterprises  Inc. 

Buyer:  Bollinger  International  Inc. 

Broker:  Bolitho-Cribb  &  Associates  S 

Town  Crier,  La  Porte  (Shopper) 

Seller:  Bollinger  International  Inc. 

Buyer:  Paxton  Media  Group  Inc. 

Hendricks  County  Flyer,  Plainfield 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Boldings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

Zionsville  Times  Sentinel 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Boldings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

IOWA 

Belle  Plaine  Union 
Seller:  Marengo  Publishing  Corp. 

Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

South  Benton  Star-Press,  Belle  Plaine 
Seller:  Marengo  Publishing  Corp. 

Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Britt  News-Tribune 
Seller:  Martin  Bunge 
Buyer:  Lee  Enterprises  Inc. 

Town  &  Country  Adverbser,  Britt  (Shopper) 
Seller:  Martin  Bunge 
Buyer:  Lee  Enterprises  Inc. 

The  Brooklyn  Chronicle 

B  —  Represented  Buyer 


Seller:  Marengo  Publishing  Corp. 

Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Clarinda  Herald- Journal 
Seller:  MediaNews  Group  Inc. 

Buyer:  Omaha  World-Berald  Co. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Denison  Bulletin 
Seller:  MediaNews  Group  Inc. 

Buyer:  Omaha  World-Berald  Co. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Eldora  Herald-Ledger 
Seller:  Berald-Index  Publishing  Co. 

Buyer:  Liberty  Group  Publishing 

Hardin  County  Index,  Eldora 
Seller:  Berald-Index  Publishing  Co. 

Buyer:  Liberty  Group  Publishing 

Essex  Independent 
Seller:  MediaNews  Group  Inc. 

Buyer:  Omaha  World-Berald  Co. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Forest  City  Summit 
Seller:  Martin  Bunge 
Buyer:  Lee  Enterprises  Inc. 

Summit  Advertiser,  Forest  City  (Shopper) 
Seller:  Martin  Bunge 
Buyer:  Lee  Enterprises  Inc. 

Northern-Sun  Print,  Gladbrook 
Seller:  Moser  Enterprises  Ltd. 

Buyer:  Ogden  Newspapers 

The  Logan  Herald-Observer 
Seller:  MediaNews  Group  Inc. 

Buyer:  Omaha  World-Berald  Co. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Marengo  Pioneer-Republican 
Seller:  Marengo  Publishing  Corp. 

Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Montezuma  Republican 
Seller:  Marengo  Publishing  Corp. 

Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

North  English  Record 
Seller:  Marengo  Publishing  Corp. 

Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Mitchell  County  Press-News,  Osage 
Seller:  Paul  Bunge 
Buyer:  Lee  Enterprises  Inc. 

Mitchell  County  Shopper's  Guide,  Osage 
(Shopper) 

Seller:  Paul  Bunge 
Buyer:  Lee  Enterprises  Inc. 

Reinbeck  Courier 
Seller:  Moser  Enterprises  Ltd. 


PkilKps  Properties  Ik. 

PO.  Box  219 
Baker,  FL  32531 
Phone:  (850)  537-4040 
Fax:  (850)  537-4050 

Gerald  D.  lefliy  Associates 

351  Pemberwick  Road,  Suite  825 
Greenwich,  CT  06831 
Phone:  (203)  532-8002 

lickoabacher  Media  Co. 

Ted  Rickenbacher,  President 
6731  Desco  Drive 
Dallas.  TX  75225 
Phone:  (214)  265-9300 
Fax;  (214)  369-6496 
E-mail:  info(Srickmedia.com. 

Web  site:  http://www.rickenbacher 
media.com 

Specialty  Eiterprises  Ik. 

Dorman  E.  Cordell 
13240  Peyton  Drive 
Dallas,  TX  75240 
Phone:  (972)  960-0096 

Veraiis.  SiMer  &  Associatos  Ik. 

Kevin  La  Valla,  Managing  Director 
350  Park  Ave. 

New  York,  NY  10022 
Phone:  (212)  935-4990 
Fax:  (212)  935-0877 
E-mail:  lavallak@veronis 
suhler.com 

Web  site:  http://www.veronis 
suhler.com 

J.II.Wells&Co.lac. 

21 W.  075  Monticello  Road 
Lombard,  IL  60148 
Phone;  (630)  960-3595 

WNtesMitli  Piblkation  Services 

PO.  Box  4487 

Vancouver,  WA  98662-0487 

Harris  WriliaiisiCe. 

707  E.  Main  St,  19th  Floor 
Richmond,  VA  23219 
Phone;  (804)  648-0072 
Fax:  (804)  648-0073 

—  Jamie  Santo 
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I  Buyer:  Ogden  Newspapers 

j  I  Stratford  Courier 

1 1  Seller:  Gene  and  Judith  Statler 

I I  Buyer:  Scott  and  Paula  Ervin 

ji  West  Bend  Journal 

\  I  Seller:  Neal  and  Angela  Schmidt 

Buyer:  Jay  and  Rose  Gillispie 

|i 

I :  Williamsburg  Journal  Tribune 
Seller:  Marengo  Publishing  Corp. 

I  i  Buyer:  Gannett  Co.  Inc. 

;  I  Broker:  Dirks,  Van  Essen  &  Murray  S 

;  I  Woodbine  Twiner 

;  i  Seller:  MediaNews  Group  Inc. 

Buyer:  Omaha  World-Herald  Co. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

;l  KANSAS 

,  j  DeSoto  Explorer 

Seller:  Bert  and  Vickie  Hall 
Buyer:  World  Co. 

I I 

' ;  Eudora  News 

[  Seller:  Bert  and  Vickie  Hall 

Buyer:  World  Co. 

1 

I ;  The  Russell  Record 

Seller:  Allan  D.  and  Eveyin  Evans 
Buyer:  Jim  and  Alice  Anderson 

i  I  KENTUCKY 

Tribune-Courier,  Benton 
Seller:  Belo 

Buyer:  Paxton  Media  Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

!  The  Cadiz  Record 

Seller:  Belo 

Buyer:  Paxton  Media  Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

McLean  County  News,  Calhoun 
Seller:  Belo 

'  Buyer:  Paxton  Media  Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

i  The  Herald-Ledger,  Eddyville 

Seller:  Belo 

Buyer:  Paxton  Media  Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Franklin  Favorite 
[  Seller:  Belo 

Buyer:  Paxton  Media  Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

I  i 

I I  Union  County  Advocate,  Morganfield 

i  I  Seller:  Belo 

Buyer:  Paxton  Media  Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

MARYIAND 

i;  Frostburg  Express 

! :  Seller:  Thomson  Newspapers 

Buyer:  Community  Newspaper  Holdings  Inc. 
’  Broker:  Dirks,  Van  Essen  &  Murray  S 


The  Garrett  County  Weekender,  Dakland 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

Maryland  Beachcomber,  Dcean  City 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Maryland  Times-Press,  Dcean  City 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Ocean  Pines  Independent,  Dcean  City 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Worcester  County  Messenger,  Pocomoke  City 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Somerset  Herald,  Princess  Ann 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

MASSACHUSETTS 
The  Public  Spirit,  Ayer 
Seller:  Neshoba  Publications 
Buyer:  MediaNews  Group  Inc. 

Groton  Landmark,  Ayer 
Seller:  Neshoba  Publications 
Buyer:  MediaNews  Group  Inc. 

Harvard  Hillside,  Ayer 
Seller:  Neshoba  Publications 
Buyer:  MediaNews  Group  Inc. 

Peppered  Free  Press,  Ayer 
Seller:  Neshoba  Publications 
Buyer:  MediaNews  Group  Inc. 

Shirley  Oracle,  Ayer 
Seller:  Neshoba  Publications 
Buyer:  MediaNews  Group  Inc. 

Townsend  Times,  Ayer 
Seller:  Neshoba  Publications 
Buyer:  MediaNews  Group  Inc. 

The  Advocate,  Fairhaven 
Seller:  Steele  family 
Buyer:  Provincetown  Ventures  LLC 
Broker:  Bolitho-Cribb  &  Associates  S 

Westborough  News 
Seller:  Phyllis  Jones 
Buyer:  Community  Newspaper  Co. 

MICHIGAN 

Access,  Adrian  (Shopper) 

Seller:  Independent  Media  Group  Inc. 

Buyer:  Liberty  Group  Publishing  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


Oceana's  Herald  Journal,  Hart 
Seller:  Maxine  Huggard  and  Richard  Lound 
Buyer:  Ludington  Daily  News 

Adviser,  Mt.  Clemens  (Shopper) 

Seller:  Independent  Media  Group  Inc. 

Buyer:  Liberty  Group  Publishing  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Gateway  Shoppers  Guide,  Sturgis  (Shopper) 
Seller:  Independent  Media  Group  Inc. 

Buyer:  Liberty  Group  Publishing  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

White  Lake  Beacon,  Whitehall 
Seller:  Maxine  Huggard  and  Richard  Lound 
Buyer:  Ludington  Daily  News 

MINNESOTA 
EnterpriseDispatch,  Dassel 
Seller:  Don  and  Carolyn  Hoijie 
Buyer:  JEB  Co.  LLC 

City  Pages,  Minneapolis  (Alternative) 

Seller:  Stern  Publishing 

Buyer:  Village  Voice  Media 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 

MISSISSIPPI 

The  Neshoba  Democrat,  Philadelphia 

Seller:  Stanley  Dearman 

Buyer:  Prince  Newspaper  Holdings 

MISSOURI 

Jefferson  County  Journal,  Arnold 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Press  Journal,  St.  Louis 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Chesterfield  Journal,  St.  Louis 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Southwest  County  Journal,  St.  Louis 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

West  County  Journal,  St.  Louis 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Meramec  Journal,  Festus 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

O'Fallon  Journal 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Oakville/Mehiville  Journal 


Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Tri-County  Journal,  Pacific 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Mid-County  Journal,  St.  Louis 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

St.  Charles  Journal 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Central  West  End  Journal,  South  City 
Journal,  North  Side  Journal,  County 
Star  Journal  East,  St.  Louis 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

St.  Peters  Journal,  St.  Charles 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

South  County  Journal,  St.  Louis 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

South  West  City  Journal,  St.  Louis 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Citizen  Journal,  St.  Louis 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Smithville  Lake  Herald,  Smithville 
Seller:  David  Peety 
Buyer:  Carol  Troutwine 

South  Missourian-News,  Thayer 
Seller:  Paxton  Media  Group  Inc. 

Buyer:  Rust  Communications 
Broker:  Dirks,  Van  Essen  &  Murray  S 

Warrenton  News-Journal 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Webster-Kirkwood  Journal,  St.  Louis 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Wentzville  Journal 
Seller:  Journal  Register  Co. 

Buyer:  Pulitzer  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 
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MONTANA 

Fallon  County  Times,  Baker 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Buyer:  Advance  Publications 

Seller:  Dickson  Media  Inc. 

Buyer:  Country  Media  Inc. 

Seller:  Dickson  Media  Inc. 

NEVADA 

Bound  Brook  Chronicle,  Somerville 

Broker:  Bolitho-Cribb  &  Associates  S^ 

Buyer:  Country  Media  Inc. 

Desert  Valley  Times,  Mesquite 

Seller:  MediaNews  Group  Inc. 

Dirks,  Van  Essen  &  Murray  6 

Broker:  Bolitho-Cribb  &  Associates  S-, 

Seller:  Thomson  Newspapers 

Buyer:  Advance  Publications 

Dirks,  Van  Essen  &  Murray  B 

Buyer:  Gannett  Co.  Inc. 

Cavalier  County  Republican,  Langdon 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Hills-Bedminster  Press,  Somerville 

Seller:  Dickson  Media  Inc. 

The  Stillwater  County  News,  Columbus 

Seller:  MediaNews  Group  Inc. 

Buyer:  Country  Media  Inc.  i 

Seller:  News  Montana  Inc. 

Fernley  Leader/Dayton  Courier,  Yerington 

Buyer:  Advance  Publications 

Broker:  Bolitho-Cribb  &  Associates  S;  > , 

Buyer:  Star  Printing  Co. 

Seller:  Mason  Valley  News  Inc. 

Dirks.  Van  Essen  &  Murray  B  ! 

Broker:  Bolitho-Cribb  &  Associates  S 

Buyer:  Gannett  Co.  Inc. 

Metuchen/Edison  Review,  Somerville 

1 

Broker:  Bolitho-Cribb  &  Associates  S 

Seller:  MediaNews  Group  Inc. 

The  Herald,  New  England 

1  Big  Horn  County  News,  Hardin 

Buyer:  Advance  Publications 

Seller:  Dickson  Media  Inc.  , 

Seller:  News  Montana  Inc. 

Mason  Valley  News,  Yerington 

Buyer:  Country  Media  Inc.  I 

Buyer:  Star  Printing  Co. 

Seller:  Mason  Valley  News  Inc. 

Record  Press,  Somerville 

Broker:  Bolitho-Cnbb  &  Associates  S;  ! 

Broker:  Bolitho-Cribb  &  Associates  S 

1 

West  Shore  News,  lakesiie 

Buyer:  Gannett  Co.  Inc. 

Broker:  Bolitho-Cribb  &  Associates  S 

Seller:  MediaNews  Group  Inc. 

Buyer:  Advance  Publications 

Dirks.  Van  Essen  &  Murray  B 

OHIO 

!  Seller:  Todd  and  Carmine  Mowbray 

NEW  JERSEY 

Somerset  Messenger-Gazette,  Somerville 

Austintown  Town  Crier,  Boardman 

Buyer:  Lee  Enterprises  Inc. 

The  News,  Belvidere 

Seller:  MediaNews  Group  Inc. 

Seller:  Thomson  Newspapers 

1 

1 

Seller:  MediaNews  Group  Inc. 

Buyer:  Advance  Publications 

Buyer:  Gannett  Co.  Inc. 

Lewiston  News-Argus 

Seller:  Bylerly  family 

Buyer:  Advance  Publications 

South  Plainfield  Reporter,  Somerville 

Broker:  Dirks.  Van  Essen  &  Murray  S 

Buyer:  Yellowstone  Newspapers 

The  Blairstown  Press 

Seller.  MediaNews  Group  Inc. 

The  Town  Crier,  Boardman 

Broker:  Bolitho-Cribb  &  Associates  S 

Seller:  MediaNews  Group  Inc. 

Buyer:  Advance  Publications 

Buyer:  Advance  Publications 

Seller:  Thomson  Newspapers 

Buyer:  Gannett  Co.  Inc. 

Clark  Fork  Valley  Press,  Plains 

Suburban  News/Elizabeth  City  News, 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Seller:  Todd  and  Carmine  Mowbray 

Cranford  Chronicle 

Somerville 

Buyer:  Lee  Enterprises  Inc. 

Seller:  MediaNews  Group  Inc. 

Seller:  MediaNews  Group  Inc. 

Canfield  Town  Crier,  Boardman 

Lake  County  Leader,  Poison 

Buyer:  Advance  Publications 

Buyer:  Advance  Publications 

Seller:  Thomson  Newspapers 

Buyer:  Gannett  Co.  Inc. 

Seller:  Todd  and  Carmine  Mowbray 

Community  Forum,  Hackettstown 

Sussex  County  Chronicle,  Stanhope 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Buyer:  Lee  Enterprises  Inc. 

Seller:  MediaNews  Group  Inc. 

Seller:  MediaNews  Group  Inc. 

Carbon  County  News,  Red  Lodge 

Buyer:  Advance  Publications 

Buyer:  Advance  Publications 

The  Suburbanite,  Akron 

Seller:  Thomson  Newspapers 

I  Seller:  News  Montana  Inc. 

The  Star  Gazette,  Hackettstown 

NEW  YORK 

Buyer:  Copley  Press  Inc. 

1  Buyer:  Star  Printing  Co. 

Seller:  MediaNews  Group  Inc. 

The  Village  Voice,  New  York  (Alternative) 

Broker:  Dirks,  Van  Essen  &  Murray  S 

1  Broker:  Bolitho-Cribb  &  Associates  S 

Buyer:  Advance  Publications 

Seller:  Stem  Publishing 

Buyer:  Village  Voice  Media 

Centerville-Bellbrook  Times 

Lake  County  Advertiser,  Ronan  (Shopper) 

The  Star  Journal,  Ledgewood 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 

Seller:  Amos  Press 

Seller:  Todd  and  Carmine  Mowbray 

Seller:  MediaNews  Group  Inc. 

Buyer:  Brown  Publishing  Co. 

Buyer:  Lee  Enterprises  Inc. 

Buyer:  Advance  Publications 

NORTH  C.\ROLINA 

The  News  Herald,  Ahoskie 

Broker:  Jordan  Edmiston  Group  Inc.  S; 

Veronis,  Suhler  &  Associates  Inc.  B 

Mineral  Independent,  Superior 

Independent  Press,  New  Providence 

Seller:  Media  General  Inc. 

Seller:  Todd  and  Carmine  Mowbray 

Seller:  MediaNews  Group  Inc. 

Buyer:  Boone  Newspapers  Inc. 

Cleveland  Free  Times  (Alternative) 

Buyer:  Lee  Enterprises  Inc. 

Buyer:  Advance  Publications 

The  Hickory  News 

Seller:  Stem  Publishing 

Buyer:  Village  Voice  Media 

NEBRASKA 

The  Summit  Herald  &  Dispatch,  New 

Seller:  Charles  H.  and  Valerie  Deal 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 

Aurora  News-Register 

Providence 

Buyer:  Freedom  Communications  Inc. 

Seller:  Ronald  Purse 

Seller:  MediaNews  Group  Inc. 

Skywrighter,  Wnght-Patterson  Air  Force  Base, 

Buyer:  Kurt  and  Paula  Johnson 

Buyer:  Advance  Publications 

NORTH  DAKOTA 

Bowman  County  Pioneer 

Dayton  (Military) 

Seller:  Amos  Press 

i  The  Chadron  Record 

News-Leader,  Netcong 

Seller:  Dickson  Media  Inc. 

Buyer:  Brown  Publishing  Co. 

1  Seller:  Community  Newspaper  Holdings  Inc. 

Seller:  MediaNews  Group  Inc. 

Buyer:  Country  Media  Inc. 

Broker:  Jordan  Edmiston  Group  Inc.  S; 

Buyer:  Country  Media  Inc. 

{  Broker:  Dirks,  Van  Essen  &  Murray  S 

Buyer:  Advance  Publications 

The  Free  Press,  Phillipsburg 

Broker:  Bolitho-Cribb  &  Associates  S; 

Dirks,  Van  Essen  &  Murray  B 

Veronis,  Suhler  &  Associates  Inc.  B 

Enon  Messenger,  Fairborn 

The  Banner-Press,  David  City 

Seller:  MediaNews  Group  Inc. 

The  Finder,  Bowman  (Shopper) 

Seller:  Amos  ^ess 

Seller:  Independent  Media  Group  Inc. 

Buyer:  Advance  Publications 

Seller:  Dickson  Media  Inc. 

Buyer:  Brown  Publishing  Co. 

Buyer:  Lee  Enterprises  Inc. 

Buyer:  Country  Media  Inc. 

Broker:  Jordan  Edmiston  Group  Inc.  S; 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Piscataway  Review 

Seller:  MediaNews  Group  Inc. 

Broker:  Bolitho-Cribb  &  Associates  S; 

Dirks,  Van  Essen  &  Murray  B 

Veronis.  Suhler  &  Associates  Inc.  6 

HomeFront  Buyer's  Guide,  Fremont  (Shopper) 

Buyer:  Advance  Publications 

Fairfield  Echo 

Seller:  Independent  Media  Group  Inc. 

Dunn  County  Herald,  Kildeer 

Seller:  Thomson  Newspapers 

Buyer:  Lee  Enterprises  Inc. 

The  Two  River  Times,  Red  Bank 

Seller:  Dickson  Media  Inc. 

Buyer:  Cox  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

Seller:  C.C.  Dyer  and  Geraldo  Rivera 

Buyer:  Michael  Gallagher 

Buyer:  Country  Media  Inc. 

Broker:  Bolitho-Cribb  &  Associates  S; 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Schuyler  Sun 

Dirks,  Van  Essen  &  Murray  6 

The  Germantown  Press 

Seller:  Independent  Media  Group  Inc. 

The  Record,  Salem 

Seller:  Thomson  Newspapers 

Buyer:  Lee  Enterprises  Inc. 

Seller:  MediaNews  Group  Inc. 

Adams  County  Record,  Hettinger 

Buyer:  Cox  Newspapers  Inc. 

B  —  Represented  Buyer  S  —  Represented  Seller 
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Broker:  Dirks.  Van  Essen  &  Murray  S 

The  Granville  Sentinel 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

Huber  Heights  Courier 
Seller:  Amos  Press 
Buyer:  Brown  Publishing  Co. 

Broker:  Jordan  Edmiston  Group  Inc.  S; 
Veronis.  Suhler  &  Associates  Inc.  B 

Kettering-Oakwood  Times 
Seller:  Amos  Press 
Buyer:  Brown  Publishing  Co. 

Broker:  Jordan  Edmiston  Group  Inc.  S 

West  Carrollton  Times  Shopper,  Kettering 

Seller:  Amos  Press 

Buyer:  Brown  Publishing  Co. 

Broker:  Jordan  Edmiston  Group  Inc.  S; 
Veronis,  Suhler  &  Associates  Inc.  B 

Morrow  Today's  Express,  Lebanon 
Seller:  Thomson  Newspapers 
Buyer:  Cox  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

The  Western  Star,  Lebanon 
Seller:  Thomson  Newspapers 
Buyer:  Cox  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

Pulse- Journal,  Mason 
Seller:  Thomson  Newspapers 
Buyer:  Cox  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

Miamisburg  News 
Seller:  Thomson  Newspapers 
Buyer:  Cox  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

Monroe  Times,  Middletown 
Seller:  Thomson  Newspapers 
Buyer:  Cox  Newspapers  Inc.. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

New  Carlisle  Sun 
Seller:  Amos  Press 
Buyer:  Brown  Publishing  Co. 

Broker:  Jordan  Edmiston  Group  Inc.  S; 
Veronis.  Suhler  &  Associates  Inc.  B 

The  Oxford  Press 
Seller:  Thomson  Newspapers 
Buyer:  Cox  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

The  Pataskala  Standard 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Star  Press,  Springboro 
Seller:  Thomson  Newspapers 
Buyer:  Cox  Newspapers  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


Tipp  City  Herald 
Seller:  Amos  Press 
Buyer:  Brown  Publishing  Co. 

Broker:  Jordan  Edmiston  Group  Inc.  S; 
Veronis.  Suhler  &  Associates  Inc.  B 

Troy  Advocate 

Seller:  Amos  Press 

Buyer:  Brown  Publishing  Co. 

Broker:  Jordan  Edmiston  Group  Inc.  S; 
Veronis,  Suhler  &  Associates  Inc.  B 

Vandalia  Drummer  News 
Seller:  Amos  Press 
Buyer:  Brown  Publishing  Co. 

Broker:  Jordan  Edmiston  Group  Inc.  S; 
Veronis.  Suhler  &  Associates  Inc.  B 

IVest  Milton  Record 
Seller:  Amos  Press 
Buyer:  Brown  Publishing  Co. 

Broker:  Jordan  Edmiston  Group  Inc.  S; 
Veronis,  Suhler  &  Associates  Inc.  B 

Greene  County  Shopper,  Xenia 
Seller:  Amos  Press 
Buyer:  Brown  Publishing  Co. 

Broker:  Jordan  Edmiston  Group  Inc.  S; 
Veronis.  Suhler  &  Associates  Inc.  B 

OKIAHOMA 

Miami  News  Record  Plus  (Shopper) 
Seller:  Boone  Newspapers  Inc./ 
Narragansett  Capital  Inc. 

Buyer:  American  Consolidated  Media 
Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Newkirk  Herald  Journal 
Seller:  Lobsinger  family 
Buyer:  Winfield  Publishing  Co. 

OREGON 

Beaverton  Valley  Times 
Seller:  Community  Newspapers  Inc. 
Buyer:  Robert  B.  Pamplin  Jr. 

Clackamas  County  News,  Estacada 
Seller:  William  James 
Buyer:  Robert  B.  Pamplin  Jr. 

Coquille  Valley  Sentinel,  Coquille 
Seller:  G.  Frederick  Taylor 
Buyer:  Del  and  Janet  Richardson 
Broker:  Bolitho-Cribb  &  Associates  S 

The  Siuslaw  News,  Florence 
Seller:  Paul  and  Beverly  Holman 
Buyer:  News  Media  Corp. 

Forest  Grove  News  Times 
Seller:  Community  Newspapers  Inc. 
Buyer:  Robert  B.  Pamplin  Jr. 

Lake  Oswego  Review 

Seller:  Community  Newspapers  Inc. 

Buyer:  Robert  B.  Pamplin  Jr. 

West  Unn  Tidings,  Lake  Oswego 
Seller:  Community  Newspapers  Inc. 
Buyer:  Robert  B.  Pamplin  Jr. 


Ourtown,  Portland 

Seller:  Community  Newspapers  Inc. 

Buyer:  Robert  B.  Pamplin  Jr. 

The  Tigard  Times  and  Tualatin  Times,  Tigard 
Seller:  Community  Newspapers  Inc. 

Buyer:  Robert  B.  Pamplin  Jr. 

PENNSYIAANIA 

Bethlehem  Star 

Seller:  MediaNews  Group  Inc. 

Buyer:  Advance  Publications 

Duncannon  Record 

Seller:  Swank-Fowler  Publications 

Buyer:  Advance  Publications 

Juniata  Sentinel,  Mifflintown 
Seller:  Swank-Fowler  Publications 
Buyer:  Advance  Publications 

Perry  County  Times,  New  Bloomfield 
Seller:  Swank-Fowler  Publications 
Buyer:  Advance  Publications 

The  News-Sun,  Newport 
Seller:  Swank-Fowler  Publications 
Buyer:  Advance  Publications 

SOUTH  CAROITNA 

Weekly  Observer,  Hemingway 
Seller:  Thomson  Newspapers 
Buyer:  Media  General  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

News  &  Post,  Lake  City 
Seller.  Thomson  Newspapers 
Buyer:  Media  General  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Dispatch-News,  Lexington 

Seller:  Community  Newspaper  Holdings  Inc. 

Buyer:  Crescent  Media  Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Newberry  Observer  &  Herald  &  News 
Seller:  Community  Newspaper  Holdings  Inc. 
Buyer:  Crescent  Media  Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Herald  Independent,  Winnsboro 
Seller:  Community  Newspaper  Holdings  Inc. 
Buyer:  Crescent  Media  Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

SOUTH  DAKOTA 

Belle  Fourche  Bee 
Seller:  Dickson  Media  Inc. 

Buyer:  Country  Media  Inc. 

Broker:  Bolitho-Cribb  &  Associates  S; 

Dirks,  Van  Essen  &  Murray  B 

The  Lawrence  County  Centennial,  Deadwood 
Seller:  Dickson  Media  Inc. 

Buyer:  Country  Media  Inc. 

Broker:  Bolitho-Cribb  &  Associates  S; 

Dirks,  Van  Essen  &  Murray  B 

Moody  County  Enterprise,  Flandreau 
Seller:Charles  and  Mary  Cecil 


B  —  Represented  Buyer  S  —  Represented  Seller 


Buyer:  News  Media  Corp, 

Hot  Springs  Star 

Seller:  Community  Newspaper  Holdings  Inc. 
Buyer:  Country  Media  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Lemmon  Leader 
Seller:  Dickson  Media  Inc. 

Buyer:  Country  Media  Inc. 

Broker:  Bolitho-Cribb  &  Associates  S; 

Dirks,  Van  Essen  &  Murray  B 

Valley  Irrigator,  Newell 
Seller:  Dickson  Media  Inc. 

Buyer:  Country  Media  Inc. 

Broker:  Bolitho-Cribb  &  Associates  S; 

Dirks,  Van  Essen  &  Murray  B 

The  Redfield  Press 

Seller:  Walter  and  Margie  Mundstock 

Buyer:  News  Media  Corp. 

Black  Hills  Press,  Sturgis 
Seller:  Dickson  Media  Inc. 

Buyer:  Country  Media  Inc. 

Broker:  Bolitho-Cribb  &  Associates  S; 

Dirks,  Van  Essen  &  Murray  B 

Meade  County  Times-Tribune,  Sturgis 
Seller:  Dickson  Media  Inc. 

Buyer:  Country  Media  Inc. 

Broker:  Bolitho-Cribb  &  Associates  S; 

Dirks,  Van  Essen  &  Murray  B 

TFJ^NESSEE 
Dickson  Shopper  (Shopper) 

Seller:  Dickson  Media  Inc. 

Buyer:  Gannett  Co.  Inc. 

Broker:  Bolitho-Cribb  &  Associates  S 

Fairview  Observer 
Seller:  Dickson  Media  Inc. 

Buyer:  Gannett  Co.  Inc. 

Broker:  Bolitho-Cribb  &  Associates  S 

The  Portland  Leader 
Seller:  Belo 

Buyer:  Paxton  Media  Group  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

TEXAS 

Lake  Travis  View,  Austin 

Seller:  Westward  Communications  LLC 

Buyer:  Cox  Newspapers  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Westlake  Picayune,  Austin 
Seller:  Westward  Communications  LLC 
Buyer:  Cox  Newspapers  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Bastrop  Advertiser  &  County  News 
Seller:  Westward  Communications  LLC 
Buyer:  Cox  Newspapers  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Midweek,  Brownwood  (Shopper) 

Seller:  Boone  Newspapers  lnc./Narragansett 
Capital  Inc. 
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Buyer:  American  Consolidated  Media 
Broker:  Dirks,  Van  Essen  &  Murray  S 

Burnet  Bulletin 

Seller:  Granite  Publications 

Buyer:  American  Consolidated  Media 


Buyer:  Landmark  Communications  Inc. 

The  Flyer,  Langley  Air  Force  Base,  Norfolk 
(Military) 

Seller:  Program  Services  Inc. 

Buyer:  Landmark  Communications  Inc. 


WISCONSIN 

Advertiser  and  Your  Family  Shopper, 
Chippewa  Falls  (Shoppers) 

Seller:  Independent  Media  Group  Inc. 
Buyer:  Lee  Enterprises  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


Broker:  Dirks,  Van  Essen  &  Murray  S 

Tri-County  Advertiser,  Tomah  (Shopper) 
Seller.  Independent  Media  Group  Inc. 
Buyer:  Lee  Enterprises  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


The  Moore  County  News-Press,  Dumas 
Seller:  Southern  Newspapers  Inc. 

Buyer:  Lancaster  Management  Inc. 
Broker:  Media  America  Brokers  S 


The  Booster,  Naval  VKeapons  Station,  Norfolk 
(Military) 

Seller:  Program  Services  Inc. 

Buyer:  Landmark  Communications  Inc. 


Clinton  Topper 

Seller:  Independent  Newspaper  Corp. 
Buyer:  Peter  and  Jack  Cruger 


Vernon  County  Broadcaster,  Viroqua 
Seller:  Peter  and  Mary  Hollister 
Buyer:  Lee  Enterprises  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 


FW  Weekly,  Fort  Worth  (Alternative) 

Seller:  Metropolis  Media  Corp. 

Buyer:  New  Times  Inc. 

Kingsland  Current 

Seller:  Granite  Publications 

Buyer:  American  Consolidated  Media 

North  Lake  Travis  Log,  Lago  Vista 
Seller:  Westward  Communications  LLC 
Buyer:  Cox  Newspapers  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Mansfield  News-Mirror 

Seller:  Jerry  and  Beverly  Ebensberger 

Buyer:  Knight  Bidder 

The  Highlander,  Marble  Falls 
Seller:  Granite  Publications 
Buyer:  American  Consolidated  Media 

The  Pfiugerville  Pfiag 

Seller:  Westward  Communications  LLC 

Buyer:  Cox  Newspapers  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Smithville  Times 

Seller:  Westward  Communications  LLC 
Buyer:  Cox  Newspapers  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

VTKRMONT 

Buyer’s  Digest,  Fairfax  (Shopper) 

Seller:  Bodenstein  family 
Buyer:  Gannett  Co.  Inc. 

VIRGINIA 

Charlottesville  and  Albemarle  Observer, 
Charlottesville 
Seller:  JGF  Media  Inc. 

Buyer:  Main  Street  Media  Co. 

The  News  Messenger,  Christianburg 
Seller:  New  River  Newspapers 
Buyer:  Jeffrey  Stumb  and  Wilson  Koeppel 

The  Crewe-Burkville  Journal,  Crewe 
Seller:  Jim  Eanes 
Buyer:  Rick  Gunter 

The  Wheel,  Fort  Eustis  and  Fort  Story,  Norfolk 
(Military) 

Seller:  Program  Services  Inc. 

Buyer:  Landmark  Communications  Inc. 

Traveller,  Fort  Lee,  Norfolk  (Military) 

Seller:  Program  Services  Inc. 


Jet  Observer,  Oceana  Naval  Air  Station, 
Norfolk  (Military) 

Seller:  Program  Services  Inc. 

Buyer:  Landmark  Communications  Inc. 

Chincoteague  Beachcomber,  Onley 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Radford  News  Journal 

Seller:  New  River  Newspapers 

Buyer:  Jeffrey  Stumb  and  Wilson  Koeppel 

Eastern  Shore  News,  Tasley 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

WASHINGTON 

The  Skagit  Valley  Argus,  Burlington 
Seller:  Horizon  Publications 
Buyer:  Skagit  Valley  Publishing 

Lake  Chelan  Mirror,  Chelan 
Seller:  Gavin  family 
Buyer:  William  and  Carol  Forhan 

Seattle  Weekly  (Alternative) 

Seller:  Stern  Publishing 

Buyer:  Village  Voice  Media 

Broker:  Veronis,  Suhler  &  Associates  Inc.  S 

Sncqualmie  Valley  Record 

Seller:  Jim  McKiernan  (Sno-Valley  Media  Inc.) 

Buyer:  Horvitz  Newspapers  Inc. 

WEST  VIRGINIA 

Potomac  Highlands,  Keyser 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

Montgomery  Herald 
Seller:  Thomson  Newspapers 
Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Fayette  Tribune,  Oak  Hill 
Seller:  Thomson  Newspapers 
Buyer:Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

Princeton  Times 
Seller:  Thomson  Newspapers 
Buyer:Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 


De  Pere  Journal 

Seller:  Creviere  family 

Buyer:  Brown  County  Publishing 

Lakeshore  Chronicle,  Manitowoc 
Seller:  Thomson  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Juneau  County  Star-Times,  Mauston 
Seller:  Independent  Media  Group  Inc. 
Buyer:  Madison  Newspapers  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Dunn  County  News,  Menomonie 
Seller:  Independent  Media  Group  Inc. 
Buyer:  Lee  Enterprises  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Dunn  County  Reminder  and  Dunn  County 
Shopper,  Menomonie  (Shoppers) 

Seller:  Independent  Media  Group  Inc, 
Buyer:  Lee  Enterprises  Inc, 

Broker:  Dirks,  Van  Essen  &  -  — 

Murray  S  j 

i 

Shopper  Stopper,  tkerrmaz  j 

(Shopper)  | 

Seller:  Independent  Media 
Group  Inc.  i 

Buyer:  Madison  Newspapers 
Inc. 

Broker:  Dirks,  Van  Essen  &  i 

Murray  S  I 

Reedsburg  Report  and  Times- 
Press 

Seller:  Independent  Media 
Group  Inc. 

Buyer:  Madison  Newspapers 
Inc. 

Broker:  Dirks,  Van  Essen  & 

Murray  S 

Sauk  Prairie  Star,  Sauk  City 
Seller:  Independent  Media 
Group  Inc. 

Buyer:  Madison  Newspapers 
Inc. 

Broker:  Dirks,  Van  Essen  & 

Murray  S 

Tomah  Journal  and  Tomah 
Monitor  Herald 
Seller:  Independent  Media 
Group  Inc. 

Buyer:  Lee  Enterprises  Inc. 


The  Times,  Westby 
Seller:  Peter  and  Mary  Hollister 
Buyer:  Lee  Enterpnses  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Coulee  News.  West  Salem 
Seller:  Independent  Media  Group  Inc. 

Buyer:  Lee  Enterprises  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Economy  Shopper,  West  Salem 
(Shopper) 

Seller:  Independent  Media  Group  Inc. 

Buyer:  Lee  Enterprises  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

Wisconsin  Dells  Events 

Seller:  Independent  Media  Group  Inc. 

Buyer:  Madison  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

—  Jamie  Santo 


The  Proven 
Professional. 


Richard  L. 
Hare 

•  Consultant  to  300  dailies,  weeklies, 
and  shoppers  in  last  25  years 

•  Market  wise  in  50  states  and 
Canada 

•  Expert  manager,  trainer 

•  Executive  recruiter 

•  Successful  broker  and  appraiser 

Hare  Associates,  Inc. 

62  Black  Walnut  Drive 
Rochester,  New  York  14615 
716/621-6873 

Celebrating  Twenty-Five  Years 
of  Professional  Service 


B  —  Represented  Buyer  S  —  Represented  Seller 
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There'S  a  reason  why  we  were 
once  again  the  most  active 
merger-and-acquisition  firm 
in  the  newspaper  industry.,. 


MrdiaNcws  Group.  Iiic. 


MrciiaNcw-  Group,  Inc. 
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Boone /Narraganaett  Publishing 

has  sold 


... 


Beio  Corp. 

has  agreed  to  sell 

Owenaboro  (KY)  Mesaenger-Inqulrer 

(31 .900  dally  and  34.700  Sunday  circulation) 
ind  »ix  weekly  newsDaoers  with  40.000  combined  circulation 


has  aoki 

Pramoot  (Ifl)  Trfbmc.  Cohunbys  (IfB)  T^frmm. 
Chippewa  (WI)  HaraM,  Phawano  (WI)  Laadar 
Baraboo  (WI)  IVawa  RepubUc,  Portage  (Wt)  Dally  Reglater 

(45.000  combined  dally  circulation) 
and  23  comoanlon  publtcatlona  with  406.500  total  distribution 


has  sold 

Henderson  (KY)  Gleaner 

II  1.300  dally  and  13.200  Sunday  circulation) 


Great  Southern  Printing  and  Mfg.  Co 

has  agreed  to  sell 

The  Frederick  News-Post 

(29.200  dally  circulation) 


The  Thomaon  Corporation 

has  agreed  to  sell  the 

Bridgeport  Connecticut  Post 

(77.500  dally  circulation) 


ww 


The  Thomson  Corporstion 

has  agrrrd  to  aril  the 

Key  West  (FX)  Citizen 

(10.500  dally  circulation) 
to 

Cooke  Communicstlons,  LLC 

We  are  proud  to  have  co-repreaented 
The  Thomaon  Corporation  In  thia  tronaactlon. 


The  Thomson  Corporation 

has  agreed  to  sell  the 

East  VaUey  (AZ)  Tribune 

(90.000  daily  circulation) 

Sun  City  (AZ)  Daily  News-Sun 

(20.000  dally  circulation) 

Yuma  (AZ)  Daily  Sun 

(19.500  dally  circulation) 
to 

Freedom  Communicstlons,  Inc. 

We  are  proud  to  have  co-represented 
The  Thomson  Cornorstlnn  in  this  trsnsnrtlnn 


Howsrd  PubUcstlons 

has  sold 

Pekin  (IL)  Daily  Times 

114.000  dally  clrculauon) 
to 

Liberty  Group  Publishing,  Inc. 

We  are  pleased  to  have  repreaented 
Liberty  Croup  Publishing,  Inc.,  In  this  transaction. 


t. 


[ 

j 


The  Thomson  Corporation 
has  agreed  to  sell 

Hamilton  (OH)  Journal-News 

(25.000  daily  circulation) 

Middletown  (OH)  Journal 

(21.500  daily  circulation) 
and  10  non-dailies  and  6  specialty  publications 


Enterprise  Ledger 
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South  Side  )oumai 

4  iUuIlrtm  it  i 
^  ,,  ’I  CentralWest  End  journal 
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Journal  Regi'^  er  Cornj 


hands'  with  total  transactional  value  of  $14  billion  -  clearly  the 
mostactive  year  ever  in  historyi  Dlrks,  Van  Essen  &  Murray 
repre^ntedthesellerorbuyerin60%otthosetransactions. 

'•  . . ....S?5— - =• _  _  _ 


Integrated  Capital  Associates 

hd»  staid 

Adrian  (Ml]  Daily  Telegram 
Sturgis  [MI]  Journal 

r'r\1^urot«ar  flUfl)  T^ailv 


<  k 

Gulf  Coast  Newspapers.  Inc. 

t^a.^  to  vfU 

Tne  Foley  (AL)  Onlooker.  Tbe  Qulf  Stkores  lAL)  islander. 

•fa  Port  (AL) 

.  ndent. 
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1 1 9  E.  Marcy  Street,  Suite  1 00 
Santa  Fe,  New  Mexico  87501 
Tel;  505.820.2700 


Fax:  505.820.2900 
E-mail;  info@dirksvanessen.com 
www.dirksvanessen.com 


Dirks,  Van  Essen  &  MuRRiW 


MARKETING  &  SALES 


Multimillion-dollar  image  campaign  also  runs  in  ‘USA  Today’ 

BY  JOE  NICHOLSON 

The  multimillion-dollar  newspaper  campaign 
of  Atlanta-based  Cingular  Wireless  will  roll  out  a 
new  full-page  color  ad  today  in  The  Wall  Street 
Journal,  E&P  has  learned. 

Cingular  Wireless,  with  20  million  customers  in  38 
states,  was  formed  by  BellSouth  and  SBC  Communications  three 
months  ago.  Its  newspaper  campaign,  part  of  a  branding  campaign 
expected  to  spend  at  least  $200  million,  began  last  week  with  color 

ads  in  the  Journal  and  USA  Today.  Ads  !  tag  line,  “What  do  you  have  to  say?”  It 


•«PWtyoMrMlf.  you 

^  cingular- 


will  run  weekly  in  those  two  papers. 

The  firm’s  image  campaign,  which  is 
being  handled  by  BBDO  New  York  and 
Atlanta-based  BBDO  South,  uses  the 


will  include  broadcast  and  cable  TV, 
magazine,  outdoor,  radio,  point-of-sale, 
direct-mail,  and  online  advertising. 

The  venture’s  image  campaign  will  be 


Latest  ad  in  Cingular’s  image  campaign  wili 
appear  today  in  The  Wall  Street  Journal. 

supplemented  by  local  retail  ads 
designed  to  boost  sales  of  Cingular 
service.  Local  promotions  may  include 
newspaper  ads.  II 


‘Sales  and  Site  Survey’  centers  on  the  Web 


Demographics:  They’re  not  just 
for  selling  ad  linage  anymore 

BY  ELLEN  LIBURT 

Newspaper  consulting  and 

research  firm  Belden  Associates 
and  sibling  company  Audience 
Research  &  Development/ 

Interactive  have  devised  a 
way  for  newspaper  sales 
teams  to  sell  their  Web 
sites  the  same  way  they 
sell  display  and  classified 
ad  linage:  by  furnishing 
them  with  detailed  demo¬ 
graphic,  behavioral,  and 
attitudinal  information 
about  their  readers. 

The  Dallas-based  Media  Advisors 
International  companies  are  preparing 
to  launch  their  first  quarterly  “Sales  and 
Site  Survey,”  which  aims  to  arm  news¬ 


papers  with  data  composed  of 
more  than  60  variables  about 
who’s  visiting  their  Web  sites, 
why,  and  what  they’re  buying  — 
i  site-  and  page-specific  infor¬ 
mation  that  Belden  Chairman 
and  CEO  S.W.  “Sammy”  Papert 
III  believes  only  his  survey 

provides.  By 
using  it,  he 
said,  “News¬ 
papers  can  go 
to  advertisers  and  give 
them  real  information 
about  who’s  visiting  the 
Web  site.” 

Designed  with  input 
Irom  initial  subscribers, 
it  enables  newspapers  to 
conduct  online  interviews  with  up  to 
2,000  Web  site  visitors.  Clients  can  sign 
up  on  a  one-time,  annual,  semiannual,  or 
quarterly  basis,  with  a  fee  of  $5,000  (per 


quarter)  for  groups  with  five 
or  fewer  sites,  and  $4,500  for 
those  with  more. 

Visitors  will  be  invited  to 
participate  in  the  survey 
through  as  many  as  eight 
pop-up  boxes  displayed  in 
different  locations  within 
the  Web  site  over  a  10-day 
period. 

Signed  up  for  the  survey  so 
far  are  the  Anchorage  (Alaska) 
Daily  News,  The  Bakersfield  Californian, 
The  Daily  Oklahoman  in  Oklahoma  City, 
The  News  Esf  Observer  in  Raleigh,  N.C., 
and  The  Telegraph  in  Nashua,  N.H. 

Papert  said  another  30  to  40  papers  have 
expressed  serious  interest. 

His  hope  for  the  survey,  Papert  added, 
is  that  it  be  responsive  to  what  papers 
have  requested:  to  better  sell  their  sites 
by  advancing  from  selling  them 
generically  to  specifically.  11 


Survey  aims  to 
arm  newspapers 
with  data 
composed 
of  more  than 
60  variables. 


S.W.  Papert  liT 


Belden 

Associates 
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Help  Your  Audience  say... 

NO!'"  to  Frozen  Pipes 


Like  a  good  neighbor,  State  Farm  is  there. 

State  Farm  Insurance  Companies  •  Home  Offices:  Bloomington,  Illinois  •  St3tefarm.COm 


^gacy 

viewed 

asmixed 


Cold  weather  can  cause  a  real  disaster  -- 
INSIDE  a  home.  Water  pipes  can  freeze  and  burst. 

Every  year,  thousands  of  homeowners  suffer 
through  the  mess  of  frozen,  burst  pipes  and  lose 
things  important  to  them. 

With  your  help,  most  can  avoid  this  winter  nightmare. 


For  story  background  on  frozen  pipes: 

call  State  Farm  Media  Relations  (309)  766-2086, 
•  or  visit  statefarm.com™. 
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Producing  Newspapers 

Choosing  a  Career  Presents  j  World  of  Choices 


mer  production  executive  with  U.S.  and 
Canadian  metro  dailies  recommended  first 
assessing  existing  skill  levels  and  figuring 
out  what  training  methods  will  work  best. 

Drawing  on  more  than  30  years  of 
newspaper  industry  experience,  Bill  Moore 
remarked  that  an  operation  often  is  un¬ 
aware  of  the  skills  its  part  timers  possess. 
Now  president  of  George  R.  Hall  Contract¬ 
ing  Systems,  the  former  pressroom  opera¬ 
tor,  manager,  and  supplier,  who  last  served 
in  Cleveland  as  operations  director  for  The 
Plain  Dealer,  recalled  discovering  advanced 

skills  in  two  r  _ 

paper  handlers 
when  their  jobs 
ceased  to  be  part 

department.  One  |  ^ 

was  a  computer  I 

specialist;  the  {  .m 

other  was  a  ^ 

certified  public 

accountant. 

But  even 
beyond  the 
skills  the 

force  the 
impact  of  the 

,  NAA’s  recruitment  publication 

general  eco- 

nomic  climate,  Norris  points  to  a  cultural 
change.  Some  highly  skilled  people,  he 
said,  now  prefer  working  as  independent 
contractors  rather  than  employees.  New 
and  prospective  employees,  said  Moore, 
must  see  that  newspapers  are  not  a 
low-tech  industry,  and  for  that  they 
must  be  shown  the  entire  operation. 

Still,  money  talks,  and  pay  scales,  espe¬ 
cially  for  IT  professionals,  must  become 
comparable  to  those  in  other  industries 
before  newspapers  can  expect  to  hold  on 
to  their  best  hires,  according  to  Sherick. 

“We  must  face  the  reality  that  these  jobs 
are  in  high  demand,”  said  Norris,  who 
added  that  newspapers  also  should  create 
more-attractive  and  agreeable  workplaces. 
Expecting  dot-coms  to  come  back  knowing 
how  to  make  money,  he  said  that  will  only 
make  them  more  attractive  employers. 

At  the  conference,  the  NAA  released 
“Producing  Newspapers,”  created  to  aid  in 
recruiting  technical  talent  from  among 
those  entering  the  work  force  or  contem¬ 
plating  career  changes.  Being  sent  to  col¬ 
leges  and  technical  schools,  the  brochure 
covers  job  type,  educational  requirements, 
and  career  progression  for  various  entry- 
level  to  senior  positions,  and  includes 


Current  and  former  executives  examine  the  latest  in  operations 


BY  JIM  ROSENBERG 

Newspapers  will  need  more  than  new  tech- 
nologies  to  find  their  way  into  a  new  century.  Before 
this  year’s  Newspaper  Association  of  America 
SuperConference  ended  10  days  ago,  a  panel  of  pro¬ 
duction  operations  executives,  several  with  experi¬ 
ence  on  the  suppliers’  side,  looked  at  looming  issues  of  recruitment 
and  retention,  products  and  profits,  and  their  vested  interests  in  their 

vendors’  fates.  year.  Earlier  the  same  morning,  Dallas 

The  1990s  ended  with  a  still-improving  Mommg  News  Production  Vice  President 

economy,  but  for  some  newspaper  mail-  Paul  Webb  remarked:  “There’s  no  substi- 

rooms  that  meant  a  harder  time  filling  peut-  tute  for  it,”  but  when  budgets  shrink,  “the 
and  full-time  positions,  according  to  James  first  thing  that  gets  cut  is  training.” 

Norris,  senior  vice  president  of  operations  From  designAlliance,  Boulder,  Colo., 

at  Newsday,  Melville,  N.Y.  For  those  seek-  facilities  and  equipment  consultant  Scot 
ing  full-time,  permanent  pressroom  posi-  Sherick  emphasized  the  value  of  continu- 

tions,  he  said,  his  _ 

paper  has  an  ap-  Lacking  “thc  iiimbleness  of 

prcnticclikc  i 

program  For  pre-  jj  ’  a  Single-Wldc,  big  COlOF 

press,  personnel  prCSSCS  Still  offcr  tbc 

time  to  full-time  Volumc  and  clout  some 

work  as  jobs  open.  CUStomcrS  nCcd.  —  JAMES  NORRIS 

A  longtime  pro-  Newsday 


ous  training  and  a  need  for  backup  train¬ 
ing  that  will  prepare  certain  personnel  to 
switch  to  others’ jobs  if  necessary. 

Also  citing  cross-training,  Los  Angeles 
Times  Senior  Vice  President  of  Operations 
Mark  Kurtich  said  efibrts  to  renew 
challenges  and  enthusiasm  help  “to  get 
people  reinvigorated”  after  years  of  doing 
the  same  job,  which  leads  some  to  “men¬ 
tally  check  out”  long  before  they  retire. 

From  the  Austin  Co.,  Newspaper  Group 
Vice  President  Steven  Derman  said  im¬ 
provements  should  be  sought  in  staffers’ 
skill  sets  that  are  not  always  technical  in  na¬ 
ture  —  problem  solving,  time  management, 
and  team  budding  among  them.  The  for¬ 
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advice  from  profes¬ 
sionals. 

Further  profiting 
from  staff  skills  is 
another  matter. 

While  many  publish¬ 
ers  have  long  sought 
to  print  others’ 
products  on  presses 
that  otherwise  may 
run  only  a  few  hours  each  day,  the  possible 
product  range  is  limited  to  the  capabilities 
of  the  equipment.  Some  pressrooms  have 
more  limits  than  others. 

Though  Newsdays  particular  configura¬ 
tion  of  big  Goss  and  TKS  presses  hasn’t 
“the  nimbleness  of  a  single-wide”  press, 
said  Norris,  it  can  still  exploit  its  big, 
color-capable  equipment.  So  he  urged 
newspapers  to  explore  the  niche  market 
that  requires  the  kind  of  “volume  and 
clout”  his  pressroom  can  deliver. 

Though  there  have  been  “quite  a  few 
success  stories,”  said  Moore,  newspapers 
likely  will  reach  the  saturation  level  for 
running  contract  jobs.  What  they  can  do, 
he  added,  is  print  more  products  that  add 
value  to  the  daily  edition  when  that  core 
product  is  not  on  press. 

Sherick  suggested  the  model  adopted 
by  Cedar  Rapids’  Gazette  Co.,  where  The 
Gazette  is  but  one  product  or  customer  of 
the  Iowa  multimedia  firm’s  print  produc¬ 
tion  business.  Derman  singled  out  the  par¬ 
ent  company  of  The  Record,  Hackensack, 
N.  J.,  and  its  president,  Jon  Markey  for 
success  in  identifying  opportunities  and 
serving  needs.  But  he  also  reminded 
attendees  that  newspapers  can  provide 
more  than  just  printed  products;  they 
can  offer  expertise  and  extend  a  range  of 
services  to  a  variety  of  customers. 

Service  is  important  on  the  commercial 
side,  where,  warned  Moore,  customers  don’t 
want  to  deal  with  10  different  people.  They 
want  the  printer  to  handle  all  production, 
and  a  newspaper  should  consider  its  ability 
to  do  that  before  looking  for  commercicil 
work,  he  said.  That’s  something  newspaper 
sales  persons  don’t  necessarily  understand, 
said  Owen,  adding  that  staffers  need  to 
know  what  is  involved  in  production  and 
just  how  much  of  it  a  newspaper  can  do. 

Moore  cautioned  newspapers  to  be 
aware  of  or  look  into  one  more  possible  bar¬ 
rier  to  commercial  work  before  selling  any 
jobs:  the  higher  pay  scales  at  often-union¬ 
ized  big-city  dailies.  “TVaditionally,  that’s  the 
area  where  we  fall  down,”  he  said.  “Our  la¬ 
bor  rates  are  higher  than  competitors.” 

Newspapers,  of  course,  are  customers. 


leir  means  ink  and  paper  makers  knowing  what 
goes  into  each  other’s  products, 
m-  But  for  Norris,  the  mention  of  partner- 
at  ship  brought  to  mind  how  changing  own- 

nk  !  ership  ended  a  long  partnership.  Newsday, 
r  he  said,  had  been  a  partner  of  100%-recy- 
rs,  i  cled-newsprint  producer  Garden  State 
Paper  since  that  company’s  founding  40 
re  years  ago.  But  when  Enron  Corp.  acquired 
GSP  last  year,  he  said,  it  notified  Newsday 

“That’s ...  where  we  fall 
down.  [Newspapers’] 
labor  rates  are  higher 
than  competitors.’  ” 

—  BILL  MOORE 

George  R.  Hall  Contracting 

or  and  other  customers  that  it  would  end 

t  partnerships  and  peruse  sales  solely  over 
for  Enron’s  clickpaper.com  Web  site. 

The  only  supplier  of  recycled  newsprint 
when  it  opened,  the  Garfield,  N.  J.,  mill  had 
P  remained  Newsdays  only  recycled  news- 
)rt-  j  print  supplier.  Last  year,  the  paper  moved 
g  its  business  to  Abitibi-Consolidated  —  the 
:ve  biggest  newsprint  maker  and  itself  a  result 

of  multiple  mergers  and  acquisitions.  11 


Steven  Derman 


Biographer  Frank  Brady's  The  Publisher  is  the  first 
comprehensive  life  story  of  Paul  Block:  newspaper 
mogul,  advertising  man  and  political  acuvist.  The  heart 
of  this  biography  is  Block’s  involvement  in  the  history  of 
newspaper  publishing  and  national  advertising  and  his 
influence  on  politics  fi-om  the  gay  Nineties  to  the  Jazz 
Age  and  the  Great  Depression.  The  book  re-creates  the 
vivid  story  of  his  life  as  a  friend,  advisor  or  enemy  to 
Calvin  Coolidge,  Herben  Hoover,  Alfred  E.  Smith, 

Jimmy  Walker  and  Franklin  Delano  Roosevelt. 

The  son  of  a  ragpicker  and  immigrant,  Paul  Block  met 
the  20th  century  and  its  challenges  -  ultimately  living  an 
opulent  life  at  the  Waldorf  Towers  in  New  York  Qty  ' 
and  a  mansion  in  Greenwich,  Connecticut.  I  , 

01  Author  \  \ 

I  Chairman  of  the  Communications,  Journalism  amt  Media  \ 

I  Studies  Department  of  St.  John  s  University;  Dr.  Prank  Brady  \ 
"  is  the  author  of  bit^apbies  of  chess  player  BobhyPiscber,  \ 

1  shipping  tycoon  Aristotle  Onassis.  ami film  director  Orson  Welles. 
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.  ES 

DIE  in  OF  THE  miT 

YourDictionary.com  the  first  and  last  word  in  reference  works 


BY  CHARLES  BOWEN 


Dictionaries  have  evolved  in  an  amazing  way  in 
cyberspace.  Before  the  decade  of  the  World  Wide 
Web,  few  of  us  Internet  watchers  would  have  put 
dictionaries  on  any  list  of  cool  foolproof  tools. 
Hadn’t  dictionary  technology  pretty  much  been 
nailed  down,  say,  150  years  ago?  How  could  the  Web  improve  on 
Webster?  In  lots  of  ways,  as  it  turns  out. 

Imagine  a  dictionary  that  not  only  provides  definitions,  pronun¬ 

ciation  and  etymology,  but  □  . ^  ^ 

fast  lists  of  similar  words  with  ;  u-.LuiKJto  i 

each  definition  you  look  up. 

•  Dozens  of  specialized  mu  in7  invviinr^t  I 

glossaries  and  indexes  for  liKSgSL 
eveiything  from  ballet  terms 

to  nautical  expressions  to  g®  i  i 

the  languages  of  law,  medi-  |  ii-Jw 

cine  and  science,  music  and  i.. . . . .  :  HThtchlT 

the  arts,  technology,  and  ugimimi  i  <n«>'^ip*^»i>ni.i3rn»ioiiT.i  i 

;TrVLIa^vlipi<iii««lpr49SBMr> 

DUSin6SS.  \u4ar*wm4t  \  O afadiaw 

,  ,  ,  WMtam  !  O  Sttf  ftKinan  lipmrtw^j  “SS 

•  Literally  hundreds  Timjiiim  — *"' ! KiSTutu  W 

of  dictionaries  for  other  oSSSSSS  i  IriZju JiiMiJUiii  L-^..nv,i — u. 

languages,  such  as  French,  - 

Spanish,  and  German,  of  |  W 

course,  but  also  Hindi,  Thai,  — ’  I”  ^ 

and  Russian.  - - - , 

•  Fast  translation  servic-  all  around  the  Internet,  Irom  reference 

es  and  features  to  help  you  identify  the  books  to  databases  to  games.  There  even 
source  language  of  any  phrase  or  word  you  is  a  section  devoted  to  words  in  the  news, 

want  to  enter.  Currently,  the  portal  offers  links  to 

•  Guide  books  for  rules  of  grammar  in  more  than  1,500  dictionaries  in  more 
English  and  other  languages.  than  200  languages.  YourDictionary- 

•  A  collection  of  other  language  tools  .com  evolved  from  the  Web  of  Online 

for  finding  rhymes,  acronyms,  synonyms,  ’  Dictionaries  launched  by  Robert  Beard 
antonyms,  and  homophones.  of  Bucknell  University  in  Lewisburg,  Pa., 

YourDictionary.com  is  a  site  that  is  and  covered  in  this  column  in  April  1998. 

making  a  powerful  bid  to  anchor  the  Beard  is  now  “chief  linguistics  officer”  of 

writer  and  editor’s  reference  shelf  in  the  ,  the  new  site. 

new  millennium.  It  is  a  central  Web  por-  i  To  use  yourDictionaiy.com,  visit  the  site 

tal  for  hundreds  of  word-related  services  Qittp://www.vourdictionarv.com)  where 


v.yourdictionary.com 


all  around  the  Internet,  from  reference 
books  to  databases  to  games.  There  even 
is  a  section  devoted  to  words  in  the  news. 

Currently,  the  portal  offers  links  to 
more  than  1,500  dictionaries  in  more 
than  200  languages.  YourDictionary- 
.com  evolved  from  the  Web  of  Online 
Dictionaries  launched  by  Robert  Beard 
of  Bucknell  University  in  Lewisburg,  Pa., 
and  covered  in  this  column  in  April  1998. 
Beard  is  now  “chief  linguistics  officer”  of 
the  new  site. 

To  use  yourDictionaiy.com,  visit  the  site 
Gittp://www.yourdictionary.com)  where 


the  introductory  screen  is  topped  with  a 
'  “Quick  Look-up”  area  with  search  boxes  to 
!  enter  a  word  directly  in  either  the  online 
i  Merriam- Webster’s  Collegiate  Dictionaiy 
I  or  Thesaurus.  You  may  search  for  any  form 
of  a  term,  such  as  its  plural  or  past  tense 
form,  or  variant  spellings. 

'  Also,  the  dictionary  has  biographical 
I  and  geographical  names  (there  are  entries 
i  for  “Washington”  as  the  man,  the  city,  and 
I  the  state),  as  well  as  common  foreign 
words  used  in  English,  and  many  abbrevi- 
I  ations.  If  you  aren’t  sure  how  to  spell  a 
!  word,  you  can  use  commonly  accepted 
wildcards,  including  the  question  mark  (?) 
for  a  single  character  and  an  asterisk  (*) 
for  an  undetermined  number  of  charac¬ 
ters.  Both  the  dictionary  and  thesaurus 
return  the  first  main  entry  that  is  an  exact 
I  match  for  the  word  you  entered  in  the 
i  look-up  window.  Other  main  entries  con¬ 
taining  the  word  you  typed  are  returned  in 
'  a  scrollable  list  box  on  the  top  right  of  the 
results  page.  You  can  access  the  definition 
of  any  word  in  this  list  by  highlighting  it 
and  clicking  on  the  “Go  To”  button. 

For  other  features,  scroll  the  introduc- 
~  —  j  I  tory  page  to  find  hyperlinks  on 

both  the  left  and  right  sides  of  the 
screen.  Among  them  are  links  to 
language  dictionaries,  specialty 
dictionaries,  translators,  language 
identifiers,  grammar  guides,  and 
other  language  tools. 

Other  considerations  in  using 
yourDictionary.com  for  your 
writing  and  editing: 

1  Click  the  “Word  of  the  Day” 

_ _  link  for  words  in  the  news. 

Following  the  recent  presidential 
election,  the  history  of  the  word 
“chad”  was  covered  well. 

2  The  “ELR”  link  reaches  one 
of  the  site’s  pet  projects,  the 
I  Endangered  Language  Repository, 
which  might  provide  story  fodder 
I  for  features  editors  and  columnists.  It 
j  tells  the  tale  of7,000  languages  and 
I  dialects  spoken  on  the  planet  and  how 
I  more  than  half  are  headed  for  extinction. 

!  The  ELR  is  envisioned  as  a  sanctuary  for 
I  these  dying  languages  —  a  resource  for 
!  scholars  and  others. 

3  If  you  find  yourDictionary.com  use- 
^  fill  enough  for  your  daily  work,  you 

j  might  want  to  click  the  introductory 
!  page’s  “Free  YD  Lookup  Button”  link. 

This  is  a  downloadable  plug-in  that  will 
add  a  “yourDictionary.com”  button  to 
your  Web  browser.  11 
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-FEATURES  AVAILABLE-  H _ -ANNOUNCEMENTS- 


ASTROLOGY 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 


WEEKLY  -  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


BOOKS  FOR  SALE 


NEWSPAPER  BROKERS 


MIDWEST:  Indianapolis’  best  family- 
owned,  63-year-old  weekly  community 
newspaper.  Editorially  strong.  Expanding 
market.  $500,000  annual  gross  is  ask¬ 
ing  price.  20%  margin.  Owner  retiring. 

Fax  inquiries  to  (317)  788-4570 


ROCKY  MOUNTAIN  GROUP,  Includes 
four  paid  weeklies  and  companion  daily. 
World  class  ski  areas,  hunting/fishing, 
tourism  mecca.  Grossing  over 
$2,000,000.  Qualified  cash  buyers 
only.  Call  Terry  Licence  at  Media  (ion- 
sultants,  Inc.  (970)  577-7674 
or  e-mail  inquiries  to:  tslicence(3aol.com 


Coin  Operated,  Free  Distribution, 
Wire,  Plastic,  Wood,  Counter, 
Floors.  Wall...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  N.H.,  CA  91605 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


JANUARY  22,  2001  EDITOR  &  PUBLISHER  CLASSIFIEDS  Cl 


WHAT’S  YOUR  PAPER  WORTH? 

Find  Out  Today!  It’s  Free! 

www.mediamergers.com 


Leader  in  Sale 
of  Community  t  ^ 
Newspapers  Ji  1 

Check  our  References 
(^^'^^^^5-9300  Ted  Rickenbacher 

Rickenbacher  Media 

6731  IX-sco  Dr.,  Dalla.s,  TX  ^5225 
WWW .  rickcnbachennedia  .com 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 
(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


NEWSPAPERS  FOR  SALE 


FOOTBALL.  MAJOR  NATIONAL  TITLE 

serving  Pro  and  College  ranks 
Tabloid,  newspaper  format 

W.B.  Grimes  &  Co.  (301)  253-5016 


FOR  A  LIST  OF 

Publications  For  Sale  Go  To... 

www.mediamergers.com 


NEWSRACKS 


NEWSPAPER  APPRAISERS 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course 


GREGG  KNOWLES 


MICHAEL  D.  LINDSEY 

Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 


LISTINGS  OF  THE  MONTH: 


BIG  Mid-South  Free  Weekly 

with  EBITDA  of  $635k 
Qualified  Buyers  only  please! 

Arkansas  County  Seat 
weekly.  No  print  competition 
Perfect  for  owner/operator 
We  have  many  other  weeklies 
and  bi-weeklies 
Call  or  write  for  a  FREE 
lisiting  newsletter! 
NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON,  BROKER 
RO.  Box  2001,  BRANSON,  MO  65615 
(417)336-3457 

OR  E-MAIL:  BROKEREDl@AOL.COM 


VT-NEW  ENGLAND  never  looked  better 
Three  separate  owners.  Three  unique 
owner-operator  situations 

W.B.  Grimes  &  Co.  (301)  253-5016 


www.newstec.com 


COLUMNS  AVAILABLE 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC 
(770)  428-5817,  Fax  (770)  590-7267 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


KAMEN  &  CO.  GROUP  SERVICES 


NEW  YORK  •  TAMPA  •  LOS  ANGELES 


Appraisals,  Formal  Business  Plans 
Operating  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797  (727)  786-5930 
Kamenandco@aol.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

{404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


ENTERTAINMENT 


HOLLYWOOD  BEHIND-THE-SCENES 

Fax  request  for  samples  and  rates  to; 
L.A.  Features  (847)  446-4804 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  292-4308/(909)  927-0164 


Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell,  Media  Broker,  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  323-3220,  Fax  (661)  323-3090 
www.media-broker.com 


BUY/SELUALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 
•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 


The  USA  TODAY  Way  2  The  Future 

Enhance  your  future  for  $40  -i-  $5  s/h 

WWW.  dacor.  netijohn.  hartman 


780  Sold  -  Est.  1959 
W.B.  GRIMES  8.  COMPANY 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  8i  ASSOCIATE 
Box  579,  Landrum,  SC  29356 


MEDIA  CRITICISM  COLUMN  available 
from  longtime  SPJ  chapter  president. 
Topics  include  ethics,  current  issues  in 
media.  First  Amendment.  Call: 

(518)  399-8306  or  GSilver792@aol.com 


Confidential  Appraisal  Bolitho-Cribb 
for  Estate,  ESOP,  &  AsSOCiatCS 
Partners,  Bank  Tax,  '  Publication  Brokbrage  . 
Stock,  Assets  •  *  Appraisals  aat  1023  ’ 

- “  ■  Ovsr  2000  papers  sold  . 


Please'^ll  US  to  discuss  your  options  in  a  sale 


„  JVehn  Cribb  ' 
->(fe-uiJM2ts.  ' 
104 £.  Main,Suits4a2,' 
BoaiMVian,MT.nn5 
’  JciJbbSImtnst 


i  ..Jim  Hicks  -  ‘ 

'f .  .307-684-7431-  ' 
336\rs.16  East"'.  - 
buffalo,  WY  83834. 
,‘'|hieksbtrlb.eem  z->,  . 


FdralLsffng_pfJ}ubliGatJpn8forsafej^6townknkf.cribbi.p.onff^'\ 
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-ANNOUNCEMENTS- 


CAMERA  &  DARKROOM 

NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 

EQUIPMENT  FOR  SALE 

VISION  DATA  VERSION  5  Classified 
System,  Installed  1997,  1  Sun  Microsystem 
Controller,  3  work  stations,  2  drivers,  1 
backup  tape  drive,  Make  Offer! 

Call  Merle  at  800-897-2262 

MAILROOM 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVEBTISItlB  -  Fax  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-INDUSTRY  SERVICES- 


-EQUIPMENT  &  SUPPLIES- 


PRESSES 


Currently  Available  from  Inland 

•  22"  GOSS  COLORLINER,  27  printing 
couples,  double  3:2  160-page  folder, 
nine  45”  RTF’s  - 1990  vintage. 

•  5-unit  HARRIS  1660  with  double  2:1 
folder,  five  MEG’s. 

•  6-unit  GOSS  URBANITE  with  U- 
1032  folder,  two  125  HP  drives. 

•  GOSS  SSC,  SC,  &  C  units  (stacked  or 
2-4  highs),  folders,  upper  formers. 

•  5-unit  Harris  VISA  press  with  JF7  & 
30  HP  drive. 

•  NEWS  KING  units,  folders,  drives  & 
roll  stands. 

Inland  Newspaper  Machinery  Corp. 

P.O.  Box  15999,  Lenexa,  Kansas  USA  66285 
Phone;  (913)492-9050 
Fax;  (913)492-6217 
www.inlandnews 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)257-3045 

www.msicylinders.com 


WANTED  TO  BUY 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics,  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


.^8  YE.\RS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 

www.metro-news.com 


BETTER 
Telenfiarketing 
Best  References 
The  Telesphere  Company 
(800)711-9823 
HHalat@aol.coni 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 
NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 
Programs  tailored  to  meet  your  needs 
Professional  representation 
that  you  demand 

COMPARE!  Test  Programs  Available 
E-mail:  Hdlinel@aol.com 
for  a  list  of  references 
Dennis  McQuillan 
(800)260-9823 


CIRCULA'nON  SERVICES 

CIRCULATION  SERVICES 

Professional  Telemarketing  &  Database 
Services 

THE  PREPAID  SUBSCRIPTION  SALES 
LEADER 

•  35%  Prepaid  Subscription  Sales 
GUARANTEED 

•  Digital  Audio  Recording  of  ALL  Sale 
Transactions 

•  Nonpay  Stops  Converted  to  PIA 
Restarts 

•  New  Mover  Campaigns  From  $9.00 
Per  Orders  Including  Lists 

•  Telemarketing  Lists  &  Database  Services 

•  Inbound  Direct  Mail  Response/ 
Customer  Service 

Visit  Our  Website: 
www.circulationservices.com 
Or  Call  Andy  Orr  at  970-493-0470 
ext.  109 

for  a  confidential  consulation 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100 
Fax  (732)  738-5115 
E-mail  JanMont@Earthlink.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversations/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 

www.thepisagroup.com 


PRO  STARTS 

PROFESSIONAL  TELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTAIiTS.COM 


SEEKING  PUBLISHER  for  new,  unique 
entertainment/leisure  weekly.  Excellent 
as  circulation  booster/self-standing  mag¬ 
azine.  Easy  to  adapt  for  syndication. 
Infinite  possibilities  for  those  ready  for 
innovation.  For  our  minority  share  we 
provide  our  idea  that  works,  consulting 
experience,  sales/marketing  input.  Oniy 
serious  enquiries  considered.  Write  to; 

ENTMAG 

P.O.  Box  514,  Prospect,  KY  40059 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds, 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  www.fakebrain5.com 


“One  of  the  hardest  things  in  life  is  having 
words  in  your  an  that  you  can’t  utter." 

-James  Earl  Jones,  aaor,  1993 
JANUARY  32,  2001 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder 
ways?  Dirty  handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 

PRESSROOM  CLEANERS 

CALL  TOLL  FREE  (800)  657-2 1 1 0 


-HELP  WANTED- 


ACCOUNTING 


CONTROLLER 

The  New  Orleans  Times-Picayune,  the 
city’s  daily  newspaper,  is  seeking  a  con¬ 
troller  to  take  an  active  roll  in  managing 
the  Accounting  Department  to  ensure 
the  integrity  of  financial  information  and 
to  oversee  financial  and  statistical  report¬ 
ing;  payroll  processing  and  payroll  taxes; 
a/r;  a/p;  and  inventory  control. 

The  successful  candidate  will  perform  in- 
depth  financial  analyses  on  a  monthly 
basis  and  special  projects  as  requested 
by  senior  management.  Develop  and 
maintain  internal  control  procedures. 
Coordinate  accounting  issues  internally 
with  other  departments  and  with  outside 
auditors. 

Must  have  at  least  ten  years  of  account¬ 
ing  experience,  and  several  years  as  a  con¬ 
troller  in  a  medium  sized  company. 
Newspaper  or  other  publishing  experi¬ 
ence  is  helpful  but  not  required. 
Excellent  administrative  and  communi¬ 
cation  skills  are  required.  Strong  com¬ 
puter  and  analytical  skills  are  essential, 
as  well  as  proficiency  with  spreadsheet 
and  automated  accounting  packages. 

Our  industry-leading  benefits  package 
includes  a  choice  of  health  plans,  dental 
and  eyewear  plans,  a  disability  package, 
vacation,  a  100%  company-funded 
defined  retirement  benefit  plan  plus  a 
matching  401(k)  plan. 

E-mail,  fax  or  send  resume  and  earnings 
history  to  our  accountants: 

sdaniels@pscherer.com 
Fax  (212)  588-2470 
PAUL  SCHERER  &  COMPANY  LLP 
335  Madison  Avenue 
New  York,  NY  10017 
Attention;  S.  Daniels 


ADMINISTRATIVE 


GENERAL  MANAGER 
Auburn,  California.  For  further  informa¬ 
tion  regarding  this  position,  please  visit 
our  Web  sites  at; 

www.BrehmCommunications.com  or 
www.Aubum.Joumal.com 


PUBLISHER  NEEDED  for  mid-west  prof¬ 
itable  weekly  newspaper,  3,000  com¬ 
munity.  For  sale  or  lease.  Ideal  for  man 
and  wife. 

Apply  ASAP: 

RO.  Box  01417,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


-HELP  WANTED- 


ADMINISTRATIVE 


NEWSPAPERS  IN  EDUCATION 
COORDINATOR 

Statewide  Newspaper  in  Education 
Coordinator.  The  New  York  Newspaper 
Publishers  Association,  located  in 
Albany,  NY,  is  seeking  a  self-motivated 
and  highly  organized  team-player  to 
coordinate  its  statewide  NIE  effort. 

The  successful  candidate  will  have  edu¬ 
cation  and/or  marketing  experience,  com¬ 
puter  skills  including  database  manage¬ 
ment  and  presentation  development. 
Some  overnight  travel  and  the  ability  to 
successfully  manage  multiple  concurrent 
projects  will  be  required. 

Responsibilities  will  include  planning  an 
annual  conference,  serving  as  liaison  to 
state  agencies  and  professional  teaching 
organizations,  providing  logistical  sup¬ 
port  for  member  newspapers’  NIE  pro¬ 
grams,  seeking  corporate  contributions, 
developing  curriculum  guides,  publishing 
a  newsletter,  maintaining  a  listserve  and 
website,  developing  outreach  to  teachers 
throughout  the  state,  and  other  duties  as 
needed. 

Salary  to  mid-40K  with  excellent  bene¬ 
fits.  Resume  with  three  references  to: 
Human  Resources 
NYNPA 

120  Washington  Avenue 
Albany,  NY  12210 


PUBLISHER 

PUBLISHER-We  are  seeking  a  dynamic, 
experienced  individual  to  lead  a  talented 
group  of  people  at  The  Daily  Gate  City,  a 
five-day  5500-paid  newspaper  in 
Keokuk,  Iowa. 

This  position  is  also  responsible  for 
overseeing  a  17,000  TMC  shopper.  The 
Free  Press,  and  a  4200-paid  weekly  in 
Carthage,  Illinois,  the  Hancock  County 
Journal-Pilot.  This  is  not  an  office  job, 
but  it  is  a  unique  opportunity  for  some-one 
with  a  strong  advertising/marketing 
background  and  superb  people  skills. 

If  you  enjoy  community  interaction  and 
would  like  to  work  and  live  in  a  historic 
town  on  the  Mississippi  River,  contact 
us.  The  Gate  City  is  part  of  a  unique 
cluster  of  publications  in  the  market. 
The  Tri-State  area  is  bordered  on  the 
south  and  west  by  Missouri  and  on  the 
east  by  Illinois. 

We  offer  a  competitive  salary  and  bonus 
program,  and  benefits  package.  Join  the 
Brehm  Communications  family  of  com¬ 
munity  newspapers  today.  Mail  your 
resume  and  salary  history  to; 

General  Manager 
Brehm  Communications 
RO.  Box  28429,  San  Diego,  CA  92198 
or  E-mail  to:  BCIHR@BrehmMail.com 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


C2  EDITOR  Jc  PUBLISHER  CLASSIFIEDS 


www.editorandpublisher.com 


Phone:1-888-825-9149  -  CmSSIFJED  IDVEIITISIHe  •  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADMINISTRATIVE 


PUBLISHER 

Group  owned  Zone  4  weekly  in  a  grow¬ 
ing,  small  town  market  Is  looking  for  a 
leader.  You  must  be  able  to  sell  ads, 
lead  a  sales  staff  of  2,  understand  the 
importance  of  a  good  news  product  and 
be  an  inspiration  for  a  small  staff. 

This  is  a  turn  around  challenge  in  a  com¬ 
petitive  market.  Paper  has  slipped  in 
recent  years. 

Great  area  to  live.  We  offer  salary  and 
bonus,  fully  paid  family  insurance, 
401(k),  generous  auto  allowance  and 
more.  Send  resume  to: 

Box  01418,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVERTISING 


ONE  COMPANY.  ONE  DIRECTION 
ENDLESS  OPPORTUNITIES 
Cox  Target  Media  is  a  subsidiary  of  Cox 
Enterprises,  Inc.,  one  of  America’s  lead¬ 
ing  media  companies  comprising  hun¬ 
dreds  of  television,  cable,  radio,  news¬ 
paper  and  Internet  companies.  Cox 
Target  Media  provides  unique  one-stop 
media  solutions  and  services  for 
national,  local  and  regional  advertisers. 
Our  product  solutions  incorporate  direct 
mail,  Internet,  product  sampling,  radio 
and  broadcast  television.  We  offer  sales 
professionals  the  opportunity  to  sell 
tailored  multi-media  solutions  and  ser¬ 
vices  for  a  dynamic,  customer-focused 
company. 

CURRENT  OPPORTUNITIES  FOR: 

•  Account  Executives 

•  Sales  Managers 

•  National  Account  Executives 

BENEFITS 

•  Flexible  Hours 

•  Competitive  Salary  plus  Commission 
and  Bonus 

•  Paid  Training 

•  Medical,  Dental,  401(k)  and  Tuition 
Reimbursement 

OPPORTUNITIES  AVAILABLE  IN: 

•  Boston,  MA 

•  Houston,  TX 

•  Los  Angeles,  CA 

•  Minneapolis,  MN 

•  Tampa  Bay,  FL 

At  Cox  Target  Media  we  are  proud  to 
provide  our  sales  professionals  with 
matchless  opportunities  that  continues 
to  exceed  our  customer's  expectations 
through  measurable  results. 

For  confidential  consideration  please  fax 
or  E-mail  your  resume  Indicating  Job 
Code  1601: 

(727)  399-3085 
humanresources4@coxtarget.com 
EOE  Dnig-Free  Workplace 


CLASSIFIED  TELEPHONE  SALES 
1-3  years  sales  management  experience. 
Very  competitive  market  environment  in 
major  Metro  area.  Benefits  package,  com¬ 
pensation  to  $75K-i-.  Please  call  Val  at: 

(800)  326-6623,  Ext.  3120 
Fax  resume  to  (202)  636-3  111 
Or  E-mail:  kurapka@msn.com 
www.editorandpublisher.com 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Growing  New  York  surban  publisher 
seeks  an  experienced  manager  with  lots 
of  energy  and  a  winning  track  record  to 
help  lead  our  sales  team.  You  must  be  a 
strong  motivator  and  creative  promoter 
who  can  hire,  train,  &  sell  major 
accounts  in  a  competitive  marketplace. 
Send  resume  and  salary  history  to: 

Rhonda  Glickman 
Richner  Communications 
379  Central  Avenue 
Lawrence,  NY  11559 
Fax  (516)  569-4942  or 
Rhonda@liherald.com 


ACCOUNT  MANAGER 
The  International  Jerusalem  Post  is  look¬ 
ing  for  an  Account  Manager  for  Advertis¬ 
ing  Sales  for  its  multi-venue  operation. 
Full-time,  salary  plus  commission  posi¬ 
tion  in  our  New  York  office. 

Experience  in  advertising  sales  a  plus. 
Understanding  of  the  marketplace  a 
definite  plus. 

Immediate  start. 

An  exciting  opportunity  for  the  right  indi¬ 
vidual.  Call  or  E-mail: 

(212)226-1297  hiams@jpost.co.il 


ADVERTISING  DIRECTOR 
Come  to  Colorado  and  build  your  career 
with  a  company  you'll  love.  Imagine 
working  every  day  with  a  team  of 
motivated,  bright,  positive  people.  Now 
imagine  doing  this  within  an  hour  of 
Denver  and  30  minutes  of  the  Rocky 
Mountains. 

If  you've  at  least  5  years  of  success  an 
an  advertising  director,  we  may  want  to 
talk  with  you.  See  why  most  of  our 
department  heads  have  come  from 
larger  papers  and  larger  comptanies  and 
simply  refuse  to  leave  us. 

Our  25,000  circulation  daily  is  the  flag¬ 
ship  of  a  privately  held,  growing  com¬ 
pany,  the  state  general  excellence  win¬ 
ner  and  the  1999  NNA  “Best  of  (all  50) 
States"  winner. 

Please  send  your  resume,  earnings  his¬ 
tory  and  references  to: 

Ad  Director 

c/o  The  Greeley  Tribune 
501  8th  Ave,  Greeley,  CO  80631 
or  E-mail  to:  elsberry@greeleytrib.com 


SALES  MANAGER /ENTREPRENEUR 
Incredible  adventure  for  entrepreneurs 
and  sales  sharks  looking  for  fantastic 
career  opportunity.  Bigfoot  Media,  pub¬ 
lisher  of  the  Berkeley  Daily  Planet  &  San 
Mateo  Daily  Journal,  is  looking  for  high- 
energy  Sales  Managers  to  build  and  lead 
teams  at  small,  start-up  (^lifomia  daily 
newspapers.  Absolutely  must  love  sales 
and  entrepreneurship!  Competitive  com¬ 
pensation  -E  stock  options  for  aggressive 
leaders  (we  are  venture  capital-backed). 
Not  for  the  faint-hearted:  strong,  entre¬ 
preneurial  work  ethic  required!  E-mail 
cover  letter,  resume,  salary  history: 
hr@berkeleydailyplanet.net 
or  Fax:  (510)841-5695 


ADVER'nSING 


COME  LIVE  IN  SUNNY  FLORIDA! 

The  Florida  Times-Union,  in  sunny 
Jacksonville,  Florida  along  the  majestic 
St.  Johns  river  and  warm  beaches,  is 
searching  for  a  dynamic  Classified 
Automotive  Manager.  This  manager  will 
work  with  a  tremendously,  successful  out¬ 
side  sales  team  in  the  continued  building 
of  this  category  of  business.  He/she  will 
visit  new  and  used  automobile  dealers 
with  and  without  this  staff  to  insure 
market  share  and  category  needs.  The 
right  individual  must  have  excellent 
communication,  customer  service  and 
coaching  skills  to  compliment  advertis¬ 
ing  sales  experience.  The  successful 
candidate  will  analyze  automobile 
dealers'  business,  marketing  expen¬ 
ditures  and  profiles  to  determine  needs. 
The  ideal  candidate  will  possess  a  col¬ 
lege  degree  or  equivalent  experience  in 
advertising  or  marketing.  Must  be  a 
team  player  with  proven  ability  to 
develop,  train  and  motivate  sales  group. 
Previous  supervisory  and  newspaper 
experience  is  preferred  along  with  a  valid 
driver’s  license  and  current  automobile 
insurance.  Ever  thought  about  moving  to 
Florida?  Here's  your  chance.  If 
interested,  please  send  cover  letter  and 
resume  with  salary  requirements  to: 

The  Florida  Times-Union 
Attn:  Employment  Manager 
RO.  Box  1949,  Jacksonville,  FL  32231 
Fax:  (904)  359-4695 
Or  E-mail:  spulmano@jax-tu.com 
We  are  a  DRUG-FREE  WORKPLACE 
EOE 

LOCAL  SALES  MANAGER 
We're  looking  for  an  experienced  Local 
Sales  Manager  who  wants  to  relocate  to 
one  of  the  South's  most  beautiful  and  his¬ 
toric  cities.  Charleston  is  booming,  and 
the  market  is  ripe  for  continued  local  ad 
growth.  Enjoy  customer  contact,  staff 
training,  and  working  in  a  progressive 
environment?  You  need  to  take  a  look  at 
The  Post  and  Courier.  Send  your  cover 
letter  and  resume  to  Joel  Cardwell,  Dis¬ 
play  Advertising  Manager,  The  Post  And 
Courier,  134  Ctolumbus  Street, 
Charleston,  SC  29403. 

Fax:  (843)937-5463 
E-mail:  jcardwell@postandcourier.com 
EOE 


ART/GRAPHICS 


GRAPHIC  ARTIST/ILLUSTRATOR 
The  Staten  Island  Advance  is  looking  for 
an  experienced  graphic  artist  with  strong 
illustration  skills  to  fill  a  position  on  our 
presentation  team. 

We're  looking  for  a  visual  artist  who  can 
add  color  and  character  to  our  section 
fronts  with  illustrations  and  infographics. 
Responsibilities  would  include,  but  not 
be  limited  to,  daily  graphics  reporting 
and  concept  development  with  editors 
from  all  sections  of  the  newspaper.  The 
ideal  candidate  will  have  Macintosh 
experience  in  QuarkXPress,  Photoshop, 
Illustrator  and  Freehand.  Page  design 
skills  are  a  plus.  Our  newspaper  is  fully 
paginated  on  the  Harris  Newsmaker 
system,  and  our  designers  and  artists 
work  on  both  Macs  and  PCs. 

The  Advance  offers  a  competitive  salary 
and  benefits  program;  EOE. 

Send  resume  and  portfolio  to: 

Claire  Regan 

Content  and  Design  Editor 
Staten  Island  Advance 
950  Fingerboard  Road 
Staten  Island,  NY  10305 


CIRCULATION 


CIRCUUTION  DIRECTOR 
Manage  all  circulation  functions  of 
14,000  average  circulation  in  Bar¬ 
tlesville,  Oklahoma.  Requires  strong 
communication  and  people  skills  and 
experience  hiring,  training,  supervising, 
budgeting,  and  strategy  planning  to 
increase  starts. 

Excellent  benefits  package  includes 
401(k)  and  dental/vision/health  with  a 
prescription  card.  Location  offers  ex¬ 
cellent  school  system  with  a  small  town 
atmosphere  near  a  large  metropolitan 
area,  ^lary  in  the  mid-thirties. 

Send  resume  with  salary  requirements  to: 
Ed  Parker 

C/O  The  Morning  News 
RO.  Box  7 

Springdale,  AR  72765 

Fax:  (501)872-5006 
E-mail:jeaton@nwaonline.net 
EOE-Drug  Screen  Required 
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-HELP  WANTED- 


CIRCULATION 


HOME  DELIVERY  MANAGER 
Alaska  Beckons.  The  Anchorage  Daily 
News,  Alaska’s  largest  newspaper, 
72K(d),  85K(s)  seeks  a  home  delivery 
manager.  If  a  challenge  excites  you  and 
you  possess  the  following  qualifications, 
please  contact  us; 

•  5  years  circulation  management  experience 

•  Demonstrable  knowledge  of  ABC 

•  Professional  level  verbal/written  skills 

•  Proven  track  record  of  motivating 
employees  to  excellent  performance 

•  Customer  service  philosophy  that  has 
translated  to  minimum  CPI 

Anchorage  is  a  neighborly,  family- 
oriented  city  with  a  western  feel.  There 
are  many  cultural  opportunities  for  our 
diverse  population  while  year-round  out¬ 
door  activities  abound  in  close  quarters 
with  nature. 

The  Anchorage  Daily  News  offers  outstan¬ 
ding  training  and  development  op¬ 
portunities,  a  competitive  salary  and 
great  benefits.  Please  contact: 

Jim  Fetsch-Circulation  Director 
c/o  Anchorage  Daily  News 
1001  North  way  Drive 
Anchorage,  AK  99508 
(907)  257-4209 
Or  E-mail  at:  jfetsch@adn.com 


CIRCUUTION  MANAGER 
The  Cape  Cod  Times,  50,329  daily; 
60,873  Sunday.  Our  market  area  covers 
the  peninsula  of  Cape  Cod,  Martha's 
Vineyard  and  Nantucket  Islands.  Come 
live  and  work  year-round  in  a  resort  area. 
The  Cape  Cod  Times  has  an  immediate 
opening  for  a  Member  Services  Manager 
(Circulation  Manager).  This  important 
number  two  position  reports  directly  to 
the  Member  Services  (Jirector.  We  are 
looking  for  an  energetic,  very  positive, 
experienced  circulator. 

Successful  candidate  must  have  deep 
and  extensive  experience  in  all  facts  of  a 
daily  newspaper  circulation  operation-  to 
include  a  minimum  of  two  years  as  a 
primary  manager  of  a  daily  newspaper 
and  an  additional  five  years  as  circula¬ 
tion  staff  member  in  various  capacities. 
College  degree  required,  along  with  sales 
and  marketing  experience. 

This  full-time  benefited  position  offers  a 
competitive  salary  and  commission  plan, 
401(k),  medical, dental, life  insurance 
and  more. 

For  consideration,  please  send  a  cover 
letter,  resume  and  salary  history  via 
email  or  US  mail: 

David  Johnson 
Member  Services  Director 
Cape  Cod  Times 

319  Main  Street,  Hyannis,  MA  02601 
E-mail:djohnson@ca  pecodonline.com 
Phone:  (508)  862-1225 
Fax:(508)771-4215 


CIRCULATION 


HOME  DELIVERY  MANAGER 
Seeking  Home  Delivery  Manager  to 
supervise  and  lead  a  group  of  Distribu¬ 
tion  Center  Managers,  manage  on-time 
delivery,  increase  circulation  by  achiev¬ 
ing  service  goals  and  insuring  proper 
management  of  independent  contractors, 
plus  other  duties  designed  to  make  our 
circulation  soar! 

Requires  excellent  communication,  or¬ 
ganizational,  and  people  skills,  and  a 
minimum  of  five  years  in  the  newspaper 
industry.  Basic  computer  skills  a  plus. 
Must  relocate  to  Northwest  Arkansas. 

We  are  a  36,000  circulation  daily  in  the 
fast-growing  northwest  corner  of  Ark¬ 
ansas.  Our  area  offers  beautiful  hills  and 
lakes  for  recreation  along  with  new 
highways  and  a  new  regional  airport. 

We  offer  excellent  pay  in  the  mid  40’s 
and  a  full  benefits  package. 

Send  resume  with  a  cover  letter  tO: 

Human  Resources 
The  Morning  News 
2560  No.  Lowell  Road 
RO.  Box  7 

Springdale,  AR  72765 
E-mail:jeaton@nwaonline.net 
Fax:  (501)872-5006 
Drug  Screen  Required 
EOE 


CIRCULATION  CENTER  MANAGER 
The  Oakland  Press,  voted  newspaper  of 
the  year  by  the  Michigan  Press  Associa¬ 
tion,  is  in  the  process  of  enhancing  the 
circulation  team.  We  are  seeking  experi¬ 
enced  managers  with  a  strong  back¬ 
ground  in  achieving  excellent  customer 
service  and  have  the  ability  to  manage, 
motivate,  and  direct  a  work  force  to 
serve  our  customers  and  increase  circula¬ 
tion.  The  Oakland  Press  is  an  outstand¬ 
ing  newspaper,  in  a  great  market,  and 
has  a  competitive  salary,  monthly 
bonuses,  and  benefit  package.  If  you  are 
ready  to  be  part  of  this  team,  send  or  fax 
your  resume  to  the  attention  of: 

Sandra  Groves,  Human  Resources 
The  Oakland  Press 

RO.  Box  436009,  Pontiac,  Ml  48343 
Or  Fax:  (248)  332-0830 


CIRCULATION  MANAGER 
Circulation  manager  for  successful  small 
(9,000)  5  day  daily  on  the  Oregon 
Coast.  Family  owned,  award  winning, 
growing  with  quality  people  who  enjoy 
the  good  life  in  the  great  Northwest.  If 
you’re  one  of  those  people,  ready  to  han¬ 
dle  the  challenges  of  continued  growth 
and  a  busy  mailroom,  send  your  resume 
today  to: 

The  Daily  Astorian 
Attn:  D.  Schendel,  Personnel 
RO.  Box  210  Astoria,  Oregon  97103 


CIRCULA’nON 


CIRCULATION  DIRECTOR 
National  Speed  Sport  News  is  a  weekly 
tabloid  that  covers  all  types  of  auto  rac¬ 
ing  from  NASCAR  to  dragsters,  from  dirt 
tracks  to  the  Brickyard  and  Grand  Prix 
courses.  Speed  Sport  News  has  a  proud 
67-year  history  and  is  considered  the 
most  authoritative  and  respected 
motorsports  newspaper. 

We  are  seeking  candidates  with  the 
ability  to  lead  our  circulation-growth 
effort  through  direct  mail,  single-copy 
sales  at  tracks  and  retail  outlets,  promo¬ 
tional  campaigns  and  aggressive  reten¬ 
tion  initiatives.  Because  of  our  broad 
national  distribution,  our  circulation 
challenges  are  more  simillar  to  maga¬ 
zines’  than  newspapers’. 

The  circulation  director  will  have  suc¬ 
cessful  experience  in  sales  marketing 
(preferably  but  not  necessarily  in  print 
publications),  high  energy,  a  team-player 
orientation,  creativity  and  initiative. 
Knowledge  and  Interest  in  motorsports 
also  is  preferred  but  not  required. 

The  job  is  based  in  Charlotte  but  will 
require  some  travel,  including  weekends. 
Salary  and  benefits  are  competitive,  with 
incentives  for  circulation  growth. 

Please  send  your  resume  and  supporting 
material  to: 

Publisher 

National  Speed  Sport  News 
RO.  Box  1210 
Harrisburg,  NC  28075 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Odgen  Newspapers  has  openings  at 
a  few  of  our  36  daily  newspapers.  We 
have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and 
more.  Check  out  our  Career  Opportunity 
page  at:  www.ogdennews.com 
CIRCULATION 

The  Parkersburg  (West  Virginia)  News/ 
Sentinel,  a  22,000  morning,  7,000  after¬ 
noon  and  36,000  Sunday,  is  accepting 
resumes  for  Circulation  Director.  We  are 
looking  for  a  strong  leader  that  is  very 
organized  and  will  motivate  their 
employees  by  example.  As  circulation 
growth  will  be  the  number  one  priority 
for  this  position,  we  need  someone  with 
an  excellent  marketing  background.  We 
are  part  of  the  Ogden  Newspaper  group 
and  offer  excellent  salary,  benefits  and 
growth  potential  within  our  36  daily 
newspapers.  Please  send  your  resume 
and  salary  history  to: 

Mike  Christman,  Publisher 
Parkersburg  News/Sentinel 
RO.  Box  1787 
Parkersburg,  WV  26102 
E-mail  at: 

mchristman@newsandsentinel.com 


CIRCULATION  MANAGER  for  18  paper 
weekly  group  in  Philadelphia,  PA  and 
South  Jersey  area.  Familiarity  with 
USPS  Periodicals  Postage  requirements. 
Good  opportunity  for  daily  district  man¬ 
ager  or  weekly  moveup.  Resumes  to: 

General  Manager 
Intercounty  Newspaper  Group 
RO.  Box  290,  Blackwood,  NJ  08012 


CIRCULA'nON 


CIRCULATION  DIRECTOR 
The  Ukiah  Daily  Journal  has  an 
immediate  opening  for  a  Circulation 
Director.  This  is  the  job  for  anyone  look¬ 
ing  to  get  their  career  to  take  off.  We  are 
part  of  the  California  Newspaper  Part¬ 
nership  and  have  sister  papers  in  every 
direction. 

The  career  possibilities  for  an  ambitious 
manager  are  endless.  This  key  man¬ 
agement  position  will  report  to  the  Pub¬ 
lisher  and  oversee  the  Circulation 
Department  for  our  afternoon  newspaper 
(circulation  8,500)  and  our  TMC  prod¬ 
uct.  The  paper  is  six  days  per  week.  The 
paper  is  located  just  north  of  Santa 
Rosa.  The  communities,  in  beautiful 
Northern  Calironia,  are  great  for  families. 
This  is  a  fun  area  to  live. 

Areas  of  responsibility  will  include  home 
delivery,  single  copy,  customer  service, 
and  transportation.  The  ideal  candidate 
must  have  demonstrated  leadership 
experience;  superb  communication  and 
relationship  skills.  Please  forward 
resume,  cover  letter,  and  salary  require¬ 
ments  to: 

Kevin  McConnell,  Publisher 
The  Ukiah  Daily  Journal 
590  S.  School  St.  Ukiah,  CA.  95482 
Or  call:  (707)  468-3500 
E-mail:  udjpublisher@pacific.net 


LDITORIAL 


AEROSPACE  BUSINESS  REPORTER 
Enterprising  reporter  sought  to  cover  the 
global  aerospace  business  for  Aerospace 
Daily,  the  premier  print/digital  media 
news  service  for  the  industry  published 
by  the  Aviation  Week  Group  of  McGraw- 
Hill.  Ideal  candidate  has  at  least  three 
years  of  business  reporting  experience, 
strong  writing  and  reporting  skills, 
knowledge  of  business  and  finance,  and 
experience  covering  aerospace.  Some 
travel.  Superior  salary,  benefits  and 
advancement  opportunities  with  a  grow¬ 
ing,  worldwide  multimedia  communica¬ 
tions  company.  EOE,  M/F/D/V.  When 
responding  to  ads,  please  mention  that 
you  saw  it  on  the  E&P  Classified  Web 
Site.  E-mail,  fax  or  send  resume  and 
cover  letter  to: 

lee_ewing@aviationnow.com 
Fax  (202)  383-2438 
The  McGraw-Hill  Companies 
Attn:  Lee  Ewing,  Editor-in-Chief 
Aerospace  Daily 
1200  G  Street  NW,  Suite  200 
Washington,  D(i  20005 
See  www.mcgraw-hill.com  and 
www.aviationnow.com 


BUSINESS  REPORTER 
The  Gazette  in  Colorado  Springs  is  look¬ 
ing  for  a  technology  reporter  to  join  its 
tech  team  covering  the  dynamic  tech 
industry  in  the  Springs.  We’re  looking  for 
a  hardworking,  motivated  business 
reporter  with  at  least  three  years  of  busi¬ 
ness  reporting  experience.  Send  resume 
and  clips  to: 

Joan  Zales 
Business  Editor 
RO.  Box  1779 

Colorado  Springs,  CO  80901 


Ws  a  Classified  Secret! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder 
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EDITORIAL 


AM  E/METRO 

The  Syracuse  Newspapers  is  looking  for 
an  assistant  managing  editor  to  run  our 
metro  operation.  The  ideal  candidate 
must  be  an  experienced  newsroom 
leader  at  a  daily  newspaper  -  someone 
who  is  comfortable  both  as  a  coach  for 
veteran  editors  and  reporters  and  as  a 
teacher  for  our  rising  stars.  You  must  be 
able  to  direct  and  inspire  coverage  of  our 
city  and  suburbs  and  lead  a  staff  of  more 
than  50  journalists.  Yes,  we're  asking  for 
a  lot;  our  readers  expect  a  lot.  We  are  a 
142,000  combined  daily  and  193,000 
Sunday  newspaper,  and  growing.  The 
Syracuse  Newspapers  offers  competitive 
salaries,  full  employer-paid  benefits, 
401(k),  pension,  a  company  loan  pro¬ 
gram  and  more.  Send  your  resume,  tear 
sheets  and  a  cover  letter  to: 

Teresa  Starr,  Recruiting  Editor 
The  Syracuse  Newspapers 
RO.  Box  4915,  Syracuse,  NY  13221 
tfugit@syracuse.com 


ASSOCIATE  EDITOR 

Renton  Media,  Inc,  one  of  the  world's 
fastest  growing  media  companies,  has 
an  immediate  opening  for  an  Associate 
Editor  for  our  IndustryWeek  publication. 
IndustryWeek  is  located  in  Cleveland, 
but  this  position  is  based  in  the  San 
Francisco  Bay  area.  You  will  compre¬ 
hensively  cover  and  report  on  IT  and 
eBusiness  topics  for  a  manufacturing 
executive  magazine,  write  feature  articles 
and  attend  conferences  and  seminars. 
Requirements:  B.A./B.S.  in  Journalism, 
English  or  Business;  a  minimum  of  2 
years  experience  as  a  full-time  business/ 
management  journalist  with  emphasis  on 
Information  Technologies  and  eBusiness; 
an  ability  to  communicate  with  an  execu¬ 
tive  level  audience  and  the  ability  to 
travel  required.  Check  us  out  on  the  web: 
www.penton.com 
www.lndustryWeek.com 
Qualified  candidates  please  send  resume, 
cover  letter  with  salary  history  and  writ¬ 
ing  samples  to: 

Renton  Media,  Inc. 

Attn:  Rich  Nodar  -  HR 
1300  E.  9th  Street 
Cleveland,  OH  44114 
Fax:  (216)  696-1309 
Email:  pimhr@penton.com 
EOE 


AWARD  WINNING  SMALL  daily  in 
northeastern  Maryland  has  openings  for 
an  assistant  features  editor  and  entry 
level  general  assignment  reporter.  We 
emphasize  training  for  career-oriented 
journalists.  The  area  offers  rural  setting 
with  lots  of  boating  recreation  yet  is  just 
a  short  drive  to  Washington,  D.C.  Balti¬ 
more  and  Rhiladelphia.  For  the  assistant 
features  editor  position,  we're  looking  for 
someone  who  enjoys  writing  and  editing 
features,  but  also  has  some  design  skills 
and  is  good  with  writing  snappy 
headlines.  QuarkXPress  helpful  but  not 
essential.  Schedule  is  Monday  thru  Fri¬ 
day,  day  shift,  for  5-day  AM.  Send 
resume  to: 

Terence  Reddicord,  Editor 
The  Cecil  Whig 

601  Bridge  Street,  Elkton  MD  21921 
No  phone  calls  please! 


EDITORIAL 


ASSOCIATE  EDITORIAL  RAGE  EDITOR 
We're  looking  for  a  deputy  editor  with  an 
interest  in  editorial  writing,  sharp  opi¬ 
nions  and  an  eye  to  the  future.  The  ideal 
candidate  will  be  a  solid  editor  with 
management  skills  and  a  fascination  for 
the  issues  of  the  day. 

Do  you  want  to  chase  ideas  instead  of 
fires?  Can  you  bring  designers  and 
writers  together  to  create  pages  with 
verve?  Newsroom  experience  required; 
previous  editorial  writing  is  not 
necessary,  but  helpful.  Avid  curiosity 
and  team-building  skills  crucial. 

Rlease  post  your  cover  letter  and  resume 
in  our  electronic  database  at: 
http://recruiterl.webhire.com/seatimes, 
and  send  paper  copies,  and  an  essay 
describing  what  the  editorial  pages  of 
The  Seattle  Times  should  be,  to: 

Newsroom  Hiring 
The  Seattle  Times 
RO.  Box  70 
Seattle,  WA  981 11 
Use  job  source  code:  01-480 
ASSOCED-News/RF 


CITY  EDITOR 

Prescott  Newspapers,  Inc.,  is  looking  for 
an  experienced  City  Editor.  The  right 
candidate  will  supervise  news  reporters, 
coordinate  the  day  to  day  activities  in 
the  newsroom  and  have  strong  layout 
and  design  experience.  PNI  offers  an 
excellent  benefit  package.  Send  resume 
and  letters  of  reference  to: 

Personnel  Director 
Prescott  Newspapers,  Inc. 

147  N.  Cortez  Street 
Prescott,  AZ  86301 
Fax:  (520)  777-8625 
EEOE 


COPY  EDITOR 

Editor  content  and  design  pages  for  an 
award-wining  daily  paper.  Bachelor's 
degree  or  equivalent  and  three  years  of 
experience  required.  Hours  3  p.m.  to 
midnight  and  some  week  ends. 

The  Telegraph  Herald,  Dubuque,  lA.is  a 
family,  employee-owned  company. 
Excellent  benefits,  www.wcinet.com 
Send  resumes  and  salary  history  by: 
E-mail:  bfarrey@wcinet.com 
(ASCII  text  only) 
or  Fax:  (319)319-588-5739 
Employment/Compensation  Manager 
Woodward  Communications,lnc. 

801  Bluff 

Dubuque,  lA  52001 

All  qualified  applicants  are  encouraged 
to  apply.  EOE//\A 


REPORTER 

ALASKAN  WEEKLY  seeks  experienced 
reporter  to  provide  news  and  photo  cov¬ 
erage  of  beautiful  fishing  community. 
Located  in  the  banana  belt  of  S.E. 
Alaska.  Reply  via  fax:  (907)  772-2460 
or  mail  with  five  clips,  introduction  letter 
and  resume  with  3  references  to: 

Ron  Loesch,  Publisher 
Petersburg  Pilot 
RO.  Box  930 
Petersburg,  AK  99833 
Phone:  (907)  772-9393 


EDITORIAL 


CITY  EDITORS 

The  News  &  Record,  a  100,000  daily  in 
Greensboro,  NC,  is  continuing  to 
interview  talented  candidates  for  three 
key  management  positions  in  our 
newsroom: 

Our  next  NIGHT  ASSISTANT  CITY 
EDITOR  will  have  a  minimum  of  5  years 
daily  news  reporting  or  copy  desk  expe¬ 
rience;  some  editing/supervisory  experi¬ 
ence  is  preferred.  This  newsroom  leader 
coordinates  breaking  news  coverage, 
while  working  with  our  reporters,  city 
desk  and  copy  desk  at  night. 

Our  next  ROCKINGHAM  BUREAU 
EDITOR  will  have  a  minimum  of  7  years 
daily  news  reporting  experience;  some 
editing/supervisory  experience  is  preerred. 
This  NEWSROOM  EDITOR  leads  a  staff 
of  eager  and  talented  reporters  and 
photographers  from  our  office  in  Eden,  NC. 

Our  next  EDUCATION  EDITOR  will  have 
a  minimum  of  10  years  daily  news 
reporting  and  editing  experience.  This 
newsroom  editor  leads  an  experienced 
and  talented  staff  covering  our  highest 
profile  beat  in  a  city  boasting  5  colleges 
and  universities. 

If  you  want  to  advance  your  career  at  a 
newspaper  that  takes  professional  devel¬ 
opment  and  award-winning  journalism 
seriously,  send  resume,  cover  letter  and 
work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 
The  Greensboro  News  &  Record 
200  E.  Market  Street 
Greensboro,  NC  27420 


EDITORIAL 


EDITORIAL 


EDITOR 

Lancaster  Farming,  the  Northeast's 
largest  farm  and  dairy  weekly  is 
searching  for  an  editor.  This  highly  visi¬ 
ble  position  requires  an  individual  with  a 
proven  track  record  in  Management,  Edit¬ 
ing  and  Reporting  skills.  A  creative 
approach  to  articles  along  with  an  eye 
for  photography  is  what  will  be 
necessary  in  reporting  news  from  a  six- 
state  area.  Experience  in  the  use  of 
Newsmaker  Pagination  (Harris  system), 
HTML  programs  and  TMS  (Phoenix)  are 
helpful. 

We  will  offer  the  successful  candidate  a 
competitive  starting  salary  and  benefit 
package  including; 

•  Medical/Dental/Vision/RxDrugInsurance 

•  Company-Paid  Retirement  Plan 

•  401(k)  Plan 

•  Paid  Vacation  and  Holidays 
Qualified  candidates  should  submit 
resume  and  clips  to: 

Lancaster  Farming  Inc. 

Attn:  Bill  Burgess 

1  E.  Main  Street,  Ephrata,  PA  17522 
Phone:  (717)  721-4417 
EOE 


REPORTER 

AGGRESSIVE  SE  daily  needs  a  reporter 
who  is  comfortable  with  hard  news,  but 
knows  how  to  work  human  angles,  too. 
Send  resume,  cover  letter,  clips  to: 

Steve  Bell 

Birmingham  Post-Herald 
RO.  Box  2553 
Birmingham,  AL  35203 


EDITORIAL 


Obsessive  Workaholic  Needed.  Now. 

Phoenix  New  Times  did  not  become  Arizona's 
dominant  newspaper  by  chance.  Its 
journalistic  excellence  was  built  story  by 
story,  with  reporting  that  has  earned  the 
paper  countless  national  awards.  New 
Times  writers  have  won  the  Arizona  Press 
Club’s  Journalist  of  the  Year  award  six 
years  running,  and  the  state's  highest  honor 
for  investigative  reporting  —  the  Don  Bolles 
Award  —  seven  of  the  past  nine  years. 

New  'Times,  the  nation's  largest  and  most-honored  publisher  of 
alternative  newsweeklies,  is  now  seeking  an  editor  to  continue  the 
tradition  at  its  flagship  paper.  Applicants  should  have  a  fine  touch 
with  copy,  experience  crafting  stories  in  magazine  style,  and 
reporting  chops  that  can  shr^  a  blowhard  in  30  seconds  or  less. 

The  job’s  demanding.  And  it’s  damn  sure  fun. 

Applicants  should  send  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

NewTimes 

THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


www.editorandpublisher.com 
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METRO  EDITOR 

Located  in  the  great  Northwest  with 
views  of  Mt.  St.  Helens  and  Mt.  Hood, 
The  Columbian  is  looking  for  a  tope  rate 
Metro  Editor. 

We  are  a  52,000  circulation  indepen¬ 
dent,  family-owned  daily  located  just 
across  the  river  from  Portland  in  Van¬ 
couver,  WA. 

We  need  a  passionate  leader  with 
excellent  communication  skills  who  will 
empower  and  engage  a  varied  staff  of 
reporters.  The  Metro  Editor  position 
requires  a  strong  background  in  news 
and  superior  management  ability.  A  min¬ 
imum  5  years  management  experience  is 
essential,  but  all  skills  and  experience 
will  be  taken  into  consideration. 

We  enjoy  working  hard,  giving  our  best 
and  having  fun.  We  offer  competitive 
pay  and  great  benefits,  including  22 
paid  days  off  annually  and  profit  sharing 
401(k). 

If  you  love  working  with  reporters  and 
would  like  to  do  so  at  an  award-winning 
newspaper  in  the  beautiful  NW,  consider 
a  career  at  the  Columbian. 

Send  letter,  resume  and  salary  history  to: 

The  Columbian 

Metro  Editor  Position-Job  #110 
Attn:  HR  Dept. 

RO.  Box  180 
Vancouver,  WA  98666 


Aggressive,  award-winning  Ohio  news¬ 
paper  seeks  general  assignment  reporter 
who  cares  about  community  journalism. 
Experience  preferred,  but  will  consider 
recent  college  grad.  Should  be  a  self¬ 
starter  with  a  healthy  competitive  streak. 
Must  appreciate  both  hard  news  and 
features.  Commitment  to  fairness  and 
accuracy  is  essential.  Great  facility,  great 
staff,  competitive  salary.  Newspaper 
(35,000  d,  45,000  S)  offers  continuous 
training  and  development,  growth 
opportunities  within  company  and  Free¬ 
dom  Communications.  Send  resume, 
cover  letter  and  writing  samples  to: 

Diane  Pacetti,  Managing  Editor 
The  Lima  News 

3515  Elida  Road,  Lima,  OH  45807 
Or  E-mail:  dpacetti@limanews.com 

EDITORIAL 


EDITORIAL 


EDITORIAL  POSITIONS 
The  Salt  Lake  City  Tribune  is  adding 
three  positions  within  the  next  two 
months  as  we  prepare  for  the  2002 
Winter  Olympics.  We  are  a  statewide 
newspaper  noted  for  serious  reporting, 
courage,  ethics  and  for  setting  Utah’s 
news  agenda. 

COPY  EDITOR:  You  will  need  solid  news 
judgement,  strong  copy  editing  and 
headline-writing  skills  and  an  ability  to 
paginate  (DTI  system)  attractive  inside 
pages.  Fun,  talented  colleagues  with  an 
esprit  de  corps.  Night  work. 

GENERAL  REPORTER:  Experience  with 
a  number  of  beat  assignments,  strong 
writing  skills,  able  to  work  under 
deadline  pressure,  a  keen  sense  of  the 
big  picture,  fairness  and  focus.  (Include 
area  of  expertise.) 

NEWS  EDITOR:  Mid-management  posi¬ 
tion,  normally  directs  work  of  six 
reporters  grouped  by  beats,  coordinates 
projects  and  inter-desk  activities,  comes 
up  with  creative  story  ideas.  Leadership 
skills  and  temperament  important. 
Compensation  based  on  talents  and 
experience,  but  competitive  at  all  levels 
with  strong  benefits  package.  Unbeata¬ 
ble  outdoor  amenities.  Metro  area  boasts 
of  sophisticated  arts,  entertainment,  pro¬ 
fessional  sports,  research  and  higher 
education  centers. 

We  have  a  growing  economy  with  great 
job  opportunities  for  spouses.  (We  have 
made  team  hires  in  the  past.) 

Submit  letter,  resume  and  material  rele¬ 
vant  to  the  position  to: 

Editor,  James  E.  Shelledy 
The  Salt  Lake  City  Tribune 
143  South  Main  Street 
Salt  Lake  City,  UT  841 11 
by  January  31, 2001 
Only  finalists  will  be  contacted 


PROJECT  REPORTER 
We  want  to  make  you  a  star!  The 
Privacy  Foundation  seeks  a  tough, 
ambitious  reporter  to  break  national 
news  on  Internet  tracking,  medical 
data  privacy  and  government  abuses. 
Competitive  salary  and  benefits;  or 
one-year  fellowship  for  right  fit.  See: 
www.privacyfoundation.org  for  sense 
of  mission.  Email  inquiries  only  to: 
sk@privacyfoundation.org 

EDITORIAL 


Publisher  of  special-interest  books,  magazines  and  videos  seeks  an 
Assistant  or  Associate  Editor  to  join  the  Fine  Homebuilding  staff.  The 
successful  candidate  will  possess  a  strong  aptitude  for  working  with 
the  written  language  and  several  years  of  experience  in  building  or 
remodeling  houses.  Photographic  skills  and  drawing  ability  desirable. 
Travel  required.  Must  be  willing  to  relocate  to  southwestern  CT.  We 
offer  a  competitive  salary,  excellent  benefits,  relocation  assistance 
and  a  pleasant  environment.  Please  send  resume  to  HR. 

The  Taunton  Press 

www.taunton.com  Fax:  203-426-3503 
63  S.  Main  St.  Box  5506 
Newtown,  CT  06470 
An  Equal  Opportunity  Employer 
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EDITOR 

Sound  Publishing,  Inc.  seeks  an  experi¬ 
enced  editor  for  one  of  its  newspapers 
located  in  the  beautiful  Puget  Sound 
area  of  the  Pacific  Northwest.  We’re 
seeking  a  person  who  has  a  passion  for 
community  news,  pagination  skills,  team 
leadership,  creativity,  the  ability  to  work 
within  a  budget  and  involvement  in  the 
community.  Send  resume  to: 

Editor/WNT 
Sound  Publishing,  Inc. 

7689  NE  Day  Road 
Bainbridge  Island,  WA  98110 
OrE-mailto:hr@soundpublishing.com 


The  Gloucester  County  Times  a  24,000 
daily  and  27,500  Sunday  Newspaper 
located  in  Southern  New  Jersey  is  seek¬ 
ing  a  strong  editor. 

Candidates  should  have  experience  in 
management  and  editing.  Must  be  able 
to  motivate  a  young  staff  and  teach  the 
art  of  reporting. 

All  qualified  candidates  should  send 
resume  and  salary  requirements  to: 

Frank  Gargano,  Gloucester  County  Times 
309  S.  Broad  Street,  Woodbury,  NJ  08096 
Or  E-mail:  fgargano@sjnewsco.com 


MUSIC  REPORTER/CRITIC 
The  Colorado  Springs  Gazette  seeks  a 
music  reporter/critic  with  a  minimum 
three  years’  daily  experience.  Applicants 
must  be  familiar  with  all  genres  of  popu¬ 
lar  music  and  possess  solid  news- 
reporting  skills.  We  want  a  writer  who 
can  spot  trends,  identify  up-and-coming 
local  and  national  acts,  and  write  with 
attitude  and  flair.  At  100,000  daily 
circulation,  position  includes  writing  a 
weekly  nightlife  column  and  some  gen¬ 
eral-assignment  entertainment  reporting. 
Send  resume  and  clips  (no  more  than 
two-three  clips  of  reviews)  to: 

Susan  Edmondson 
Entertainment  Editor 
The  Gazette 
RO.  Box  1779 

Colorado  Springs,  CO  80901 


FEATURES  EDITOR  & 

COPY  EDITOR/DESIGNER 
The  St.  Joseph  News-Press  (40,000 
daily)  based  40  miles  north  of  Kansas 
City,  MO.,  seeks  a  creative,  reader- 
focused  leader  for  a  staff  of  three 
features  reporters  and  two  editors. 

Primary  responsibilities  include  direction 
and  oversight  of  reporting,  editing  and 
design  for  a  vibrant  seven-day  features 
and  lifestyles  section,  including  a  weekly 
entertainment  guide. 

Also  seeking  a  news  copy  editor/designer 
with  excellent  language  skills  and  an 
interest  in  developing  advanced  design 
and  news-editing  skills.  Apply  to: 

Dennis  Ellsworth,  Executive  Editor 
St.  Joseph  News-Press 
RO.  Box  29 

St.  Joseph,  MO  64502-0029 
Phone:(816)271-8550 
An  Equal  Opportunity  Employer 


EDITORIAL 


GENERAL  ASSIGNMENT  REPORTER 
The  Northern  Virginia  Daily,  the  most 
honored  small  daily  newspaper  in  Vir¬ 
ginia,  has  an  opening  for  a  general 
assignment  reporter.  The  6-day-a-week, 
independently  owned  newspaper  covers 
the  beautiful  Shenandoah  Valley.  We 
offer  reporters  an  opportunity  to  work  in 
a  team  atmosphere  that  fosters  pro¬ 
fessional  growth.  Reporters  cover  all 
aspects  of  the  community,  including 
local  government,  police  and  courts,  and 
features. 

Resumes,  cover  letters  and  any  exam¬ 
ples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
Northern  Virginia  Daily 
RO.  Box  69,  Strasburg,  VA  22657 
Or  E-mail  to:  nvd@shentel.net 


HIGHER  EDUCATION  REPORTER 
The  Ann  Arbor  News  is  looking  for 
someone  who  wants  to  aggressively 
cover  the  university  of  Michigan  and 
higher  education,  we  offer  a  competitive 
salary  and  great  benefits  long  with  the 
opportunity  to  live  in  one  of  America’s 
most  dynamic  small  cities.  Ig  you  have 
education  experience  and  have  written 
great  enterprise  stories,  please  send  a 
resume  and  your  five  best  clippings 
To:  Tom  Krisher,  Metro  Editor 
The  Ann  Arbor  News 
340  East  Huron  Street  RO.  Box  1 147 
Ann  Arbor,  Ml  48106-1147 
The  Ann  Arbor  News  is  an  equal 
opportunity  employer 


MANAGING  EDITOR 

The  Kerriville  (TX)  Daily  Times,  located 
in  the  heart  of  the  beautiful  Texas  Hill 
Country  65  miles  northwest  of  San 
Antonio,  is  seeking  a  Managing  Editor. 
The  ME  will  lead  a  staff  of  11  on  this 
fully  paginated  10,000-circulation  daily. 
Challenges  on  the  horizon  include  con¬ 
verting  to  morning  publication  and  25- 
inch  web.  Salary  and  bonus  potential  to 
$45,000.  Insurance  and  401(k)  plans 
available.  Send  resume  and  samples  of 
current  work  to: 

Greg  Shrader,  Editor  and  Rublisher 
The  Kerrville  Daily  Times 
RO.  Box  291428 
Kerriville,  TX  78029-1428 


THE  PATRIOT-NEWS  of  Harrisburg,  PA, 
is  looking  for  a  designer  to  help  launch  a 
new  design  and  make  our  best  work 
stand  out  every  day.  This  person  will 
focus  mainly  on  news,  sports  and  busi¬ 
ness  sections,  working  closely  with  our 
page  designers  and  section  editors. 

The  ideal  candidate  has  experience  in 
newspaper  design  as  weli  as  strong  plan¬ 
ning  skills.  We  are  a  101,000- 
circulation  daily  (156,000  on  Sunday) 
in  the  capital  of  Pennsylvania,  a  growing 
and  diverse  community  along  the  Sus¬ 
quehanna  River  in  central  PA. 

Candidates  should  apply  to: 

Executive  News  Editor  Bob  Vucic 
The  Patriot-News 

RO.  Box  2265,  Harrisburg,  RA  17105 
For  more  information,  contact; 
bvucic@patriot-news.com 

www.editorandpublisher.com 


Phone:  1-888-825-9149 


CLASSIFIED  ADVEIIISINC 
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-HELP  WANTED- 


EDITORIAL 


COMPETITION  IN  PARADISE 
The  competitive  spirit  is  alive  in  Hawaii, 
where  The  Honolulu  Advertiser  is  start¬ 
ing  a  new  PM  edition.  We're  also  expand¬ 
ing  the  depth  and  impact  of  our  morning 
and  Sunday  papers,  which  have 
respective  circulations  of  107,000  and 
188,000,  the  largest  in  the  state. 

DEPUTY  NEWS  EDITOR:  The  number 
two  on  the  newsdesk,  responsible  for 
overseeing  the  desk  and  enforcing  high 
standards  for  editing  and  headline¬ 
writing. 

ASSISTANT  BUSINESS  EDITOR: 
Supervise  reporters  and  help  planning 
and  executing  our  expanding  daily  and 
Sunday  business  sections. 

ASSISTANT  METRO  EDITOR:  Lead  a 
team  of  reporters  covering  spot  news 
and  enterprise  beats. 

METRO  REPORTERS:  Experienced  gen¬ 
eral  assignment  reporters  who  can  turn 
stories  with  high  impact  as  well  as  beat 
reporters  who  can  tackle  complex  sub¬ 
jects.  At  least  three  years  on  a  metro 
daily  required. 

MILITARY  REPORTER:  To  cover  policy 
and  social  issues  affecting  Hawaiian's 
48,000  active-duty  military  and  their 
families.  Familiarity  with  military 
issues  preferred. 

BUSINESS  REPORTERS:  Experienced 
business  reporters  needed  to  cover 
twoimportant  beats,  labor/Hawaii  com¬ 
panies  and  real  estate  and  commercial 
development. 

COPY  EDITORS:  Journalists  who  are  com¬ 
fortable  working  with  reporters,  who  are 
sticklers  for  style  and  have  a  talent  for 
writing  engaging  headlines. 

This  is  a  unique  professional  challenge 
in  one  of  America's  most  beautiful  cities. 
We  offer  excellent  wages  and  benefits 
and  one  of  the  most  diverse  newsrooms 
in  the  business. 

Please  send  resume  and  work  samples  to: 

Executive  Editor,  Jim  Kelly 
605  Kapiolani  Blvd. 

Honolulu,  HI  96813 

No  e-mail  or  telephone  calls  please 


THE  ASIAN  WALL  STREET  JOURNAL,  a 
Dow  Jones  publication,  seeks  candidates 
for  the  following  position: 

NEWS  DESK  EDITOR 
An  experienced  news  desk  editor  is 
needed  to  join  the  select  team  of  desk 
editors  in  Hong  Kong  who  lay  out  the 
paper  every  day.  We're  seeking  an 
aggressive  journalist  who  knows  busi¬ 
ness  and  finance,  has  excellent  news 
judgment  and  who's  comfortable  juggl¬ 
ing  a  variety  of  tasks.  Responsibilities 
include  monitoring  the  wires  and  select¬ 
ing  stories  for  publication,  editing  news 
summaries  for  Page  One,  page  layout 
and  overseeing  production.  Knowledge 
of  pagination  is  preferred,  as  is  experi¬ 
ence  in  Asia.  Please  send  resumes  and 
clips  to  the  attention  of: 

Peter  Stein,  Managing  Editor 
The  Asian  Wall  Street  Journal 
G.RO.  Box  9825,  Hong  Kong 
Fax:  011(852)2834-5291 
Email;  peter.stein@awsj.com 

www.editorandpublisher.cam 


EDITORIAL 


METRO  EDITOR 

The  Sun  in  San  Bernardino,  CA,  a  fast- 
paced,  expanding  daily  in  a  highly  com¬ 
petitive  market,  needs  an  experienced 
pro  who  hates  being  beaten  on  a  story 
and  understands  the  challenges  of  put¬ 
ting  out  multiple  zoned  editions.  A  great 
opportunity  to  lead,  inspire  and  train  an 
eager,  young  staff. 

Samples,  resume  and  references  to: 

Joe  Happ,  Editor 
The  Sun 

399  North  D  Street 
San  Bernardino,  CA  92401 
No  phone  calls,  please 
The  Sun  is  a  drug-free  workplace  and  an 
equal  opportunity  employer 


MING  PAO  DAILY  NEWS,  a  Chinese 
language  newspaper,  has  openings  for 
Reporters  in  both  our  Queens  and 
Manhattan  offices.  Must  speak,  read, 
and  write  Mandarin  and  English  fluently 
and  must  be  authorized  to  legally  work 
in  the  US.  Please  send  resume  to: 

Ming  Pao,  Attn:  Personnel  Department 
43-31  33rd  Street,  2nd  Floor 
Long  Island  City,  NY  1 1 101 


NEWSROOM  LEADER 
The  Carlsbad,  NM  Current-Argus,  award¬ 
winning  MediaNews  Group  daily,  seeks 
a  managing  editor  to  lead  a  capable 
staff.  This  is  an  opportunity  to  grow  with 
a  dynamic  newspaper.  Your  skills  should 
include  Quark  Xpress,  Photoshop, 
Macromedia  Freehand,  AP  Style,  basic 
page  design,  personnel  management  and 
media  law.  Community  involvement  is  a 
must.  Send  resume  and  inquiries  to: 
Current-Argus 
RO.  Box  1629 
Carlsbad,  NM  88221-1629 
Attn:  Publisher,  Sammy  Lopez 


POLICE  REPORTER 

The  Fayetteville  Observer,  a  75,000 
morning  daily  in  North  Carolina,  needs  a 
night  police  reporter  to  join  its  justice 
team.  We  want  to  write  compelling 
enterprise  stories  and  trend  pieces  in 
addition  to  covering  the  news.  Top  can¬ 
didates  have  two  years  of  experience, 
but  we  would  consider  a  promising 
beginner  with  serious  interest  in  the 
beat.  Send  clips  and  resume  to: 

Mike  Amholt,  Assistant  Managing  Editor 
The  Fayetteville  Observer 
RO.  Box  849,  Fayetteville,  NC  28302 
E-mail;  mdadams@fayettevillenc.com 


RERORTER 

King  Publishing's  award-winning 
Defense  Week,  the  newsletter  that  is 
ahead  of  the  pack  in  covering  the 
politics  and  business  of  US  national 
security  is  looking  for  an  enterprising 
reporter  to  join  its  team  in  the  Washing¬ 
ton  Press  (iorps.  Please  send  a  resume 
and  three  clips  to: 

Editor,  Defense  Week 
627  National  Press  Building 
Washington,  DC  20045 


EDITORIAL 


REPORTERS 

The  Syracuse  Newspapers  is  looking  for 
experienced  news  hounds  to  join  our 
staff.  The  ideal  candidates  will  know 
how  to  work  a  beat  and  sniff  out  news. 
We're  a  142,000  daily,  193,000  Sun¬ 
day  newspaper  with  current  and 
anticipated  vacancies  in  our  regional  and 
suburban  bureaus.  Send  examples  of 
your  best  work,  along  with  a  resume,  to: 
Teresa  Starr,  Recruiting  Editor 
The  Syracuse  Newspapers 
RO.  Box  4915,  Syracuse,  NY  13221 
Tfugit@Syracuse.com 

REPORTER 

The  Chicago  Daily  Law  Bulletin,  an  after¬ 
noon  paper  for  the  Illinois  legal  com¬ 
munity,  seeks  a  reporter  who  can  write 
insightfully  about  the  law  and  related 
institutions. 

The  newspaper,  directed  by  veterans  of 
major  metros,  values  enterprise  and  the 
ability  to  take  the  comprehensive  view  of 
law  as  it  is  made  and  interpreted. 
Candidates  should  have  one  or  more 
years  of  experience  on  a  daily  newspa¬ 
per,  at  least  some  of  which  involved  cov¬ 
ering  the  courts.  Send  resume  and  clips  to: 

Bernard  M.  Judge 
Vice  President  and  Publisher 
Chicago  Daily  Law  Bulletin 
415  N.  State  St.,  Chicago,  IL  60610. 

REPORTER 

The  Saginaw  News  (50,000  daily, 
60,000  Sunday),  a  newspaper  com¬ 
mitted  to  giving  its  readers  an  accurate 
and  compelling  information  package 
everyday,  seeks  candidates  with  strong 
reporting  and  writing  skills  for  a  full-time 
reporting  position.  Attractive  pay  and 
benefits.  Contact  Rob  Handeyside, 
Metro  Editor,  Fax:  (517)  752-3115; 
Phone  (517)  776-9678;  E-mail:  rhan- 
deyside@saginaw-news.com;  or  write 
to:  203  S.  Washington,  Saginaw,  Ml 
40607.  The  Saginaw  News  is  an  Equal 
Opportunity  Employer. 

ROOM  TO  WRITE 

New  Times,  the  nation's  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of 
time  it  takes  to  report  and  write  a  story 
is  determined  by  the  story  itself — not  by 
inch-count  limits  or  the  expectations  of 
focus  groups.  We're  looking  for  experi¬ 
enced  journalists  who  share  the  same 
view.  We  have  immediate  openings  for 
staff  writers  at  our  papers  in  Cleveland, 
Kansas  City,  St.  Louis,  Phoenix,  Miami, 
Ft.  Lauderdale  and  our  most  recent 
acquisition  in  Ft.  Worth.  Qualified  can¬ 
didates  will  have  a  strong  background  in 
news  and  the  ability  to  write  compelling, 
magazine-length  stories  based  on  in- 
depth  reporting.  New  Times  offers  com¬ 
petitive  salaries  and  benefits.  Interested 
candidates  should  send  a  cover  letter, 
resume,  clips  and  three  well-developed 
story  ideas  about  the  city  in  which  they 
live  to: 

Andy  Vein  OeVoorde 
Executive  Associate  Editor 

New  Times 

RO.  Box  5970,  Denver,  CO  80217 


EDITORIAL 


SPORTS  EDITOR  &  SPORTS  REPORTER 
Sports  Editor:  Full-time  position  needed 
for  Midwest  Monday-Saturday  PM  daily. 
Previous  editing,  layout  and  writing 
experience  necessary. 

Sports  Reporter:  Full-time  Midwest 
Monday-Saturday  PM  Daily.  Strong 
reporting  skills.  Layout  and  headline 
experience  helpful.  Will  consider  recent 
college  grad  with  experience.  Good  start¬ 
ing  salary  plus  benefits. 

Send  resume  and  clips  to: 

Joyce  Me  Cullough 
NewsTribune 

426  Second  St.,  U  Salle,  IL  61301 
Or  E-mail  to:  newstrib@ivnet.com 

WRITER/ANALYST 

Miami-based  political-risk  analysis  firm 
seeks  analyst  with  experience  in  Europe 
or  Asia  and  excellent  writing  skills.  Com¬ 
pensation  $75k-plus,  depending  on 
skills.  Fax  resume  and  writing  samples 
to:  The  Ackerman  Group 

Fax:  (305)865-0218 

ENTERTAINMENT  EDITOR 
The  Syracuse  Newspapers  wants  an 
entertainment  editor  with  proven  lead¬ 
ership  ability,  coaching  skills  and  vision 
to  fill  an  assistant  features  editor  posi¬ 
tion.  The  ideal  candidate  will  be  a  sea¬ 
soned  pro  who  knows  how  to  inspire 
veteran  reporters  and  guide  the  entertain¬ 
ment  coverage  for  a  broad  readership. 
We're  a  142,000  daily,  193,000  Sun¬ 
day  newspaper.  Send  examples  of  your 
best  work,  along  with  a  resume,  to; 

Teresa  Starr,  Recruiting  Editor 

The  Syracuse  Newspapers 
RO.  Box  4915,  Syracuse,  NY  13221 
Tfugit@Syracuse.com 

FINANCE 


FINANCE  DIRECTOR 

The  Finance  Director  will  perform  and 
direct  financial  analyses,  prepare  and 
monitor  budgets,  conduct  cost  analysis, 
and  accumulate  financial  information 
and  project  it  in  the  future  for  strategic 
planning.  The  executive  will  also  prepare 
monthly,  quarterly,  and  annual  reports 
and  will  ensure  accurate  and  timely 
financial  reporting  to  the  publisher. 

The  executive  will  direct  a  staff  of 
accounting  personnel  including  accounts 
payable,  payroll,  credit  and  collection, 
billing  and  will  be  responsible  for  train¬ 
ing  and  on-going  dev>?lopment  of  the 
entire  accounting  team. 

As  the  position  is  central  to  paper's 
strategic,  financial  and  operational 
welfare,  the  candidate  must  have  a  solid 
financial  background.  Excellent  oral  and 
written  communication  skills  required 
along  with  the  ability  to  handle  multiple 
tasks. 

Please  submit  resume  and  salary  to: 

The  Los  Angeles  Newspaper  Group 
Human  Resources  (J^rtment 
21221  Oxnard  Street 
Wbodland  Hills,  CA  91367 
An  Equal  Opportunity  Employer 
Drug-Free  Work  Environment 
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INFORMATION  SYSTEMS 


PUBLISHING  SYSTEM  ADMIN 
Our  Publishing  Systems  Department  is  in 
need  of  an  experienced  system 
administrator  for  our  new  Sun  and  NT 
systems.  Good  tech  and  people  skills  a 
must.  Preference  to  candidates  with 
experience  in  Solaris,  NT,  MBC  OS. 
Great  work  environment,  great  people. 

Fax/send  resume,  salary  history  tO: 

The  Washington  Times 
Computer  Services  Division 
3600  New  York  Ave. ,  NE 
Washington,  DC  20002 
FAX:  202  636-4930  EOE 


SYSTEMS  ADMINISTRATOR 
We  have  an  opening  for  a  Systems 
Administrator  to  focus  on  our  Editorial 
systems  administration. 

In  this  challenging  position  your 
responsibilities  include  enterprise-wide 
management  of  the  editorial  system 
related  servers  and  applications  in  a 
multi-domain,  multi-site,  WAN  environ¬ 
ment,  as  well  as  assisting  in  project  plan¬ 
ning,  system  design  and  installation  of 
new  systems.  You  will  interact  with 
many  departments  throughout  the  orga¬ 
nization. 

The  ideal  candidate  must  have  3  to  4 
years’  experience  working  in  editorial 
systems  administration,  including  design 
implementation,  administration,  per¬ 
formance  tuning  and  monitoring.  Work¬ 
ing  knowledge  of  the  publishing  indus¬ 
try,  Windows  OS,  MS  SQL  and  strong 
communication  and  interpersonal  skills 
are  required.  Experience  with  Oracle,  MS 
IIS,  Macintosh  OS  and  RAS  is  preferred. 
Knowledge  of  TCP/IIP  a  plus. 

We  offer  a  competitive  compensation 
and  impressive  benefits. 

Please  submit  resume  with  salary 
requirements  (will  not  be  reviewed,  if  not 
included): 

North  Jersey  Media  Group  Inc. 

L.  NEWBY 

150  River  Street,  Hackensack,  NJ  07601 
Fax  (201)  646-4782 
Or  E-mail:  Newby@northjersey.com 
We  appreciate  your  interest,  but  will  only 
contact  those  individuals  we  plan  to 
interview. 

EEO  Employer 


MAILROOM 


MAILROOM  MANAGER 
Opportunity  for  an  experienced  mailroom 
manager  (30K  daily  in  Zone  3)  to 
supervise  inserting,  packaging  operations, 
budgets,  hiring/scheduling  of  personnel, 
training,  maintenance  and  safety.  Requires 
a  reliable,  professional  leader  with  prob¬ 
lem-solving  ability.  Must  possess 
excellent  communications  skills,  strong 
mechanical  aptitude,  and  ability  to  use  a 
PC  and  a  focus  for  customer  service. 
Experience  with  13/72  Harris  inserting 
equipment  preferred.  Salary  range  from 
$30K  to  $35K  depending  on  experience. 
Forward  resume  and  salary  history  to; 

Box  01410,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


-HELP  WANTED- 


PRESSROOM 


COMMUNITY  NEWSPAPER  needs  expe¬ 
rienced  press  operator  for  10-unit  Goss 
Community.  Reasonable  hours,  good  pay 
and  benefits.  Call  or  send  resume  to: 

Mike  Scogin,  (502)  863-1111 
Georgetown  News-Graphic 
1481  Cherry  Blossom  Way 
Georgetown,  KY  40324 


OUTSTANDING  PRESS  MANAGER  for 
growing  daily,  Sunday  and  commercial 
operation.  New  press  on  order  and  this 
is  an  opportunity  to  be  part  of  this 
installation  and  startup  in  a  brand  new 
print  facility.  Must  have  exceptional 
press  skills  and  excellent  people  skills. 
Must  be  very  strong  in  printing  and  qual¬ 
ity  conscious.  Opportunity  to  move  into 
production  manager  position  for  right 
person.  Salary  negotiable  but  will  be  out¬ 
standing  and  dependent  on  candidate 
and  experience.  Please  send  resume  cov¬ 
ering  printing  background  and  experi¬ 
ence  plus  pay  experience.  Full  reloca¬ 
tion,  with  competitive  benefits  package, 
401(k)  plan  and  retirement  packages. 

Send  letter  and  resume  to: 

Box  01408,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PRESS  MAINTENANCE  SUPERVISOR 
Need  experienced  press  operator  for  36k 
circulation  daily,  to  repair  and  maintain 
14  unit  Goss  Urbanite  press  with 
folders,  perform  preventative  main¬ 
tenance,  control  inventory  of  parts,  tools, 
and  supplies  and  work  with  Pressroom 
Manager  in  budget  planning  and  prepa¬ 
ration.  Requires  10  years  of  proven 
mechanical  knowledge  and  ability  and 
good  verbal  and  written  communication 
skills.  Computer  skills  preferred. 

We  offer  excellent  pay  in  the  lower  30’s 
depending  on  experience  and  a  full 
benefits  package! 

Send  resume  with  cover  letter  to: 

Human  Resources 
The  Morning  News 
2560  No.  Lowell  Road,  RO.  Box  7 
Springdale,  AR  72765 

Fax;(501)  872-5006 
E-mail:jeaton@nwaonline.net 
Drug  Screen  Required  EOE 


PRODUCTION/TECH 


TECHNICAL  SERVICES  DIRECTOR 
Shaw  Newspapers,  has  a  opening  in  its 
Dixon,  Illinois  office  for  a  Technical  Ser¬ 
vices  Director.  Knowledge  of  both  PC 
and  Macintosh  systems  and  networks, 
electronic  publishing  and  prepress  expe¬ 
rience,  and  4-6  years  project  manage¬ 
ment  experience  required.  For  more 
information  contact: 

Tom  Shaw,  President  &  CEO 
Shaw  Newspapers 
RO.  Box  487,  Dixon,  IL  61021 
E-mail:  tshaw@shawnews.com 
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PUBLIC  RELATIONS 


ASSISTANT  CIRCUIT  EXECUTIVE 
FOR  PUBLIC  AFFAIRS  (ACE) 

The  US  Court  of  Appeals,  2ND  Circuit 
seeks  ACE  to  handle  public  affairs, 
media  relations,  community  affairs  and 
public  education  programs  for  federal 
courts  in  CT,  NY  and  VT. 

Minimum  3  years  experience  in  public 
affairs  or  media  required.  Knowledge  of 
federal  courts  and  local  bar  activities 
preferred.  J.D.  a  plus.  Travel  required. 
Cover  letter,  3  references,  2  writing  sam¬ 
ples  and  resume  by  2/9/01  to: 

USCA 

Attn:  Personnel,  Reference  FYOl-08 
40  Foley  Square,  Room  1604 
New  York,  NY  10007 
EOE 


-POSITIONS  WANTED- 


ADVERTISING 


EXPERIENCED  AD  DIRECTOR  looking 
for  leadership  role  in  75,000-i-  daily. 
I’ve  established  and  exceeded  revenue 
goals  thru  career... a  coach/morale 
builder  who  appreciates  people  and 
customer  partners.  Send  your  address  to 
journalist60@hotmaiLcom  for  a  hard 
copy  of  my  resume.  Can  begin  immedi¬ 
ately.  Let’s  get  started! 


EDITORIAL 


LOOKING  FOR  GREAT  JOB 
AS  A  REPORTER 

http://resume.jupiterx.com 
I  JVEiyy  mc4kes  Iho  difference.  \ 


www.editorandpublisher.com 


C8  EDITOR& PUBLISHER  CLASSIFIEDS 


CLASSIFIED  ADVERTISING  INFORMATION 


DEADLINES  - 


l  uesaay  at  noon  (EST)  for  the  next  Monday  s  issue. 


LINE  AD  RATES 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week . 

. $11.70 

2  weeks . 

. $11.85 

2  weeks  . 

. $10.30 

3  Weeks . 

. $10.45 

3  Weeks . 

. $  9.00 

4  weeks . 

. $  8.80 

4  weeks  . 

. $  7.70 

1 2  weeks  . 

. $  8.40 

1 2  weeks  . 

. $  6.80 

26  weeks  . 

. $  7.50 

26  weeks  . 

. $  5.95 

39  weeks  . 

. $  7.25 

39  weeks  . 

. $  5.60 

52  weeks  . 

. $  6.90 

52  weeks  . 

. $  5.25 

Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise  a  scahning 
charge  may  be  incurred.  All  halftones  must  be  a  maximum  133-line  same  size 
vetox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For  instruc¬ 
tions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 


1  week  . 

.  $139 

12  weeks  . 

.  $  108 

2  weeks  . 

.  $126 

26  weeks  . 

.  $  103 

3  Weeks  . 

.  $120 

39  weeks  .... 

.  $  97 

4  weeks . 

.  $115 

52  weeks  . 

. $  92 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis.  Contracts 
are  non-cancellable.  All  ads  from  new  advertisers  must  be  pre-paid  prior  to 
deadline;  advertisers  with  a  payment  record  in  good  standing  may  be  billed. 
Deadline  is  Tuesday  prior  to  Monday  Publication.  Cash,  check,  VISA, 
MasterCard,  and  American  Express  accepted.  All  ads  require  a  signed 
insertion  order,  and  all  ad  copy  must  be  submitted  in  writing  via  mail,  e- 
mail,  or  fax.  We  reserve  the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following  information: 
1 .  Name,  2.Company,  3.  Mailing  Address,  4.  Phone,  5.  Ad  Classification,  6.  No.  of 
insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 

TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON  ( EMPLOYMENT  -  CENTRAL  *  WESTERN  U.S.) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  +  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 
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SYNDICATES 


HIE  mcidE  w 


Astrology  columnists  take  an  ‘off  the  charts’  look  at  what 
might  be  ahead  for  the  newspaper  features  biz  in  2001 


BY  DAVE  ASTOR 

IF  YOU  WERE  BORN  BETWEEN  JaN.  1  AND  DeC.  31,  HERE’S 
your  horoscope  for  the  week:  “Be  surprised  in  the  pursuit  of 
your  magazine-reading  goals.  Yet  another  boring  syndica¬ 
tion  forecast  does  not  await  you.” 

Yup,  this  year  we  made  things  interesting  by  having  astrol¬ 
ogy  columnists,  not  some  fuzzy-haired  E^P  scribe,  provide  syndica¬ 
tion  predictions  for  2001.  (Thank  the  heavens  for  that!)  Now,  if  the 
stars  and  this  story’s  typesetting  font  are  in  alignment,  let’s  begin. 

Astrology  columnists  were  first  asked  had  a  vested 


Clinton  when  it  comes 
to  covering  up  his 
bloopers. ...  Bush  will, 
however,  land  on  his 
feet  due  to  the  favor¬ 
able  Saturn  transit 
that  he  will  have  mov¬ 
ing  through  his  chart 
over  the  course  of  the 
next  couple  of  years.”  Jacqueline  Bigar 

Perry  said  Bush  will  King  Features 
“match  wits  2md  noto-  Syndicate 
riety  with  Clinton.  Astrologically,  they  share 
Leo  and  Libra  qualities  making  them  both 
very  comfortable  in  the  spotlight.” 

Black  predicted  “the  country  will 
prosper”  under  Bush’s  leadership,  and  “even 
publishers  may  mellow  toward  him.” 

Sydney  Omarr  said  Bush  may  be  a 
target  not  only  of  journalists  but  of  fate. 
“It’s  doubtful  he  will  finish  his  first  or 
second  term,”  said  the  TMS  columnist, 
noting  that  presidents  elected  every  20 
years  since  1840  all  died  in  office,  except 
for  one:  Ronald  Reagan,  who  survived  an 
assassination  attempt. 

Will  another  big  syndicate  disappear 
from  the  features  constellation  in  2001? 


Astrology  columnists  were  first  asked  had  a  vested 
whether  reruns  of  the  cosmically  success-  interest  in  this 

fill  “Peanuts”  would  continue  appearing  cartoon  and  in 
in  a  lot  of  newspapers  this  year.  the  late  Charles 

“Yes,”  replied  Wanda  Perry  of  Copley  Schulz  may  try 

News  Service.  “No  astrological  data  is  i  to  exploit  his  cre- 
needed  to  confirm  ‘Peanuts’  as  a  popular  ation  this  year  by 
and  widely  syndicated  comic  strip  for  coming  out  with 

many  years  to  come.”  ■  a  new  ‘Peanuts’ 

Linda  Black  of  Tribune  Media  Services  I  product  that  is  nol 
(TMS)  added,  “My  bet  is  that  the  public  !  Schulz  had  a  N( 
will  love  pets  and  children  in  2001.  They  i  the  late  United  M( 
love  the  ‘Peanuts’  strip,  and  won’t  care  if  j  syndicated  Sagitta 
they’re  getting  reruns  or  not.”  Horoscope  writ( 

Jacqueline  Bigar  of  King  Features  i  whether  syndicata 
Syndicate  said,  “There’s  a  whole  rial  cartoonists  wo 


“Features  dealing  with 
politics  and  foreign 
interests  will  be  spotlighted 
during  the  coming  year.” 


4'  k. 


e.”  ■  a  new  ‘Peanuts’ 

'ribune  Media  Services  I  product  that  is  not  likely  to  do  very  well.” 
bet  is  that  the  public  !  Schulz  had  a  Nov.  26  birthday,  making 
hildren  in  2001.  They  i  the  late  United  Media  cartoonist  a 
trip,  and  won’t  care  if  j  syndicated  Sagittarius, 
ns  or  not.”  Horoscope  writers  were  also  asked 

•  of  King  Features  i  whether  syndicated  columnists  and  edito- 

lere’s  a  whole  rial  cartoonists  would  find  George  W.  Bush 

1  T  1  1  a  juicier  subject  of 

[People]  love  the  commentary  than 

‘Peanuts’  strip,  and  ciinton  (who 

,  aia  not  have  sex 

WO n  t  care  it  they  re  with  women  from 

getting  reruns  or  not.”  ys  of  the 


readership  that  has  never  read  ‘Peanuts.’ 

I  think  it’s  going  to  hold.” 

Eugenia  Last  of  Universal  Press 
Syndicate  said  the  chart  set  up  for  the 
date  “Peanuts”  was  launched  “continues 
to  show  strength,  demand,  and  a  positive 
future.”  She  did  note  that  “someone  who 


commentary  than 
^  Bill  Clinton  (who 

^  did  not  have  sex 

£y  rC  with  women  from 

>r  not  ” 

zodiac). 

—  LINDA  BLACK,  Tribune  Media  Services  Bigar  said 

Bush  will  be  “as 
good”  a  subject  as  Clinton,  but  different. 
“Clinton  had  a  lot  of  surprises,  like 
Monica,”  she  observed.  “There  won’t  be 
the  roller  coaster  with  Bush.” 

Last  said,  “Bush  will  give  the  press  plenty 
to  talk  about,  especially  during  the  second 
half  of  the  year.  He  will  not  be  as  clever  as 


—  WANDA  PERRY,  Copley  News  Service 

“I  don’t  think  so,”  said  Bigar. 

“I  would  say  yes,”  countered  Omarr,  who 
was  with  the  Los  Angeles  Times  Syndicate 
when  it  merged  into  TMS  last  year. 

“The  only  way  this  would  happen  is  if 
there  were  already  a  purchase  in  the 
works  that  has  been  signed  but  hasn’t  yet 
been  made  public,”  said  Black. 

Last  added,  “The  time  of  great  mergers 
is  definitely  here.  However,  that  doesn’t 
have  to  be  a  bad  thing  for  the  syndicates.” 

What  feature  categories  show  “signs”  of 
doing  well  in  2001? 

“Astrology  columns,  of  course,”  Bigar 
laughed,  as  well  as  celebrity  and  gossip 
features  and,  if  a  recession  hits,  how-to- 
survive-the-bad-economy  content. 

Omarr  also  said  entertainment  features 
will  thrive. 

“Features  dealing  with  politics  and 
foreign  interests  will  be  spotlighted 
during  the  coming  year,  due  to  Pluto’s 
influence  while  traveling  through  the 
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sign  of  Sagittarius,”  predicted  Perry. 

I  “Futuristic  cartoons  will  stand  a  good 
i  chance  of  excelling,”  said  Last.  “More 
articles  about  the  Internet,  as  well  as 
those  that  focus  on  worldwide  interests, 
should  flourish  as  the  gap  between  coun¬ 
tries  and  people  continues  to  diminish.” 

Black  cited  a  dozen  categories  of  fea- 
I  tures  that  will  do  well,  including  crossword 
puzzles  and  columns  covering  astrology, 
business,  computers,  cooking,  bealtb,  and 
parenting.  But  “editorial  cartoons  could  be 
risky,  since  50%  of  the  readers  disagree 
j  with  either  side,”  she  said.  “If  papers  do  run 
them,  they  should  run  fimny  cartoons  from 
both  points  of  view,  side  by  side.” 

Bigar  looked  at  the  50%  factor  differ¬ 
ently,  noting  that  an  editorial  cartoon 
about  Bush  would  appeal  to  half  of  read¬ 
ers  whether  the  drawing  is  pro  or  con. 

What  do  the  stars  in  outer  space  have 
to  say  about  cyberspace? 


Bigar  thinks  sales  of  features  to  Web  sites 
will  plateau  or  go  down  this  year.  But  Perry 
said,  “The  Internet  will  continue  to  expand 
by  leaps  2md  bounds  during  2001  with 
Jupiter  in  Gemini  setting  the 
stage.  It’s  logical,  not  astrological, 
that  syndicated  items  will  be 
needed  to  help  fill  the  demand  for 
unlimited  information  in  this  vast 
medium  of  exchange.” 

Last  said  forward-thinking 
syndicates  will  do  well  selling 
content  to  Web  sites,  and  that  the 
“future  looks  golden”  for  “those 
syndicates  willing  to  get  into  au¬ 
dio  and  video  streaming  early  by 
developing  their  ovm  network  or  joining 
forces  with  a  network  that  can  help  them.' 

Black  added  that  “the  public  has  a 
greater  voice  with  the  Internet”  than 
vrith  newspapers  and  that  newspapers 
that  don’t  give  readers  more  of  a  forum 


this  year  “will  lose  their  attention.” 

And  Last  advised  syndicates:  “Don’t  be 
afraid  to  take  a  chance.  Cutting-edge  and 
walking  the  fine  line  will  sell  papers.”  She 
said  her  astrology  column  has 
succeeded  even  though  it  doesn’t 
always  tell  people  that  “every¬ 
thing  is  going  to  be  great.” 

Perry  mentioned  first  lady- 
turned-U.S.  Sen.  Hillary  Rod¬ 
ham  Clinton,  D-N.Y.,  who  also 
writes  a  Creators  Syndicate  col¬ 
umn.  “Keep  an  eye  on  [her] 
this  year,”  she  said.  “We’ve  only 
seen  a  fraction  of  her  ability  to 
influence  people  and  positively 
wield  power  over  the  masses.” 

And  Oman-  said  there  might  be  an  “infla- 
[  tionary  spiral”  in  2001.  This  could  conceiv- 
j  ably  lead  to  a  rise  in  feature  rates,  but,  given 
i  the  small  size  of  many  papers’  syndication 
!  budgets,  the  sky’s  not  the  limit  there!  11 


Eugenia  Last 


Universal  Press 
Syndicate 


New  funding 
and  layoffs  at 
Web  syndicate 

IN  A  PROVERBIAL  GOOD  NEWS-BAD 

news  scenario,  uclick  secured  a  second 
round  of  funding  but  reduced  its  work 
j  force  by  at  least  25%. 

j  Uclick  President/CEO  Harry  Campbell 
I  declined  to  reveal  the  amount  of  new 

I  i  funding  the  firm  received  from  its  initial 
investor  group,  but  said  it  will  “fund 
operations  well  into  the  calendar  year”  of 
I  2001.  Uclick,  which  distributes  comics  and 
j  other  features  on  the  Web,  received  more 
1 1  than  $5  million  in  first-round  funding 
I  when  it  spun  off  from  Universal  Press 
I  Syndicate  early  last  year. 

I  Meanwhile,  uclick  has  laid  off  at  least  a 

I  quarter  of  its  60-person  staff.  “Unfortu- 

I  I 

etcetera... 

The  cartoonists  rights  network 

(http://cagle.slate.nisn.coin/cm)  reports  that 
Julio  Briceno,  a  staff  editorial  cartoonist  with  La 
Prensa  in  Panama,  is  being  threatened  with  a 
$500,0(X)  fine  and  four  years  in  prison  for 
doing  a  cartoon  critical  of  former  Panamanian 
Vice  President  Ricardo  Arias  Calderon. ...  Two 
syndicated  comics  are  celebrating  10th 
anniversaries:  “Big  Nate”  by  Lincoln  Peirce  of 


nately,  market  conditions  necessitated  this 
move  in  order  for  us  to  reach  our  business 
objectives,”  said  Campbell,  noting  that 
uclick  needed  a  smaller  work  force  to 
become  more  competitive. 

As  is  well  known,  many  dot-coms  have 
'  struggled  with  funding  and  revenue  in 
recent  months.  Campbell  noted  that  uclick  | 
is  in  a  better  position  than  some  online 
companies  because  less  than  20%  of  its 
revenue  is  fnjm  advertising;  syndication 
fees  account  for  about  75%.  —  Dave  Astor 

\  KRT  HAS  MORE  THAN  ONE 
!  ‘OnePAGE’ IN  ITS  INVENTORY 
Knigbt  Ridder/Tribune  Information 
Services  (KRT)  is  offering  various 
“OnePage”  paginated  pages. 

I  They  include  a  weekly  golf  page  (in 

’  partnership  with  Goljweek  and  Golffor 
I  Women  magazines);  the  monthly  “Big 
i  Picture”  featuring  profiles  of  entertainers 
I  and  celebrities  in  tbe  news;  and  the 


Newspaper  Enterprise  Association  and 
“Everybody's  Business”  by  Ken  Roberts  and 
Matt  Tolbert  of  Copley  News  Service.  ...  Fashion 
Wire  Daily  (http://www.fashionwjredajly.com) 
will  offer  at  least  250  photos  and  30  reviews  a 
week  of  the  “Ready-to-Wear  Fashion  Weeks” 
taking  place  February  and  March  in  New  York, 
London,  Milan,  and  Paris. ...  “Shoecabbage,”  a 
self-syndicated  children's  feature  that  spotlights 
a  word  each  week  in  a  lesser  known  or 
endangered  language,  is  available  in  a  format 


i  monthly  “Tributes”  featuring  “advance 
obits”  of  still-living  notables  such  as  Rosa 
Parks,  Ted  Williams,  Nelson  Mandela, 
Kirk  Douglas,  Bob  Dylan,  and  Julia  Child. 

KRT  is  marketed  by  Tribune  Media 
Services. 

KRT  WRITER  Sandy  Grady 
SEMIRETIRES  AS  COLUMNIST 

Sandy  Grady  of  the  Ph  iladelphia  Daily 
News  and  Knight  Ridder/Tribune  News 
Service  has  semiretired  as  an  Op-Ed 
columnist.  His  feature  will  appear  from 
time  to  time. 

KiNECTA  CONNECTS  WITH  NEW 
ROUND  OF  VENTURE  FUNDING 
Kinecta  Corp.,  which  provides  infra¬ 
structure  for  Web  syndication,  has 
secured  $17  million  in  third-round 
funding  from  Adobe  Ventures  and 
other  investors.  The  San  Francisco-based 
Kinecta  was  founded  in  April  1998. 


I  for  aduIVtravel  section  readers.  The  feature, 
which  runs  in  The  Kansas  City  (Mo.)  Star,  is  by 
Teresa  Dowlatshahi  (shoecabbage@yahoo 
.com). ...  The  Dokie  Media  Web  comic  syndica¬ 
tor  (http://www.dokjethed<%.com)  and  Jam- 
Books  launched  “The  Official  Dokie  the  Dog 
Comic  Strip”  in  e-book  format. ...  The  National 
Association  of  401k  Investors  (News@NA4l 
.org)  is  offering  the  NA4I  News  Bureau  service, 
which  includes  information  on  401(k)  investing 
and  related  topics. 
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Miller’s 

crossing 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


'Tour  neivspaper,  exploiting  me,  to  make  money, 
with  a  caHoon  —  interesting.’’ 

-  MINNESOTA  GOV.  JESSE  VENTURA  ON  UPCOMING 
“ST.  PAUL  PIONEER  PRESS”  CARTOON  “ VENTURALAND” 


WHY  THE  @#$/?%  DID  ROBIN 

Miller  leave  The  Indianapolis 
Star?  The  longtime  sports 
columnist  claims  he  was  fired  Jan.  10 
after  supervisors  came  across  an  obscene 
e-mail  message,  then  reviewed  his  past 
e-mail  messages  and  found  them  ■■ 
to  be  offensive.  Although  he  could  iH 
not  be  reached  for  comment,  he 
told  an  Indianapolis  TV  station, 

“I  was  fired,  like  that,  no  severance 
pay,”  and  claimed  he  was  the 
victim  of  a  “witch-hunt.” 

Star  Managing  Editor  Calvin 
Stovall  emd  Publisher  Barbara  A. 

Henry  referred  all  calls  to  Ali 
Zoibi,  vice  president  of  human  re-  ^ 
sources.  Zoibi  said  only  that  Miller 
had  left  the  paper  and  would  not 
comment  on  the  reason.  “This  is  a 
confidential  personnel  matter,”  he 
said.  Miller,  51,  had  earned  a  repu- 
tation  as  a  controversial,  but  savvy, 
columnist  who  focused  mostly  on 
auto  racing,  an  important  beat  in  m 
Indianapolis. 

Several  sources  at  the  paper  told 
E&P  that  Miller  was  fired  after  a 
supervisor  read  an  e-mail  message 
he  had  sent  another  employee  that 

contained  “derogatory 
comments”  about 
Gannett  Co.  Inc., 
which  bought  the 
in  August. 
That  prompted  a 
review  of  other 
messages  he 
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Braking  them 
on  the  racks: 
“I’m  sure  no 
newspaper 
would  want 
to  be  part  of 
something 
that  would 
cause  a  mis¬ 
trial,”  said 
Judge  William 
Z.  Wood. 


system.  Local  70  of  The  Newspaper 
Guild  has  filed  a  grievance  with  the 
paper  on  Miller’s  behalf.  John  O’Neill, 
Star  night  metro  editor,  said  the  union 
also  may  challenge  the  newspaper’s 
e-mail  policy,  which  does  not  allow 
private  messages  to  be  sent  through 
its  system.  —  Joe  Strupp 
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Banners  out  in  Carolina 


IN  HIGH-PROFILE  MURDER  CASES,  JURORS  ARE  SOMETIMES 

instructed  not  to  read  newspaper  accounts  of  the  trial.  But  a 
Superior  Court  judge  in  Wentworth,  N.C.,  carried  this  a  step 
further  last  week  when  he  ordered  that  papers  in  racks  outside  the 
courthouse  be  covered  up  to  keep  jurors  (who  are  weighing  a  mur¬ 
der  charge)  from  seeing  any  headlines.  The  front  pages  of  The  Daily 
News  of  Eden  and  The  Reidsville  Review  were  covered  with  large 
manila  envelopes  that  obscured  everything  but  their  flags.  11 


of  the  paper,  which  will  sell  for  50  cents, 
is  expected  to  hit  newsstands  before  the 
end  of  this  month.  The  ex-sheriff  accuses 
the  Banner-News  of  helping  to  engineer 
his  defeat  by  continuously  printing  biased 
and  inaccurate  stories  about  his  tenure  as 
the  top  cop  in  the  county  (the  paper  de¬ 
nies  this),  while  the  feud  between  the 
newspaper  and  Tompkins  simmered  over 
the  years,  it  finally  boiled  over  last  March. 

That’s  when  Tompkins  had  a  reporter 
for  the  Banner-News,  Toni  Walthall, 
arrested  in  a  dispute  over  a  request  for 
public  documents,  in  this  case,  inmate 
furlough  records  at  the  county  jail.  The 
paper  sued  Tompkins  for  the  records  and 
won  in  court.  —  David  Noack 


Tompkins:  A  loss  cause? 


A  SHOWDOWN  IN  Magnolia,  Ark., 
better  known  as  host  of  the  World 
Championship  Steak  Cook  Off, 
has  erupted  between  the  former  Colum¬ 
bia  County  sheriff,  Wayne  Tompkins, 
and  the  dominant  daily  newspaper,  the 
Banner-News.  Tompkins,  who  lost  a  bid 
for  a  third  term  last  year  and  has  had  a 
rocky  relationship  with  the  paper,  has  de¬ 
cided  to  get  into  the  newspaper  business 
himself  by  printing  an  eight-page  weekly 
called  The  County  Tattler.  The  first  issue 
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Shoptalk 

‘MLY;  I  m  IT 


It’s  a  smoke  screen  that  provides  precious  little  cover 


ON  THE  ANNIVERSARY  OF  THE  OKLAHOMA  CiTY  BOMB- 

ing  last  year,  a  CNN  reporter  was  recapping  the 
saga  in  a  radio  report.  He  said:  “It  was  five  years 
ago  today  Tim  McVeigh  allegedly  parked  a  Ryder 
truck  loaded  with  a  bomb  outside  the  Murrah 
Federal  Building,  which  soon  exploded.” 

Why  did  he  have  to  say  “allegedly”?  McVeigh  was  convicted  in 
a  court  on  the  bombing  charges.  He  did  the  crime,  and  he  is 


doing  the  time,  pending  his  execution. 

Apparently,  CNN  did  not  want  to  go 
out  on  a  limb  and  felt  it  had  to  protect 
itself.  Guilt  beyond  a  reasonable  doubt  is 
not  enough  for  CNN.  Why? 

According  to  my  Webster’s 
dictionary,  to  “allege”  is  to 
“bring  forth  as  an  argument 
or  to  assert  without  proof  or 
knowing.”  But,  often,  this  does 
not  fit  what  we  are  talking 
about  when  we  say,  “allegedly.” 

My  dictionary  also  says 
“alleged”  is  “to  assert  to  be 
true  or  exist.” 

I  recall  a  news  report  on 
Detroit  TV  where  they  inter- 
\iewed  a  man  in  a  hospital  after  he  had 
been  beaten 

severely.  This  poor  fellow  is  full  of  tubes, 
covered  in  cuts  and  bruises  after  a  couple  of 
guys  jumped  him  —  and  the  graphic  below 
this  man  says,  “Alleged  Beating  Victim”? 

These  days,  people  throw  the  word 
around  without  a  clue  of  what  it  means. 

I  imagine  editors  and  producers  are 
worried  about  being  sued  by  people 
they  “allege”  have  done  wrong. 

First  off,  it  does  not  happen.  No  one 
sues  over  that  issue.  Our  civil  courts 
would  be  clogged  if  that  were  the  case. 

Second,  reports  can  be  correct  and 
false  at  the  same  time.  One  word  does 
not  protect  you  if  you  have  indeed  hurt 


I  the  reputation  of  an  innocent  person. 

I  Richard  Jewell  sued  several  media 
j  outlets  after  he  was  identified  by  federal 
I  officials  as  a  suspect  in  the  1996  Olympic 
Park  bombing  in  Atlanta.  Most  outlets  set¬ 
tled.  But  the  Atlanta  Jb«77ia/- 
Comtitution,  which  broke  the 
Jewell  story,  will  not  settle.  And 
many  think  the 

Atlanta  papers  will  win  in  court. 
Because  they  printed  accurate 
information,  they  believe  they 
are  safe.  He  was  a  suspect, 
according  to  the  feds.  He  did 
not  commit  the  crime,  however. 

So  what  are  we  in  the  media 
worried  about?  If  Jewell  can’t 
sue  for  damages  and  win,  what  chances  do 
others  have? 

“I  imagine  it’s  laziness  at  the  copy  desk,” 
said  John  Palen,  a  Central  Michigan 
University  journalism  professor.  “The 
writers  and  editors  are  asleep  and  really  do 
not  know  what  the  word  means.  It’s  a  really 
meaningless  word  and  offers  no  protection 
i  anyway.  A  better  way  to  say  it  is ‘...the 
I  person  was  charged  with  the  crime ...  ’  ” 

I  Sounds  good,  but  I  have  even  heard  of 
I  people  being  charged  vkdth  allegedly 
i  committing  crimes. 

I  When  studying  journalism  back  in 
!  college,  I  was  always  taught  the  crime  is 
I  not  alleged,  but  the  person  who  committed 
i  the  crime  is.  Meaning  simply,  once  you 


mention  a  name  of  the  accused,  he  or  she  is 
“alleged.”  Having  said  that,  some  journal¬ 
ism  books  teU  us  “the  word  ‘alleged’  is 
dangerous,  so  avoid  it  if  possible.” 

If  you  never  mention  the  name  of  the 
accused,  you  can  safely  and  legally  say,  “a 
gunman  entered  the  building  and  started 
shooting.”  Those  are  facts. 

Saying  Joe  Q.  Gunowner  went  on  a 
shooting  spree  without  using  “allegedly” 
could  get  you  in  trouble. 

Palen  agrees  and  goes  a  step  further, 
saying  that,  until  a  person  is  named  in  the 
crime,  there  is  no  suspect.  “I  hear  all  the 
time  how  after  a  man  robbed  a  bank,  ‘the 
suspect  fled  down  the  alley.’  What  suspect? 
The  bank  robber  fled.  No  suspect  has  been 
named  yet.  A  suspect  is  a  specific  person.” 

Palen  also  is  critical  of  those  unwilling 
to  be  concise  with  language  regarding 
crimes,  even  after  convictions.  “Once 
someone  is  convicted  of  murder,  you  can 
call  them  a  murderer  and  it’s  safe  and 
legal  from  a  journalism  standpoint.” 

Am  I  making  too  much  of  this?  Read 
any  paper  and  you  will  see  how  “allegedly”- 
happy  we  have  become  in  this  business. 

Now,  check  out  these  well-written  para¬ 
graphs.  The  second  paragraph  even  men¬ 
tions  a  name.  The  author  carefully  words 
the  report  without  using  the  word  al¬ 
legedly  and  still  remains  objective  about 
the  guilt  or  innocence  of  the  suspect. 

Wilkinsburg,  Pa.  —  The  black 
man  accused  of  a  shooting  rampage  that 
killed  three  white  men  and  left  two  others 
critically  wounded  has  been  charged 
with  a  hate  crime.  He  also  admitted  to 
a  history  of  mental  illness. 

Ronald  Taylor,  39,  was  charged 
Thursday  with  ethnic  intimidation,  Penn¬ 
sylvania’s  legal  term  for  a  hate  crime,  and 
court  documents  said  he  shot  the  men  with 
malicious  intent  ‘toward  white  males.” 

Yes,  there  was  a  shooting,  and  yes,  people 
died,  and  yes,  he  has  been  charged  with 
that  crime.  No  one  is  convicting  him  of  the 
crime,  and  the  word  “alleged”  is  never  used. 

Why  can’t  all  stories  make  this  much 
sense?  11 

Nucci,  who  recently  joined  the  staff  of 
The  Monroe  (Mich.)  Evening  News,  had 
another  version  of  this  column  published 
during  his  tenure  at  The  Huron  Daily 
Tribune  in  Bad  Axe,  Mich. 
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